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HEARST;  WHERE  |OURNAEISM  OE  DISTINCTION  IS  AN  EVERYDAY  STORY, 


EXTENSIVE  COVERAGE  OF  THIS  DEADLY 
FIRE  IS  HELPING  PREVENT  ANOTHER  ONE. 


When  an  Albany  public  housing  fire 
claimed  the  lives  of  a  young  mother  and 
child,  the  Times  Union  covered  more 
than  the  tragedy.  In-depth  reports  looked 
at  the  contributing  factors  which  turned  a 
dangerous  situation  into  a  fatal  one. 

The  stories  revealed  that  the  fire 
hydrants  were  too  far  away  to  be  accessed 
by  hoses,  and  there  were  no  access  roads 
for  emergency  vehicles  in  the  complex. 
The  Times  Union  also  discovered  that 
years  earlier  the  Albany  Fire  Chief  had 


given  a  strong  written  recommendation 
to  the  housing  office  to  install  a  sprinkler 
system  which  was  never  implemented. 

The  coverage  has  led  to  the  building  of 
new  access  roads  and  the  installation  of 
more  hydrants.  Mandatory  sprinklers  are 
now  a  hot  issue  in  the  mayoral  campaigns. 

This  series  demon-  i  i 
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inform  and,  ultimately,  hEARST 
to  make  a  difference. 
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H  seminars 

r  will  be: 

to  Computer- 

; 

y  Editing  I: 

;  the  Job 
y  Editing  II: 

nes  and 

iVorkshop  I: 
ikills  for 
Enlivening 
Everyday 
Stories 

■  Building  Circulation  Supervisory  Skills 
■  Advertising  Sales  I:  Results-Oriented  Sales  Techniques 
■  Building  a  Newspaper  Marketing  Plan 

The  seminars  are  being  developed  in  coordination  with 
InterLeam,  Inc.,  a  leading  developer  of  Internet  and  intranet 
educational  programs  and  services. 


and  news/editorial  employ¬ 
ees  representing  four  major  newspaper  groups  gave  the  pro¬ 
grams  high  marks  for  content  and  easy  accessibility  in  pilot 
testing  earlier  this  year. 

Don’t  miss  this  opportunity  to  check  out  these  tested, 
exciting  and  cost-effective  extensions  of  API’s  core  semi¬ 
nars. 


For  more  specifics  on  these  exciting  new  seminars,  visit  our  Web  site  at 

www.newspaper.org/apixl 


American  Press  Institute 

1 1 690  Sunrise  Valley  Drive 
Reston,  Va.  20191 

Phone:  (703)  620-3611;  Fax:  (703)  620-5814 
e-mail:  api(g) apireston.org 


This  space  is  provided  by  A.  H.  Belo  Corporation,  owners  of  The  Dallas  Morning  News,  Providence  Journal-Bulletin,  Owensboro  Messenger-Inquirer,  Bryan-College 
Station  Eagle,  Arlington  Morning  News  and  The  Gleaner,  as  a  tribute  to  the  American  Press  Institute’s  50  years  of  extraordinary  service  to  newspapers. 
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CALENDAR 


MAY 

30-31  North  Carolina  Press  Association  Advertising 

Conference,  William  and  Ida  Friday  Center,  Chapel 
HiU,  N.C. 

JUNE 

1-4  FIEJ  50th  World  Newspaper  Congress, Amsterdam,The 

Netherlands 

4-6  Small  Newspaper  Conference,  Indianapolis,  Ind. 

4-7  National  Association  of  Hispanic  Journalists 

Convention,  Westin  Hotel,  Seattle,  Wash. 

6-7  Family  &  Independent  Owners  Conference, 
Indianapolis,  Ind. 

12-15  Investigative  Reporters  and  Editors  National 
Conference,  Arizona  Biltmore,  Phoenix,  Ariz. 

17-20  American  Jewish  Press  Association  Convention, 
George  Washington  University,  Washington,  D.C. 

17- 20  Newspaper  Association  of  America  Newspaper  in 

Education  Conference,  Buena  Vista  Palace,  Orlando,  Fla. 

18- 22  Native  American  Journalists  Association  Conference, 

Regal  Hotels  International,  Minneapolis,  Minn. 

21- 24  Newspaper  Association  of  America  Nexpo  ’97,  Ernest 

N.  Mortal  Convention  Center,  New  Orleans,  La. 

22- 25  Newspaper  Association  of  America  Classified 

Conference,  New  Orleans  Marriott,  New  Orleans,  La. 
22-25  Newspaper  Association  of  America  Research 

Conference,  New  Orleans  Marriott,  New  Orleans,  La. 
22-25  Newspaper  Persormel  Relations  Association,  San 
Diego  Convention  Center,  San  Diego,  Calif. 

25-28  Associated  Press  Sports  Editors  Convention,  Hyatt 
Regency,  Vancouver,  B.C. 

25-28  Association  of  American  Editorial  Cartoonists 

Convention,  Buena  Vista  Palace  Resort,  Orlando,  Fla. 

25- 28  Georgia  Press  Association  Annual  Convention,  Marriott 

Bay  Point  Resort,  Panama  City  Beach,  Fla. 

26- 28  Association  of  Alternative  Newsweeklies,  Bonaventure 

Hilton,  Montreal 

26-29  National  Society  of  Newspaper  Columnists 

Convention,  Fort  Magruder  Inn,  Williamsburg,  Va. 

JULY 

9-13  International  Society  ofWeekly  Newspaper  Editors, 
North  Arizona  University,  Flagstaff,  Ariz. 

17- 20  North  Carolina  Press  Association  124th  Annual 

Convention,  Sea  Trail  Plantation,  Sunset  Beach,  N.C. 

18- 20  Newspaper  Association  of  America  Cormections  ’97, 

San  Francisco  Hilton,  San  Francisco 
20-23  Newspaper  Association  of  America  Marketing 
Conference,  San  Francisco  Hilton,  San  Francisco 
24-27  Association  for  Women  in  Communications, 
Mirmeapolis,  Minn. 
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EdfP  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 

U.S. 

5/20/97  5/13/97 

5/15/96 

A.H.  Belo  Corp.  (NY) 

38.375 

38.000 

38.875 

American  Media  Inc.  (NY) 

5.875 

5.875 

3.375 

Central  Newspapers  Inc.  (NY) 

58.750 

57.625 

37.625 

Dow  Jones  &  Co.  Inc.  (NY) 

39.625 

39.875 

37.750 

Gannett  Co.  Inc.  (NY) 

92.375 

92.500 

68.000 

Gray  Comm.  Sys.  (NY) 

18.125 

17.250 

21.625 

Harte-Hanks  Comm.  (NY) 

30.625 

29.250 

24.750 

Hollinger  International  (NY) 

10.500 

10.500 

11.875 

Kniglit-Ridder  Inc.  (NY)# 

43.000 

42.750 

37.260 

Lee  Enterprises  Inc.  (NY) 

24.375 

24.500 

23.000 

McClatctiy  Newspapers  Inc.  (NY)***  25.875 

25.625 

19.300 

Media  General  Inc.  (AM) 

29.625 

29.875 

38.750 

New  York  Times  Co.  (AM) 

46.500 

44.937 

33.375 

Pulitzer  Publishing  Co.  (NY)** 

47.750 

47.125 

43.031 

E.W.  Scripps  Co.  (NY) 

38.625* 

38.500* 

26.882* 

Times  Mirror  Co.  (NY) 

57.375 

56.875 

43.750 

Tribune  Co.  (NY)# 

44.500 

43.625 

35.437 

Washington  Post  Co.  (NY) 

379.38 

375.87 

292.00 

*  Adjustment  to  reflect  receipt  of  1.16  shares  of  Comcast  for  each 

share  of  E.W.  Scripps  as  of  1 1/13/96 

**  Adjusted  for  4-for-3  stock  split  as  of  1 1/1/96 

***  Adjusted  for  5-for-4  stock  split 

#  Adjusted  for  2-for-1  stock  split 

Non-U.S. 

5/20/97 

5/13/97 

5/15/96 

Hollinger  Inc.  (a) 

14.396 

14.562 

16.759 

News  Corp.  Ltd.  (c) 

18.000 

18.250 

22.250 

Pearson  Ltd.  (b) 

7.130 

7.460 

7.290 

Quebecor  Inc.  Class  A  (a) 

25.400 

25.550 

21.950 

Reuters  Holdings,  ADR  (c) 

65.375 

68.625 

71.750 

Southam  Inc.  (a) 

22.650 

22.650 

22.900 

Thomson  Corp.  (a) 

30.300 

30.150 

16.250 

Torstar  Corp.  (a) 

41.000 

40.750 

24.650 

(a)  Canadian  dollars 

(b)  British  pounds 

(c)  U.S.  dollars 

Source:  Schroder  Wertheim  &  Co.  Inc. 
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HEARS! 
NEWSPAPERS 
19  9  7 
EAGLE 
AWARD 
WINNERS 

At  Hearst  Newspapers,  we 
realize  our  greatest  assets 
are  our  people.  The  annual 
Eagle  Awards  recognize 
outstanding  efforts  made 
by  individuals  throughout 
the  year.  For  more  than 
100  years,  the  Eagle  has 
stood  as  the  symbol  for  the 
Hearst  Corporation.  It  is  a 
reminder  of  the  spirit  of 
excellence  to  which  we  all 
aspire.  We  extend  our  con¬ 
gratulations  and  gratitude 
to  this  year's  1997  Eagle 
Award  winners. 
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President, 

Editor  Emeritus  Robert  U.  Brown  ion  i  isi 
Publisher, 

Advertising/Research  D.  Colin  Phillips  i™  ini 
Publisher, 

Circulation/Production  Christopher  Phillips  (oa  1 16| 
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The  Need  To  Tape 


Executive  Editor  John  P  Consoli  ion  22S| 
Senior  Editor  George  Gameau  icxt  22)i 

Associate  Editors  David  Astor  ica  226| 

Stacy  Jones  icn  228| 
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John  Sullivan  ion  2271 

Midwest  Editor  Mark  Fitzgerald 
West  Coast  Editor  M.L.  Stein 

Copy  Editor  Jennifer  S.Waber  inn  2301 


Back  in  the  late  1970s,Jack  Landau,  lawyer  and  then  executive 
director  of  the  Reporters  Committee  for  Freedom  of  the  Press, 
wrote  a  column  for  E&P  in  which  he  advised  reporters  to  tape 
all  important  telephone  interviews  and  conversations. 

In  some  states  it  was  then,  and  is  still  today,  illegal  to  do  so  unless  the 
other  person  in  the  phone  conversation  is  told  he  or  she  is  being  tapied. 
It  is  also  illegal  to  tape  a  call  from  one  state  to  another  —  if  it  is  illegal  in 
one  of  those  states  —  without  telling  a  person  party  to  the  call. 

However,  there  are  many  states  where  taping  a  phone  conversation 
without  a  person’s  knowledge  is  perfectly  legal,  as  long  as  one  of  the 
two  parties  involved  in  the  call  is  doing  the  taping. 

In  most  cases,  phone  interviews  may  be  harmless  enough  so  that  tap¬ 
ing  is  not  necessary.  But  there  are  occasions  when  a  reporter  knows  an 
interview  is  going  to  be  controversial,  or  possibly  confrontational,  and 
this  is  where  a  decision  should  be  made  on  whether  to  tape  the  conver¬ 
sation  or  not.Telling  a  person  the  call  is  being  taped  could  “chill”  the 
interview.  If  a  reporter  properly  identifies  himself  or  herself  to  the  inter¬ 
viewee  and  says  the  information  being  gathered  is  for  a  story,  then 
whether  the  reporter  is  taping  the  call  rather  than  taking  notes  seems  to 
be  irrelevant.  It  could  even  be  to  the  advantage  of  the  person  being 
interviewed  that  the  call  is  taped. 

Former  FBI  agent  Gary  Aldrich  has  threatened  to  sue  New  Yorker 
magazine  and  its  reporter,  Jane  Mayer,  alleging  that  Mayer  made  up 
quotes.  Mayer  did  not  tape  the  telephone  interview  so  it  comes  down  to 
.Mdrich’s  word  against  Mayer’s. 

Aldrich’s  allegations  could  easily  have  been  dismissed  if  the  conversa¬ 
tion  was  taped.  What  do  you  think?  Let  us  know.  — J.C. 
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Washington.  National  Press  Building,  Suite  1 128, Washington.  DC  20045; 
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LETTERS  TO  THE  EDITOR 


Recalling  Royko 

As  WE  MOURN  the  death  of  a  man 
maiRed  as  a  Chicago  institution  and 
a  critic  above  all  critics,  Mike  Royko  is 
best-remembered  by  those  who  hated 
him. 

Often  the  object  of  controversy, 
Royko  attacked  hippies  and  blatant 
racists. 

He  shunned  anti-liquor  groups  and 
challenged  heavy-fisted  politicians. 

He  pointed  his  omniscient  finger 
wherever  he  damn  well  pleased  and 
stuck  by  it. 

He  was  funny  and  shocking,  cruel 
and  truthful,  but  mostly'  too  honest  for 
most  of  us  to  handle. 

Royko  was  a  commentator  on  life, 
and  his  columns  served  as  a  time  line 
for  Chicago  and  the  nation. 

Changes  in  political  power,  style, 
social  roles,  sports,  wars  and  racism 

Newspaperdom* 


50  YEARS  AGO . . .  The  United 
Nation’s  Subcommission  on  Freedom 
of  Information  and  of  the  Press  held 
its  first  meeting  in  New  York  and 
focused  attention  on  plans  for  a  world 
press  conference.  It  is  planned  to  be 
held  in  Europe  next  spring. 

The  U.S.  Supreme  Court  upheld 
the  right  of  newspapers  to  publish 
criticial  comment  (even  inaccurate 
news  stories)  on  the  conduct  of 
judges  and  the  procedure  in  his  court. 
With  three  dissents,  the  court 
reversed  the  Court  of  Criminal 
Appeals  of  Texas  and  released  from 
contempt  chaiges  the  publisher,  edito¬ 
rial  writer  and  reporter  of  the  Corpus 
Cbristi  CaUer-Times,  who  had  been 
sentenced  to  jail. 

From  Editor  &  Pubusher 
May  24,  1947 
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were  all  marked  by  Royko’s  writings. 

He  let  us  live  with  his  fear  of  flying, 
love  for  liquor  and  women,  and  disre¬ 
gard  for  the  establishment. 

1  wasn’t  around  for  the  beginning  of 
his  career,  but  for  me,  Royko  symbol¬ 
ized  bravery. 

His  harsh  words  and  opinions  some¬ 
times  rubbed  the  wrong  way. 

His  barroom  tales  and  hard-hitting 
criticism  of  issues,  politicians,  celebrities 
and  whatever  else  crossed  his  path  made 
for  conversation  across  the  country. 

But  what  made  Royko  special  was 
that  his  opinion  mattered  —  even  if  it 
mattered  to  nobody  but  himself. 

He  stood  by  his  opinions  and  took 
the  heat  when  his  words  angered  his 
targets. 

Things  better  left  unsaid  were  first 
uttered  by  Royko,  and  as  1  watch  my 
profession  continue  to  grow,  1  thank 
him  for  sharing  his  honest  view  of  a 
world  so  many  see  through  rose-col¬ 
ored  glasses. 

He  flipped  the  coin  on  racial  issues, 
made  fun  of  p>olice  tactics,  put  an  iron¬ 
ic  twist  on  famous  poems  and  books, 
criticized  overpaid  sports  “heroes,” 
mocked  advertising  and  stood  up 
against  Chicago  politics. 

He  didn’t  pick  and  choose  his  bat¬ 
tles  —  he  fought  them  all. 

There  was  nothing  politically  correct 
in  Royko’s  woric.  He  stepped  on  toes 
and  1  loved  it. 

He  stepped  on  my  toes  —  with  bor¬ 
derline  racist  and  sexist  comments  I 
could  only  read  in  his  books  years  after 
their  publication  —  and  I  loved  it. 

Royko  painted  his  thoughts,  threats 
and  challenges  on  a  newsprint  canvas 
in  an  attempt  to  prod  us  into  voicing 
our  own  opinions  and  living  by  them. 

The  truth  is  that  Mike  Royko  recruit¬ 
ed  me  to  his  vocation. 

He  twisted  my  arm  and  dared  me  to 
report  on  parts  of  a  world  that  some 
would  rather  hide  from  public  view. 

Through  his  example,  he  backed  me 
into  a  comer,  called  me  chicken  and 
challenged  me  to  take  journalism  as  a 
life  choice  rather  than  a  job. 

I’ll  remember  him  as  a  role  model 
for  the  working  class.  I’ll  remember  his 
fearless  honesty. 

Even  in  his  absence,  1  can  hear  his 
voice:  not  the  raspy  bourbon-and- 
cigarette-laced  tones  that  came  from 
Royko’s  lips,  but  the  voice  that  spoke 


to  the  masses. 

And  even  though  he  could  never  dunk 
a  basketball  —  1  want  to  be  like  Mike. 

Mark  Konkol 

Konkol  is  a  reporter  for  Star 
Newspapers 


San  Diego 
Union-Tribune 
circulation  up 

The  UST  PUBUSHED  in  the  May  10 
issue  of  the  top  25  daily  newspapers 
according  to  the  latest  Audit  Bureau  of 
Circulations  FAS-FAX  report  incorrectly 
reported  that  the  383,263  daily  circula¬ 
tion  of  the  San  Diego  Union-Tribune 
represented  a  decline  of  an  average 
6,752  copies  from  the  same  period  a 
year  ago.  In  feet,  the  newspaper  gained 
that  numher  of  copies. 
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Scripps  Buys 
Six  Dailies 


After  YEARS  of 

watching  other 
newspaper 
chains  score  big 
in  the  acquisi¬ 
tion  sweep- 
stakes,  E.W  Scripps  Co.  has 
bagged  a  sizable  trophy  of  its 
own:  Harte-Hanks  Commu¬ 
nications  Inc.’s  six  dailies  and 
broadcast  operations. 

The  price  —  which  could 
range  from  $605  million  for 
an  all-stock  deal  to  $775  for 
an  all-cash  deal,  or  12  to  16 
times  1996  cash  flow  —  is  “attractive”  in  part 
because  of  the  flexibility,  said  Scripps  president  and 
CEO  William  Burleigh. 

“These  are  the  kinds  of  newspaper  markets  we 
know  how  to  run,"  Burleigh  said,  comparing  Harte- 
Hanks’  mid-size  Texas  maikets  with  cities  where 
Scripps  owns  papers. 

Scripps,  the  Cincinnati-based  publisher  of  the 
Rocky  Mountain  News,  posted  rev'enues  of  $1.1  billion 
last  year,  compared  with  Harte-Hanks’  $  174.8  million. 

The  price  and  structure  of  the  final  deal  hinge  on 
the  fate  of  what  is  known  as  the  Morris  Trust  type  of 
transaction,  a  kind  of  corporate  shell  game  that 
allows  companies  to  avoid  capital  gains  taxes  when 
transferring  assets,  and  sometimes  debt.  A  bill  in 
Congress  would  curtail  such  deals  —  used  by  Times 
Mirror  Co.  to  spin  off  its  cable  TV  systems  to  Cox 
and  by  Disney  to  sell  key  Capital  Cities/ABC  news¬ 
papers  to  Knight-Ridder  —  but  no  action  is 
expected  until  later  this  year. 


A  straight  stock  purchase 
would  cost  Scripps  $605  mil¬ 
lion  in  stock  without  incur¬ 
ring  debt.  A  combination  deal 
would  cost  $425  million  in 
stock  but  bring  $200  million 
in  debt.  And  if  Congress 
closes  the  Morris  Trust  loop¬ 
hole,  the  $775  million  cash 
price  would  bring  Scripps 
higher  tax  deductions,  and  its 
stock  repurchase  plan  would 
ease  the  pain  of  an  expected 
5%  dip  in  per-share  earnings 
in  the  first  year.  For  Harte- 
Hanks,  the  bigger  cash  price  would  be  needed  to 
pay  a  heftier  capital  gains  tax. 

While  both  sides  favor  the  Morris  Trust  route,  all 
the  scenarios  come  out  essentially  the  same  for 
Scripps,  executives  said. 

The  acquisition  would  add  235,000  to  Scripps’ 
U.S.  daily  newspaper  circulation,  and  289,000  Sun¬ 
day.  With  16  dailies  and  1.2  million  circulation  daily, 
1.3  million  Sunday,  Scripps  is  now  the  11th  largest 
U.S.  daily  newspaper  publisher.  After  the  deal,  it 
would  jump  to  eighth  largest,  with  a  stable  of  22 
dailies  and  circulation  of  1 .4  million  daily,  1 .6  million 
Sunday. 

Scripps  executives  said  the  deal  will  diversify  the 
company  geographically  and  provide  a  presence  in 
a  strong  regional  economy.  Five  of  the  six  dailies  are 
in  Texas,  as  is  KENS-TV,  San  Antonio’s  news  leader, 
and  KENS-AM,  which  would  become  Scripps’  only 
radio  station. 

Harte-Hanks  said  it  was  getting  out  of  newspa- 


Chain-to-chain 
acquisitions  continue  as 
Scripps  agrees  to  spend 
up  to  $775  million  for 
Harte-Hanks  papers, 
broadcast  units 

BY  GEORGE  GARNEAU 


Founded 
Headquarters 
President,  CEO 
No.  dailies 

(after  Harte-Hanks  deal) 
Daily  Circ. 

Sunday  Circ. 

Employees 
1996  Revenue 
1996  Net  Earnings 


Scripps  Co. 

1878 

Cincinnati 
William  R.  Burleigh 
16  (22) 

1 .2  million  (1 .4  million) 
1 .4  million  (1 .6  million) 
6,500 
$1.1  billion 
$130  million 


"These  are  the 
kinds  of  newspaper 
markets  we  know 
how  to  run." 

—  William  Burleigh, 
Scripps  president 
and  CEO,  comparing 
Harte-Hanks’ 
mid-size  Texas 
markets  with 
cities  where 
Scripps  owns  - 
newspapers 
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pers,  the  business  it  was 
founded  upon,  in  order  to 
focus  on  its  direct  marketing 
businesses,  which  bring  in 
the  bulk  of  its  revenues  and 
are  growing  far  faster.  For 
example,  the  company’s 
direct  marketing  unit  posted 
29.3%  higher  revenue  in  the 
fourth  quarter  of  last  year, 
compared  with  3-1%  higher 
newspaper  revenues. 

Harte-Hanks’ Texas  papers, 
headed  by  the  flagship,  Cor¬ 
pus  Christi  Caller-Times 
(70,000  daily,  92,000  Sunday), 
include  the  Abilene  Reporter- 
News  (41,000,  51,000), 

Wichita  Falls  Times  Record 
News  (38,000,  45,000),  San 
Angelo  Standard-Times 
(33,000,  39,000),  and  Plano 
Star  Courier  (1 1,000, 13,000). 

In  South  Carolina,  the  Anderson  Independent- 
Mail  has  42,000  daily  circulation,  48,(XX)  Sunday. 
And  the  group’s  25  nondailies  include  a  weekly 
group  in  suburban  Dallas  with  95,000  circulation. 

La,st  year  the  Harte-Hanks  properties  papers  gen¬ 
erated  $  1 38  miUion  in  revenue  ($112  million  from 
newspapers,  $26  million  from  broadcasting)  and 
$48  million  in  operating  cash  flow  ($36  million 
from  newspapers,  $12  million  from  broadcasting). 

By  the  time  Scripps  takes  over,  beginning  in  1998, 
it  expects  cash  flow  from  the  Harte-Hanks  projjer- 
ties  to  surge  20%  to  $65  million  —  $50  milUon  from 
the  newspapers,  $15  million  from  KENS. 

Nick  Jimenez,  editorial  page  editor  at  the  Caller- 
Times,  said  he  was  more  surprised  at  Harte-Hanks’ 
decision  three  months  ago  to  sell  the  papers  than  at 
the  sale  agreement  with  Scripps. 

“The  uncertainty  is  over,  and  we  can  move  on  to 
other  things  now,”  he  said,  recalling  Harte-Hanks’ 
nearly  70  years  of  ownership,  during  which  the  city 
grew  from  little  more  than  a  fishing  village  to  a 
bustling  metropolitan  area. 

“That’s  a  long  history  of  community  involvement 
. . .  and  the  paper  has  prospered  under  their  guid¬ 
ance,”  he  said,  adding  that  Scripps  is  “saying  all  the 
right  tilings  about  autonomy  and  letting  people  do 
their  jobs.” 

John  Morton  of  Morton  Research  Inc.  in  Silver 
Spring,  Md.,  said  Scripps  way  paying  “full  price”  for 
desirable  properties. 

“Properties  like  this  don’t  come  along  very  often,” 
he  said.  “It’s  a  ready-made  cluster  in  a  state  with  gen¬ 
erally  above-average  growth.  And  the  cities  are  rela¬ 
tively  isolated,  meaning  other  papers  won’t  eat  away 
at  the  fringes  of  their  territory.” 

The  markets  took  the  news  well.  On  the  New 
York  Stock  Exchange  May  19,  Scripps  shares  closed 
down  12.5«  to  $38,125  and  Harte-Hanks  shares  rose 
$1,125  to  $30,125. 


Nobody  expects  profits  to  improve  dramatically  at 
the  Harte-Hanks  papers.  In  1995  they  were  the  third 
most  profitable  publicly  traded  newspaper  group  in 
terms  of  operating  profit  margin:  21.8%.  The  most 
profitable  public  paper,  the  Buffalo  Neu’s,  cranked 
out  an  amazing  29.9%  operating  profit  margin,  and 
Scnpps  ranked  sixth  with  an  average  newspaper 
operating  margin  of  19.6%,  according  to  the  latest 
Veronis  Shuler  &  Associates  Communications 
(See  Scripps  on  page  29) 


Chain  Eats  Chain 

Scripps  Howard’s  plan  to  absorb  the  Harte-Hanks 
newspapers  continues  a  long  trend  in  newspapers 
—  but  with  a  relatively  new  twist  in  the  last  few  years. 

Instead  of  chains  buying  up  independent  newspapers 
—  a  decades-long  and  continuing  movement  —  big 
chains  are  taking  over  smaller  chains. 

“Now  that  the  number  of  independent  dailies  is 
down  to  3(X)  or  so,  and  they’re  mostly  tiny,  it’s  logical 
that  these  companies  would  gobble  up  small  groups,” 
said  John  Morton,  who  follows  newspapers  with  Mor¬ 
ton  Research  of  Silver  Spring,  Md. 

Just  since  1990,  the  number  of  newspaper  groups, 
defined  as  two  or  more  papers  under  one  owner,  skid¬ 
ded  to  126,  from  145,  Morton  said. 

Some  of  the  smaller  newspaper  groups  that  have 
been  absorbed  by  larger  chains  in  the  last  few  years: 
Worrall,  Multimedia,  Lesher,  Park,  Stauffer,  Eagle,  Capital 
Cities,  Scripps  League. 

Morton’s  prediction:  more  of  the  same. 

Advantages  of  bigness  include  buying  power  for 
newsprint,  clustering  regionally  to  cut  costs  and  lever¬ 
aging  regional  and  national  advertising. 

“A  stand-alone  paper  has  to  do  everything  Gannett 
has  to  do,”  Morton  said,  mentioning  the  nation’s  biggest 
newspaper  publisher.  —  George  Garneau 


Daily  Newspapers  Harte-Hanks 
Is  Selling  To  E.W.  Scripps 

Wichita  Fall!  Ttmts  Rtcon!  Htws 


Abilene  Reporter-Man 

i 

Daily  41,276 

Sunday  51 ,035  ^ 

s 

♦ 

Daily  38.158 
Sunday  44,882 

Plano  Stir  Cotritr 


Daily  11,358 


AiHtofsoB  /ndapandairf-ltatf 

Daily  42.035 
Sunday  48.236 


SOUTH 

CAROLINA 


•Circulation  ligutes  Horn  Audit  Bureau  ol  Crculatioos  FAS^^AX  report  lor  six^nonth  period  ending  March  31. 1997 
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BY  MARK  FITZGERALD 


Local  TV  News 
Lacks  Substance 


A  WIDE-RANGING  academic  study  is 
confirming  what  newspapers  have 
long  argued:  Local  television  news 
essentially  no  longer  covers  critically 
important  social  issues  such  as  educa¬ 
tion  and  race  relations. 

In  what  is  believed  to  be  the  first  nationwide  con¬ 
tent  study  of  local  TV  news,  eight  journalism  schools 
in  television  markets  ranging  from  New  York  City  to 
Eugene,  Ore.,  studied  the  coverage  of  their  local  sta¬ 
tions  over  a  four-month  period  from  the  end  of  last 
year  to  this  April. 

What  they  found  will 
not  surprise  faithful  views 
of  local  newscasts:  Stories 
about  crime  or  criminal 
justice  dominate  the  tube. 

Nationally,  an  average 
29.3%  of  local  news  time  is 
devoted  to  either  crime 
(20.2%)  or  criminal  justice 
(9.1%).  That’s  almost  twice 

_  as  much  time  as  is  devoted 

to  the  second-most  fre¬ 
quent  topic,  government  and  politics,  which 
accounts  for  15.3%  of  news  time. 

But  the  most  important  finding  of  the  study  is  not 
so  much  what  is  being  covered  —  as  what  is  not, 
says  Patricia  Dean,  associate  professor  and  chair  of 
broadcast  journalism  at  Northwestern  University’s 
Medill  School  of  Journalism. 

“What  was  surprising  to  me  was  what  wasn’t 
being  reported  at  all,  education  and  race  relations 
especially,’’  Dean  said.  “Especially  when  you  look  at 
the  market  they’re  serving,  where  these  are  very  big 
issues.  It  appears  if  you  don’t  have  a  teachers’  strike 
or  a  racial  incident,  there  is  no  coverage  at  all.” 


Study  shows  there's 
a  preponderance 
of  crime  news  and 
a  lack  of  social 
issue  coverage 


Nationally;  education  stories  accounted  for  just 
2%  of  news  time,  and  race  relations  —  perhaps 
America’s  most  complex  social  problem  —  was 
given  a  nearly  invisible  1.2%  of  news  air  time. 

In  New  York  City  —  home  of  the  Rev.  A1  Sharp- 
ton,  site  of  the  Crown  Heights  race  riot  and  the 
Howard  Beach  racially  motivated  beatings  —  stories 
about  race  relations  accounted  for  one-half  of  one 
percent  on  the  random  days  studied  by  the  academ¬ 
ics. 

In  Los  Angeles  —  the  city  of  Rodney  King  and 
O.J.  Simpson  — 

“What  was  surprising  to 
me  was  what  wasn’t 


being  reported  at  all, 
education  and  race 
relations  especially.  It 
appears  if  you  don’t  have 
a  teachers’ strike  or  a 
racial  incident,  there  is  no 
coverage  at  all!’ 

—  Patricia  Dean,  associate  professor  and 
chair  of  broadcast  journalism,  Northwestern 
University's  Medill  School  of  Journalism 


Percent  of  Local  TV  News  Time  Devoted  to 
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Average 
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Source:  Consortium  on  Local  Television  News  Survey 


race  relations 
were  on  the  air  for 
just  one-third  of 
one  percent  of 
newscasts. 

This  first-ever 
portrait  of  local 
news  has  disturb¬ 
ing  implications 
for  democracy 
itself,  argues  Dean, 
who  spent  20 
years  in  Chicago 
television  journal¬ 
ism  before  joining 
Northwestern. 

“We  are  the 

eyes  and  ears  of  the  public  and  when  we  don’t  do 
[serious  news  stories], then  journalists  are  failing  the 
public,”  she  said.  “I  do  think  there  is  a  fallout  for 
[society]. These  topics  start  to  fell  off  from  the  dia¬ 
logue  of  democracy.” 

The  study  is  apparently  the  first  hard  data  con¬ 
firming  a  widely  noticed  trend:  Crime,  weather,  nat¬ 
ural  disasters,  leisure  topics  and  health  and  medi¬ 
cine  news  is  pushing  out  cov¬ 
erage  of  government  and  pol¬ 
itics  —  once  the  core  cover¬ 
age  of  local  TV  news. 

In  feet,  the  national  aver¬ 
ages  understate  how  rare  gov¬ 
ernment  and  political  news  is 
becoming  for  the  great  major¬ 
ity  of  American  TV  viewers. 

In  the  four  largest  markets 
surveyed,  the  coverage  was 
way  below  the  average:  In 
New  York,  the  topic 
accounted  for  6.8%  of  news 
airtime;  Los  Angeles,  4.5%; 
Chicago,  12.5%  and  Miami,  8%. 


Crime 

Indianapolis 
Los  Angeles 
New  York 
Miami 
Eugene 
Syracuse 
Chicago 
Austin 


36.7 
28.3 
27.2 

21.7 
18.0 
17.6 

6.8 

5.7 
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Percent  of  News  Time  Devoted  to 
Editorial  Categories 


Crime 

29.3 

Government  and  Politic^' 

15.3 

Calamities  and  Natural  Disasters 

10.0 

Arts  and  Leisure 

8.6 

Health  and  Medicine 

6.9 

Education 

2.0 

Race  Relations 

1.2 

All  other  categories  combined 

Source;  Consortium  on  Local  Television  News  Survey 

26.7 

And  with  the  exception  of  Chicago  at  6.8%,  the 
four  biggest  markets  gave  heavy  shares  of  airtime  to 
crime-related  stories:  27.2%  in  New  Yoric;  28.3%  in 
Los  Angeles  and  21.7%  in  Miami. 

Longtime  Chicago  local  TV  viewers  would  be  for¬ 
given  for  thinking  the  low  number  was  a  statistical 
anomaly. 

Patricia  Dean,  for  one,  saw  the  transformation  of 
the  Chicago  TV  news  market  go  from  one  that  was 
noted  for  exceptional  political  and  governmental 
coverage  to  one  that  has  followed  the  national  trend 
away  from  these  stories. 

“In  1982,  for  the  inauguration  of  then-Govemor 
Jim  Thompson,  I  took  30  people  and  three  news 
trucks,”  Dean  said. 

That  team  put  together  a  news  package  that 
included  not  just  the  ceremony,  but  discussion  of 
upcoming  legislation  and  an  analysis  of  the  Illinois 
political  landscape,  she  said. 

“Now  all  that  has  disappeared,”  Dean  added. 
“And  what  disappears  is  not  only  the  pomp  and 
the  speeches  —  but  issues  of .  . .  what  matters  to 
Chicago.  What  some  legislation  will  mean  to  vot¬ 
ers.  Basic  questions  of  how  their  taxes  will  be 
spent.” 

These  days.  Dean  says,  team  coverage  is  a  big  fea¬ 
ture  of  local  TV  news  —  but  it  has  the  effect  of 
crowding  out  important  stories  rather  than  spot¬ 
lighting  them. 

“An  average  snowstorm  in  Chicago  might  be 
worth  one  story.  But  it  rarely  is  worth  three  or  four 
stories  with  team  coverage.  That’s  pushing  a  lot  of 
news  out.  . . .  There’s  no  time  for  it,”  Dean  said. 

This  study  is  just  in  its  preliminary  stages  and  will 
be  used  to  gather  more  data  to  bring  to  the  TV  news 
industry's  attention.  Dean  said. 

“We  hope  to  present  this  data  as  a  kind  of  wake- 
up  call,”  she  said. 

The  eight  universities  that  form  the  Consortium 
on  Local  Television  Surveys  (COLTS)  were  estab¬ 
lished  by  the  University  of  Miami  under  the  direc¬ 
tion  of  Joseph  Angotti,  the  former  NBC  news  senior 
vice  president. 

In  addition  to  the  University  of  Miami  and  North¬ 
western,  the  schools  in  COLTS  are  the  University  of 
Texas  (which  studied  the  Austin  TV  market);  Univer¬ 
sity  of  Oregon  (Eugene);  Ball  State  University  (Indi¬ 
anapolis,  Ind.);  University  of  Southern  California  (Los 
Angeles);  Columbia  University  (New  Yoric  City)  and 
Syracuse  University  (Syracuse,  N.Y.). 


BY  M.L.  STEIN 

Margaret  Lesher 
Found  Drowned 

Margaret  lesher,  former  chair¬ 
woman  of  Lesher  Communications 
Inc.  in  the  San  Francisco  Bay  area,  was 
found  drowned  in  an  Arizona  Lake 
where  she  and  her  husband  were  camping. 

According  to  authorities,  Lesher,  the  widow  of 
Dean  Lesher,  founder  of  the  Lesher  group,  was 
legally  drunk  when  she  died.  The  San  Francisco 
Chronicle  quoted  Maricopa  County  Sheriff  Joe 
Arpaio  as  ruling  out  foul  play  “at  this  time.” 

County  medical  examiner  Phillip  Keen  said  tests 
showed  that  the  alcoholic  content  of  Lesher’s  blood 
was  0.10  —  the  legal  definition  of  drunken  driving 
in  Arizona  —  when  her  bcxly  was  found  May  14. 

Lesher,  65,  had  been  camping  with  her  husband 
of  six  months,  Collin  “T.C.”  Thorstensen,  38,  a  rodeo 
rider  and  buffalo  trainer.  He  reported  that  he  awoke 
at  3:30  a.m.  and  found  her  and  their  boat  missing. 
Several  hours  later,  a  television  crew  in  a  helicopter 
cn/W  hor  her  body  in  the  crystal  clear 

nau  oUlU  llcl  water  of  Bardett  Lake,  a  wilderness 

newspaper  chain  ^  scottsdaie. 

She  was  wearing  only  underwear. 
to  Knipht-Hidder  Her  other  clothes  were  in  the  boat, 

•  4Q0fr  which  was  found  about  two  miles 
in  I  jjO  from  the  campsite. 

.  Thorstensen  told  police  he  and  his 

wife  had  been  drinking  alcohol  before  retiring  for 
the  night.  The  sheriffs  office  said  Thorstensen,  the 
son  of  South  Dakota  ranchers,  allowed  them  to 
search  the  couple’s  Scottsdale  home  without  a  war¬ 
rant. 

The  Lesher  chain,  which  included  the  flagship 
newspaper  the  Contra  Costa  Times,  and  four  other 
East  Bay  dailies,  was  sold  to  Knight-Ridder  in  1995 
for  a  reported  $360  million. 

Dean  Lesher,  a  Harvard-trained  lawyer,  built  his 
chain  with  a  shrewd  business  sense  and  a  true 
vision  that  Contra  Costa  County  would  become  a 
major  commuting  area  for  San  Francisco  and  Oak¬ 
land.  At  one  time,  he  owned  several  other  dailies 
and  weeklies  in  Northern  California. 

Lesher  was  among  the  most  civic-minded  pub¬ 
lishers  in  the  country,  giving  away  thousands  to 
charity  and  community  projects.  Currently,  the 
Times  said,  the  Dean  and  Margaret  Lesher  Founda¬ 
tion  has  $37  million  in  assets. 

After  Lesher’s  death,  Margaret  Lesher  continued 
his  philanthropy,  giving  to  such  causes  as  the  Bat¬ 
tered  Women’s  Alternatives,  Richmond  Rescue  Mis¬ 
sion  and  the  Contra  Costa  Food  Bank.  Much  of  her 
charity  was  anonymous,  including  her  hosting  of 
Christmas  parties  for  underprivileged  children. 

“Our  oiganization  is  stunned  at  the  news,”  said 
George  Riggs,  CEO  of  Contra  Costa  Newspapers  and 
a  longtime  friend  of  the  Leshers.  “Margaret  was 
someone  we  all  knew  and  worked  closely  with  over 
(See  Lesher  on  page  29) 
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COMPILED  BY  JENNIFER  WABER 

Secrecy 
And  Control 


And  the  news 

media  from  the 
Reporters  Com¬ 
mittee  for  Free¬ 
dom  of  the  Press 
shows  a  growing 
trend  toward  secrecy  and  con¬ 
trol  of  the  information  flow. 

“Secrecy  and  control  are 
becoming  the  watchwords  of 
the  Clinton  administration,” 
said  Jane  E.  Kirtley,  executive 
director  of  the  Reporters  Committee.  “Despite  Pres¬ 
ident  Clinton’s  welcome  endorsement  of  the  ‘E- 
FoIA’  bill,  which  was  designed  to  bring  the  federal 
bureaucracy  into  the  computer  age  and  to  increase 
public  access  to  government  data,  the  administra¬ 
tion’s  growing  antagonism  toward  the  press  has 
resulted  in  greater  restrictions  on  the  free  flow  of 
information.” 

The  Reporters  Committee,  since  1983,  has  been 
monitoring  attempts  by  Presidents  Reagan,  Bush 
and  Clinton,  their  administrations,  and  tlieir  legisla¬ 
tive  supporters  to  keep  public  information  secret, 
stifle  editorial  freedom,  and  manipulate  news  to 
control  public  perceptions. 

The  report  groups  incidents  into  seven  cate¬ 
gories:  Disinformation,  Freedom  of  Information, 
Plumbing  Leaks,  Policing  Thought,  Prior  Restraint, 
Secret  Government  and  Stop  the  Presses. 

The  entire  report  dates  back  to  1992,  when  Clin¬ 
ton  began  his  campaign  for  office,  and  includes  385 
entries. 

The  following  are  many  of 
the  incidents  compiled  by  the 
Reporters  Committee  from  Janu¬ 
ary  1S>96  through  March  1997. 

Since  last  year’s  report,  about 
80  new  entries  were  added. 

"Secrecy  and  control  are 
becoming  the  watchwords  of 
the  Clinton  administration. 

Despite  President  Clinton's  wel¬ 
come  endorsement  of  the  'E- 
FolA'  bill ...  the  administration's 
growing  antagonism  toward  the 
press  has  resulted  in  greater 
restrictions  on  the  free  flow  of 
information." 

—  Jane  E.  Kirtley,  executive 
director  of  the  Reporters  Com¬ 
mittee  for  Freedom  of  the  Press 


DISINFORMATION 
February  1996:  At  a  news 
conference.  President  Clinton 
lamented  that  legal  bills  had 
left  his  family  financially 
strapped.  He  did  not  mention, 
however,  that  nearly  $900,000 
of  his  legal  bills  from  Paula 
Jones’  sexual  harassment  suit 
would  be  paid  from  two 
insurance  policies  he  pur¬ 
chased  in  Arkansas,  and  that 
his  legal  defense  fund  raised  $  1  million. 

August  1996:  A  week  after  White  House  Press  Sec¬ 
retary  Michael  McCurry  said  that  President  Clinton 
had  “no  knowledge”  that  his  former  piolitical  strate¬ 
gist,  Dick  Morris,  had  a  child  out  of  wedlock,  he  said 
that  Clinton  did  know  about  the  child. 

October  1996:  The  White  House  ignored  a  request 
by  the  Washington  Post  to  see  President  Clinton’s 
admittedly  social  correspondence  with  Mochtar 
and  James  Riady,  two  Indonesian  billionaires  who 
made  large,  questionable  campaign  contributions  to 
the  president.Two  months  later,  it  was  reported  that 
the  White  House  located  such  correspondence  at 
the  time  of  the  request  and  that  the  letters  discussed 
U.S.  foreign  policy  in  Asia. 

FREEDOM  OF  INFORMATION 
April  1996:  After  two  years,  the  State  Department 
finally  responded  to  an  FoIA  request  from  the  Wash¬ 
ington  Post  for  information  about  foreign  travel  by 
Deputy  Secretary  Strobe  Tal¬ 
bott.  Along  with  the  docu¬ 
ments,  which  included  a 
voucher  for  $294  and  an  itin¬ 
erary,  a  letter  stated:  “After 
careful  review,  we  have  deter¬ 
mined  that  three  documents 
may  be  released.” 

May  1996:  The  U.S.  Navy  said 
it  would  not  make  public  two 
suicide  notes  by  Adm.  Jeremy 
Boorda,  the  Chief  of  Naval 
Operations  who  shot  himself 
after  Newsweek  reporters 
attempted  to  arrange  an  inter¬ 
view  with  him  about  the 
legitimacy  of  his  Vietnam  War 
combat  decorations. 

June  1996:  Only  about  three 
or  four  of  at  least  90  federal 
departments  and  agencies 
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met  a  deadline  set  by  Attor¬ 
ney  General  Janet  Reno  for 
providing  progress  reports  on 
their  processing  of  FolA 
requests.  In  May  1996,  Reno 
asked  them  to  report  on  their 
progress  from  initiatives  given 
in  October  1993. 

November  1996:  The  White 
House  denied  an  FolA  request 
from  USA  Today  seeking  tem¬ 
porary  succession  plans  in 
the  event  that  President  Clin¬ 
ton  suffered  from  a  mental  or 
physical  disability. 

February  1997:  The  Justice 
Department  refused  to  re¬ 
lease  a  draft  report  on  its 
investigation  into  allegations 
of  mishandled  and  contami-  The  ability  of  President  Clinton's  adminis- 
nated  evidence  at  the  FBI  tration  to  keep  the  public  informed  and  to 
forensics  laboratory.  Criminal  be  open  and  truthful  with  the  press  has 
defense  attorneys,  concerned  deteriorated,  according  to  the  Reporters 
that  their  clients,  some  of  Committee  for  Freedom  of  the  Press, 
whom  are  on  death  row,  may 
have  been  convicted  based  on  tainted  testimony, 
sued  the  government  to  make  the  report  public. 

PLUMBING  LEAKS 

February  1996:  An  “administrative  inquiry”  was 
made  when  it  was  leaked  that  FBI  crime  lab  super¬ 
visor  Frederic  Whitehurst  communicated  with  the 
Justice  Department  for  a  writer  for  Playbcry. 

March  1996:  At  a  news  briefing,  White  House  Press 
Secretary  Mike  McCurry  complained  that  the  Wash¬ 
ington  Times  gave  an  “inaccurate  portrayal”  of  a  dis¬ 
cussion  between  President  Clinton  and  Russian 
President  Boris  Yeltsin.  McCurry  chastised  the  paper 
for  relying  on  a  secret  memo  written  by  Deputy  Sec¬ 
retary  of  State  Strobe  Talbott,  but  later  said  his  com¬ 
ments  had  been  “inartful”  and  that  any  investigation 
would  focus  on  the  leak  —  not  on  the  Times. 

September  1996:  A  majority  of  the  12  regional  Fed¬ 
eral  Reserve  banks  supported  a  plan  to  raise  the  dis¬ 
count  rate,  a  charge  for  emergency  borrowing  by 
banks.The  FBI  was  asked  to  investigate  the  leak. 

September  1996:  A  junior  Foreign  Service  officer  sta¬ 
tioned  in  Sarajevo  transmitted  a  cable  questioning 
American  policy  on  Bosnia  and  suggesting  that  U.S. 
troops  may  have  to  stay  five  years  so  that  the  coun¬ 
try  does  not  revert  to  war.  Administration  officials 
sought  to  locate  and  destroy  every  paper  and  elec¬ 
tronic  copy  of  the  document  from  the  State  Depart¬ 
ment,  White  Hou.se  and  Defense  Department. 

October  1996:  The  Treasury  Department  launched  a 
criminal  investigation  against  Secret  Service  agents 
John  Libonati  and  Jeffrey  Undercoffer,  who  gave  tes¬ 
timony  before  Congress  in  July  1996  that  conflicted 
with  the  White  House’s  explanation  of  how  it 
obtained  FBI  files  on  hundreds  of  Republicans  who 
once  held  White  House  passes. 

November  1996:  Responding  to  reports  that  uniden¬ 
tified  White  House  officials  wanted  her  ousted.  Attor¬ 


ney  General  Janet  Reno  said 
at  a  news  conference  that 
they  should  not  quote  anony¬ 
mous  sources. 

November  1996:  The  U.S. 
Attorney  for  Colorado,  Henry 
Solano,  imposed  restrictions 
on  his  prosecutors  to  limit 
their  disclosure  of  informa¬ 
tion  to  the  public.  He  ordered 
his  staff  not  to  answer  re- 
I  porters’ questions  without  first 
^  conferring  with  him  and  indi- 
g  cated  that  only  he  will  deter- 
S  mine  whether  and  when  to 
S  announce  or  confirm  investi- 
0  gations,  indictments  or  arrests. 

,  §  December  1996:  FBI  Director 
Is  Louis  Freeh  told  the  Senate 
Judiciary  Committee  that  an 
FBI  investigation  had  not 
located  the  source  of  the  leak 
that  identified  Richard  Jewell 
as  a  suspect  in  the  Centennial 
Olympic  Park  bombing  in 


Atlanta  in  July  19S>6. 

POLICING  THOUGHT 

January  1996:  During  his  State  of  the  Union 
address.  President  Clinton  asked  the  heads  of  media 
and  entertainment  companies  for  a  “voluntary”  rat¬ 
ings  system  for  television  programming  and  “volun¬ 
tary”  ways  of  achieving  his  goal  of  three  hours  a 
week  of  children’s  programming.  Even  though  there 
was  opposition  to  a  government-imposed  ratings 
system,  as  of  January  1997  the  networks  began  rating 
on  a  “voluntary”  basis,  dividing  all  TV  shows,  except 
news  and  sports,  into  six  age-based  categories. 

January  1996:  Fhe  U.S.  closed  a  three-year  investiga¬ 
tion  and  decided  not  to  indict  Philip  Zimmermann, 
who  devised  a  software  program  called  “Pretty 
Good  Privacy”  that  can  transform  electronic  mes¬ 
sages  into  secret  code.  Zimmermann  said  he  gave 
away  his  encryption  software  for  free  in  order  to 
promote  the  right  of  privacy.  When  someone  posted 
the  software  on  the  Internet  in  June  1991,  the  U.S. 
alleged  that  Zimmermann  exported  the  software 
without  explicit  permission  of  the  government  in 
violation  of  U.S.  munitions  law.  The  U.S.  contended 
that  Zimmermann’s  encryption  technology  was  so 
advanced  that  it  met  certain  technical  thresholds 
and  qualified  as  a  munition.  In  February  1997,  the 
U.S.  Commerce  Department  removed  the  encrypv 
tion  software  fttim  the  munitions  list  and  placed  it 
on  the  “Commerce  Control  List.” 

Febniary  1996:  The  Telecommunications  Act  of 
1996  included  requirements  for  the  V-chip,  a  mech¬ 
anism  for  blocking  programming  which  requires 
that  shows  be  rated  based  on  their  content.The  law 
gave  broadcast  and  cable  operators  one  year  to  set 
up  a  “voluntary”  ratings  system  covering  violence 
and  other  “objectionable”  content  and  then  to  trans¬ 
mit  signals  that  contain  those  ratings. 


May  24, 1997 


http://www.mediainfo.com 


Editor  &  PuBUSHER 


i 


facilitating  the  formation  of  “a 
national  association  to 
address  the  needs,  concerns, 
and  issues  of  professional 
journalists  with  disabilities.” 
The  association  would 
“encourage  better  news  and 
feature  coverage  of  issues  per¬ 
taining”  to  people  with  dis¬ 
abilities.  After  the  Reporters 
Committee  for  Freedom  of 
the  Press  expressed  concern 
that  such  “facilitating”  would 
interfere  with  the  new 
media’s  independence,  the 
presidential  committee  in 
November  1996  gave  assur¬ 
ances  that  it  will  have  no  role 
in  the  establishment  of  an 
to  his  office  for  research  pur-  White  House  Press  Secretary  Mike  McCurry  association  for  journalists 

poses,  until  he  saw  an  episode  is  taken  to  task  in  several  instances  in  the  with  disabilities, 

where  a  nervous  FBI  agent  Reporters  Committee  report.  October  1996;  The  FCC  fmed 

wet  his  pants.  WVGO  in  Richmond,  Va., 

April  1996:  James  Barry,  a  civilian  professor  at  the  $10,000  for  a  June  1996  broadcast  of  the  Howard 
U.S.  Naval  Academy,  wrote  an  opinion  article  for  the  Stem  Show  that  allegedly  had  indecent  language. 
Washington  Post  that  criticized  the  academy  as  October  1996:  FCC  chairman  Reed  Hundt  threat- 
“plagued  by  a  serious  morale  problem  caused  by  a  ened  to  turn  the  voluntary  ban  on  TV  liquor  adver- 
culture  of  hypocrisy,  one  that  tolerates  sexual  harass-  rising  into  a  written  regulation.  All  four  networks 
ment,  favoritism  and  the  covering  up  of  problems.”  agreed  to  uphold  the  ban. 

The  academy  responded  by  removing  Barr)'  from  October  1996:  The  FCC  fined  an  East  Lansing,  Mich., 
his  teaching  duties  but  did  not  fire  him.  Instead,  radio  station  $8,000  for  a  broadcast  that  contained 
Barry  was  expected  to  prepare  a  report  containing  “indecent”  language.  The  fine  stemmed  from  an 
recommendations  for  resolving  many  of  the  prob-  exchange  between  WVIC  morning  host  Jaz  McKay 
lems  he  discussed  in  his  article.  and  a  caller  who  used  profanity. 

April  1996:  In  response  to  overt  acts  of  racism  at  a  November  1996;  The  FCC  issued  a  $7,500  fine 
picnic  attended  by  120  Treasury  Department  agents,  against  KTFM  Radio  in  San  Antonio,  Texas,  for  inde- 
a Treasury  task  force  recommended  regulations  that  cent  lyrics,  for  playing  the  song, “Erotic  City.” 
would  prohibit  “off-duty  manifestations  of  racial  and  November  1996:  The  Federal  Trade  Commission 
other  forms  of  bias.”  The  rules  would  bar  19,500  began  a  probe  into  advertising  by  beer,  wine  and 
agents  from  “derisive,  profane  or  demeaning  state-  liquor  manufacturers  to  determine  whether  their 
ments,  conduct  or  gestures  evidencing  hatred  or  commercials  target  viewers  under  age  21.  The  FTC 
prejudice  on  account  of  race,  color,  religion,  national  issued  subpoenas  to  the  Stroh  Brewery  Co.  and  dis- 
origin,  sex,  sexual  orientation,  age  or  disability.”  tiller  Joseph  E.  Seagram  and  Sons  Inc.  seeking  market 

June  1996:  After  Joseph  E.  Seagram  &  Sons  Inc.  research  data  and  other  information, 
broke  a  48-year-old  voluntary  industry'wide  ban  on  December  1996:  In  a  memo  obtained  by  the  Wall 
liquor  ads  by  airing  whiskey  commercials.  President  Stivet  Journal,  outgoing  Housing  and  Urban  Devel- 

Clinton  told  them  to  “go  back  to  the  ban.”  opment  Secretary  Henry  Cisneros  criticized  a  White 

July  1996;  Pedro  Martinez  Pires,  subdirector  of  House  proposal  to  cut  $1  billion  from  low-income 
Radio  Havana  Cuba,  and  Francisco  Garcia  Heman-  housing  programs  and  divert  it  to  state  and  local  gov- 
dez,  director  of  the  Cuban  television  network,  both  emments  in  block  grants.  White  House  Press  Secre- 
state-owned,  were  invited  to  a  forum  on  Caribbean  tary  Michael  McCurry  criticized  HUD  for  going  pub- 
press,  but  were  denied  visas  by  the  State  Department  lie  with  its  complaints.  McCurry  said  that  Cisneros’ 
based  on  rules  that  permit  the  denial  of  entry  to  complaint  “would  have  been  much  more  influential 
employees  and  officials  of  the  Cuban  government.  if  [he]  made  it  directly  to  OMB  first.”  This  was  to 
July  1996:  In  response  to  a  reque.st  from  movie  pro-  warn  other  complaining  administration  officials, 
ducers  to  borrow  U.S.  military  equipment,  the  February  1997:  Vice  President  Gore  said  the  adminis- 
Defense  Department  demanded  script  changes  of  tration  has  new  public  interest  programming  require- 
Courage  Under  Fire,  a  film  about  the  Gulf  War.  The  ments  for  broadcasters  as  a  condition  of  awarding 
Pentagon  wanted  to  change  the  film  plot,  which  them  extra  channels  for  use  in  digital  television, 
involves  top  army  officers  trying  to  cover  up  a  February  1997:  In  his  State  of  the  Union  address, 
“friendly  fire”  incident  that  killed  soldiers.  President  Clinton  promised  a  firm  stance  against 

September  1996:  The  President’s  Committee  on  “the  advertising  and  marketing  of  cigarettes  that 
Employment  of  People  with  Disabilities  proposed  endanger  children’s  lives.”  Congress  for  many  years 


February  1996:  The  Justice 
Department  said  it  will  con¬ 
tinue  to  prosecute,  under  the 
Fair  Housing  Act,  the  dissemi¬ 
nation  of  leaflets  and  other  ma¬ 
terials  expressing  what  the  de- 
partment  calls  rq>ugnant  views. 

April  1996:  The  Clinton  Ad¬ 
ministration  dismissed  Timo¬ 
thy  Connolly,  a  civilian  De¬ 
fense  Department  official,  for 
his  criticism  of  the  adminis¬ 
tration’s  refusal  to  ban  the  use 
of  self-destructing  land  mines. 

April  1996:  James  Kallstrom, 
the  assistant  director  at  the 
FBI’s  New  York  office,  origi¬ 
nally  agreed  to  grant  the  pro¬ 
ducers  of“NYPD  Blue”  access 
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considered  and  did  not  pass  legislation  that  banned 
cigarette  ads  without  banning  tobacco  use.  Facing 
criticism  that  the  bills  would  make  speech  about  the 
product  illegal  without  making  the  product  itself 
illegal,  the  Food  and  Drug  Administration  in  1996 
barred  tobacco  sales  to  minors  and  concurrently 
barred  ads  that  “heightens  the  appeal”  of  tobacco  to 
young  people.  However,  the  administration  contin¬ 
ues  to  openly  endorse  the  advertising  restriction. 

February  1997:  The  FCC  studied  proposals  to  either 
ban  liquor  ads  on  TV  outright  or  use  a  V<hip  to 
block  those  commercials. 

February  1997:  The  FCC  fined  four  television  sta¬ 
tions —  WTTG,  Washington,  D.C.,  $10,000;  and 
three  Virginia  stations,  WDRG,  Danville,  $10,000; 
WGNT,  Portsmouth,  $  14,000;  and  WAMB,  Richmond, 
$15,000  —  for  violating  limits  on  commercial  time 
during  children’s  programming. 

PRIOR  RESTRAINT 

February  1996:  President  Clinton  signed  into  law 
the  Communications  Decency  Act  (CDA)  as  part  of 
the  Telecommunications  Act.  The  CDA  criminalizes 
“indecent”  or  “patently  offensive”  material  on  the 
Internet  that  is  accessible  to  minors. 

March  1996:  In  the  presence  of  President  and  Mrs. 
Clinton,  radio  talk  show  host  Don  Imus  made 
raunchy  jokes  about  the  Clintons  at  the  annual 
Radio  &  Television  Correspondents  Dirmer.  C-SPAN, 
which  carried  the  event  live,  refused  a  request  by 
House  Press  Secretary  Mike  McCurry  not  to  re-air  it. 

April  1996:  Despite  a  March  1996  order  by  a  three- 
person  federal  court  panel  in  Philadelphia  enjoining 
enforcement  of  the  CDA,  the  Justice  Department 
referred  a  complaint  about  nude  pictures  available  on 
CompuServe  to  the  FBI,  which  began  a“teview”of  the 
online  service.  In  May  1996,  the  court  ruled  that  the 
government,  in  subjecting  CompuServe  to  scrutiny 
for  information  that  is  neither  obscene  nor  child 
pornography  “cleariy  runs  afoul  of  both  this  Court’s 
Orders  and  the  Government’s  promises. ...” 

November  1996:  White  House  spokeswoman  Mary 
Ellen  Glynn  admonished  the  National  Fluid  Milk 
Processor  Promotion  Board  for  using  an  image  of 
President  Clinton  with  a  fake  mustache  in  a  pro-milk 
campaign.  Unless  authorized,  the  president’s  likeness 
cannot  be  used  for  a  commercial  endorsement. 

December  1996:  Without  any  pubbe  hearings,  the 
United  States  Parole  Commission  approved  restric¬ 
tions  on  computer  use  by  certain  federal  parolees 
to  prevent  criminals,  especially  sex  offenders,  from 
using  the  Internet  to  gather  information  for  criminal 
purposes  or  to  hook  up  with  other  criminals. 

March  1997:  The  Defense  Department  increased  to 
$50  million  its  budget  to  develop  anti-satelbte 
weapons  designed  to  prevent  orbital  cameras  from 
spying  on  U.S.  troops  in  combat.  SatelUtes  are  also 
used  to  provide  imagery  to  the  media. 

SECRET  GOVERNMENT 

January  1996:  The  National  Reconnaissance  Office, 
an  agency  that  builds  spy  sateUites,  informed  Con¬ 
gress  that  it  lost  $2  bilUon  of  its  $28  biUion  budget. 
In  May  1996,  the  NRO  said  the  actual  amount  of 
secret,  unaccounted-for  money  was  about  $4  bilUon, 
the  sum  roughly  equal  to  the  annual  budgets  for  the 


FBI  and  the  State  Department  combined. 

February  1996:  The  Defense  Department  puUed 
hundreds  of  documents  off  of  its  Internet  site  that 
provides  information  for  veterans  suffering  from 
Gulf  War  Syndrome.  The  documents,  which  dis¬ 
cussed  the  bombing  of  an  ammunition  depot  and 
the  possible  chemical  exposure  that  resulted,  were 
reclassified.  The  documents  were  removed  because 
of  a  dispute  over  whether  the  information  had  been 
declassified  too  quickly. 

April  1996:  The  CIA  had  yet  to  release  files  it  pro¬ 
mised  to  in  1993,  on  the  covert  actions  of  the  Cold 
War,  because  it  had  only  3/10,000  of  its  budget  and 
seven  full-time  employees  for  the  declassification. 
Remaining  secret  are  files  on  the  1953  coup  in  Iran 
which  installed  the  Shah,  the  1954  coup  in  Guatemala 
and  the  failed  Bay  of  Pigs  invasion  of  Cuba  in  1961. 

April  1996:  A  new  policy  by  the  Justice  Depart¬ 
ment  prohibited  its  employees  from  releasing  infor¬ 
mation  —  w'hich  “may  be  evidence  in  any  criminal 
or  civil  case”  or  “any  photographic,  sound  or  similar 
image  thereof,  in  connection  with  a  search  or  arrest 
warrant”  —  to  the  media  without  approval  from  the 
attorney  general  or  the  assistant  attorney  general. 

April  19%:  The  U.S.  government  argued  that  docu¬ 
ments  submitted  by  the  FBI  to  obtain  a  search  war¬ 
rant  against  Unabomber  suspect  Theodore  Kaezyn- 
ski  should  remain  under  seal.  A  petition  by  some  in 
the  media  said  unsealing  the  documents  would  not 
harm  the  investigation  and  would  help  inform  the 
public.The  government  argued  that  the  documents 
should  remain  secret  to  protect  the  privacy  of  the 
witnesses.  That  month,  a  federal  judge  in  Helena, 
.Mont.,  denied  the  media  petition. 

May  19%:  The  government  asked  the  federal  dis¬ 
trict  court  in  Denver  not  only  to  stop  distribution  of 
audio  tapes  of  court  proceedings  in  the  Oklahoma 
City  bombing  case,  but  to  stop  taping  the  proceed¬ 
ings  altogether.  Previously,  the  court  had  permitted 
the  news  media  to  buy  copies  of  the  tapes,  which  the 
court  used  as  a  “backup  system”  to  the  official  re¬ 
cord  made  by  the  court  reporter.  In  a  petition  to  the 
court,  print  and  broadcast  media  organizations  re¬ 
quested  an  extension  of  the  sound  feed  from  the 
courtroom  to  the  adjacent  pressroom  so  that  the 
news  media  could  create  their  own  recordings.  In  its 
May  1996  ruling,  the  court  denied  the  news  media 
petition  and  ordered  that  copies  of  the  tapes  be 
made  available  only  to  court  personnel  on  request  as 
part  of  their  official  duties.The  court  ordered  that  the 
proceedings  continue  to  be  recorded  on  audio  tape. 

June  19%:  President  Clinton  admitted  the  White 
House  mistakenly  obtained  over  300  files  from  the 
FBI  on  political  opponents  in  1993. 

June  19%:  Despite  President  Clinton’s  executive 
order  for  an  overhaul  of  the  classification  system, 
the  U.S.  government  spent  at  least  $5.6  billion  main¬ 
taining  classified  documents  in  1995.  The  Defense 
Department  spent  nearly  90  percent  of  those  funds. 
Other  agencies  that  spent  money  keeping  secrets  in 
1995  were  the  Department  of  Agriculture 
($1,1 53,000),  the  Federal  Reserve  Board  ($305,000), 
the  FCC  ($156,(XX))  and  the  Marine  Mammal  Com¬ 
mission  ($1,000)  —  an  agency  that  trained  dolphins 
for  possible  use  as  underwater  saboteurs  during  the 
(See  Secrecy  on  page  33) 
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The  Culture 
Of  Timidity 


Newspapers 

are  grpped  by  a 
“culture  of  ti¬ 
midity”  that  pre¬ 
vents  them  from 
the  bold  report¬ 
ing  that  is  their  heritage,  says 
former  St.  Louis  Post-Dispatch 
editor  William  EWoo. 

In  the  wake  of  falling  circu¬ 
lation  and  public  indifference 
or  hostility  to  journalism,  edi¬ 
tors  are  playing  it  safe  by 
sticking  to  conventional 
reporting  while  listening  too 
much  to  consultants  and  pub¬ 
lic  journalism  advocates,  who  claim  the  trouble  with 
newspapers  is  that  they  are  disconnected  from  their 
readers,  he  believes. 

This  notion  “has  attained  the  stratus  of  conven¬ 
tional  wisdom,”  he  said.  “We  actually  believe  it,”  he 
told  the  California  Society  of  Newspaper  Editors  at 
its  annual  convention  in  Napa  recently.  “That  news¬ 
papers  are  unplugged  from  their  readers  cannot 
stand  critical  analysis,”  he  continued.  “A  boxcar  that 
is  disconnected  from  the  one  in  front  and  behind  is 
disconnected.  Newspapers  are  not  like  that.” 

Woo  is  the  second  newspaper  person  to  address 
a  journalism  forum  in  recent  weeks  who  has 
attempted  to  debunk  the  increasingly  popular 
notion  that  greater  use  of  reader  focus  groups,  con¬ 
sultants  and  community  involvement  journalism  is 
the  direction  newspapers  should  be  taking. 

Pulitzer  Prize  winner  Walter  Barlett,  formerly  of 
the  Philadelphia  Inquirer  and  now  with  Time  mag¬ 
azine,  recently  said  focus  groups  are  part  of  what’s 


Retention  of  traditional 
readers  is  more  apt  to  be 
achieved  by  traditional 
journalism  —  “the  kind  that 
kept  them  with  us  all  those 
years,  the  kind  for  which  there 
is  no  ready  market  among 
consultants,  think  tanks,  and 
for  which  our  new  paymasters, 
the  foundations,  are  not 
interested  in  making  grants.” 

—  William  Woo,  former 
St.  Louis  Post-Dispatch  editor 
who  now  teaches  journalism 
at  Stanford  University 
in  California 


Former  St.  Louis 
Post-Dispatch  editor 
says  newspapers 
should  stop 

listening  to  consultants 
and  do  some 
hard-hitting  reporting 


wrong  withAmerican  news¬ 
papers  April  12). 

Some  readers.  Woo 
noted,  may  be  connected 
to  the  main  news  and  fea¬ 
tures  but  disconnected 
from  sports,  while  others 
connect  to  the  business 
section  but  not  to  the 
comics  or  lifestyle  fea¬ 
tures. 

“The  trick  is  to  shore  up 
these  connections,  make 
more  of  them  and  recon- 
struct  at  the  places  where 
there  are  significant  gaps,” 

Woo  said. 

The  speaker,  who  currently  teaches  journalism  at 
Stanford  University,  also  deflated  an  idea  held  by 
many  newspapers  that  the  road  back  to  health  lies 
in  finding  new  readers  rather  than  cultivating  their 
present  ones. 

He  conceded  that  new  readers  are  needed  but 
asserted  that  the  decline  in  customers  “has  nothing 
to  do  with  the  people  who  never  read  us.  Instead, 
the  decline  reflects  the  thousands  of  men  and 
women  who  six  months  ago  or  last  year  read  us  and 
now  no  longer  do.” 

Focus  groups,  consultants  and  public  journalism 
are  unlikely  to  bring  them  back.  Woo  contended. 

Retention  of  traditional  readers,  he  suggested,  is 
more  apt  to  be  achieved  by  traditional  journalism  — 
“the  kind  that  kept  them  with  us  all  those  years,  the 
kind  for  which  there  is  no  ready  maiket  among  con¬ 
sultants,  think  tanks,  and  for  which  our  new  pay¬ 
masters,  the  foundations,  are  not  interested  in  mak¬ 
ing  grants.”  Nor  will  in-service  training  seminars  or 
conferences  be  sponsored  by  foundations  seeking 
to  “accomplish  some  . . .  objective  with  roots  in  ide¬ 
ology,”  he  stated.  “Foundations  do  not  give  away 
money  for  the  sheer  thrill  of  it.” 

Another  icon  toppled  by  Woo  is  that  readers  want 
“feel-good,  people  stories”  rather  than  ones  about 
institutions  on  the  theory  that  the  former  are  inher¬ 
ently  interesting  while  the  latter  are  boring. 

Some  government  stories  may  be  dull  but  if  the 
goal  of  newspapers  is  to  write  about  subjects  that 
relate  to  people’s  lives,  the  government  story  is 
probably  a  better  bet,  he  opined. 

“What  six  or  eight  people  do  around  a  table  at  a 
legislative  session  or  regulatory  board  will  have 
greater  effect  on  the  lives  of  ordinary  people  in  pub¬ 
lic  services,  taxes,  and  recreational  opportunities  for 
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our  children  than  any  number  of  stories  \ 
about  old  people  exercising  in  Spandex  i 
or  kids  and  dogs,”  Woo  declared.  i 

“The  dilemma,  however,  is  that  soft  I 
feature  stories  are  easy  and  cheap  to  j 
cover  and  require  no  boldness  or  j 
courage,”  he  said.  i 

Thus,  newspapers  must  use  their  | 
resources  wisely,  which  means  that  cer-  j 
tain  news  won’t  be  covered,  he  said.  I 

“There  is  a  dirty  little  secret  about  i 
local  news,”  Woo  observed.  “You  can’t  i 
cover  it  comprehensively  .  .  .  and  it’s  | 
time  to  be  honest  about  it ....  ”  : 

As  an  example,  he  said,  the  St.  Louis 
metropolitan  area  includes  two  states,  1 1 
counties,  some  230  municipalities,  and 
1 16  school  districts. 

When  he  left  the  Post-Dispatch  last 
year,  it  had  about  50  reporters  dedi¬ 
cated  to  local  news  —  one  reporter  for 
every  50,000  in  an  area  of  2.5  million 
people. 

Because  this  is  a  problem  common  to 
many  newspapers,  “the  trick  ...  is  to  fig¬ 
ure  out  where  we  apply  our  resources 
and  where  we  withhold  them,”  Woo 
stated. 

“Are  we  interested  in  spousal  abuse,  or 
child  welfare,  or  aircraft  manufacturing, 
or  saloon  life,  or  features  about  what 
fourth  graders  are  wearing  to  school 
nowadays?” 

As  newspapers  decide  what  topics  are 
more  precious  than  others,  some  readers 
will  be  disappointed  or  offended,  he  rea¬ 
soned. 

“We  are  saying  not  everyone  has 
access,”  he  went  on.  “And  guess  what? 
Some  f>eople  will  never  have  access. You 
do  not  hear  the  apostles  of  local  news 
saying  some  of  our  best,  our  sharpest,  our 
most  important  decisions  are  about  dis¬ 
appointing  people.” 

Woo  put  little  stock  in  the  belief  that 
public  journalism  can  reconnect  news¬ 
papers  to  their  communities.  Its  aim  may 
be  a  worthy  one,  he  allowed,  but  its  ties 
to  consultants  and  foundations  leads  to 
newspaper  content  that  makes  it  popular 
with  more  affluent  readers  and  neglects 
the  others. 

“The  good  news,  I  suppose,  is  that  the 
wretched  of  the  earth  will  not  complain 
either,  for  they  are  voiceless,  the  ones  to 
whom  we  once  thought  it  was  our  mis¬ 
sion  to  give  articulation,”  he  said. 

Woo’s  departure  from  the  Post-Dis¬ 
patch  was  related,  somewhat,  to  a  belief 
by  management  that  public  journalism 
was  a  direction  the  newspaper  wanted 
to  go  toward. 

Woo  also  cast  a  critical  eye  on  the  jour¬ 
nalism  values  movement,  which  has  been 
embraced  by  the  American  Society  of 
Newspaper  Editors  and  which,  he  said. 


he  supported  as  anASNE  board  member. 
The  concept  has  led  to  the  creation 
of  the  Journalism  Values  Institute 
(JVI)  sponsored  by  ASNE,  the  Harwood 
Group  and  the  McCormick  Tribune  Foun¬ 
dation. 

JVI’s  stress  on  balance,  fairness  and 
wholeness  in  reporting  is  laudable  but 
exploring  the  many  sides  of  a  story  may 
cause  its  true  significance  to  be  over¬ 
looked,  he  argued. 

“I  agree  with  JVI  that  in  sourcing  sto¬ 
ries  journalists  should  look  beyond  the 
usual  suspects  and  authorities,”  he  said. 


“But  I  am  cautious  about  the  assumption 
that . . .  the  opinions  of  the  man  or 
woman  on  the  street  will  shed  as  much 
light  on  a  complicated  issue  as  those  of  a 
politician,  college  professor  or  bureau¬ 
crat  —  people  who  have  spent  a  career 
focused  on  the  issue.  There  is  a  danger¬ 
ous  anti-intellectualism  in  the  assump¬ 
tion  and  we  need  to  recognize  it.” 

The  values  which  newspapers  should 
adopt,  according  to  Woo,  are  a  disrespect 
for  bigotry,  ignorance,  arrogance,  ortho¬ 
doxy,  pretense  and  being  “profoundly 
ordinary.” 


Till-:  hi-:nrv  i 

KAISER 

FAMILY 


JAHNnAT-lON 


Announces 
THE  KAISER 
MEDIA  INTERNSHIPS 
IN  URBAN  HEALTH 
REPORTING  FOR  1997 


An  internship  program  for  young  minority  journalists 
interested  in  specializing  in  urban  public  health 
reporting 

The  Henry  J.  Kaiser  Family  Foundation  is  again  sponsoring  summer  internships,  starting 
June  1997,  at  six  major  metropolitan  newspapers  and  at  three  local  television  stations,  for 
young  minority  journalists  interested  in  reptorting  on  urban  pubhc  health  issues.  The 
interns  are  seletted  by  the  newspapers/TV  stations. 

The  nine  1997  Kaiser  Media  Interns  and  their  host  newspapers/TV  stations  are: 

Mohamad  Bazzi  —  The  Washington  Post-. 

Erika  Chavez  —The  Oregonian 

Jessi  de  la  Cruz  —  The  Detroit  Free  Press 

James  Hill  -  WAG A-5.  Atlanta 

Tomoko  Hosaka  —The  Atlanta  Journal-Constitution 

Laura  Lane  —The  Dallas  Morning  News 

Erin  McKiiuiey  —  KTVI-2,  St.Louis 

Camille  Mojica  —The  San  Jose  Mercury  News 

Erika  Dawn  Randle  —  KDFW-4,  Dallas 

The  Kaiser  Internship  Program  provides  an  initial  week-long  briefing  on  urban  pubUc 
health  issues  and  health  reporting  at  the  National  Press  Foundation  in  Washii^on,  D.C. 
Interns  are  then  based  for  ten  weeks  at  their  newspaper/TV  station,  typically  under  the 
direction  of  the  Health  or  Metro  Editor/News  Director,  where  they  report  on  health  issues. 
The  program  ends  with  a  3-day  meeting  and  site  visits  in  Boston.  Interns  receive  a  12-week 
stipend  and  travel  expenses.  The  aim  is  to  provide  young  journalists  or  journalism  college 
graduates  with  an  in-depth  introduction  to  and  practical  exp>erience  on  the  specialist  health 
beat. 

To  apply  for  the  1998  program,  write  to: 

Penny  Duckham 

Executive  Director,  Kaiser  Media  Fellowships  Program 

Kaiser  Family  Foundation 

2400  Sand  Hill  Road,  Menlo  Park,  CA  94025 

The  Kaiser  Family  Foundation  is  an  independent  health  care  philanthropy  and  is  not  affiliated  with  Kaiser 
Permanente  or  Kaiser  Industries. 
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NEWSPEOPLE  IN  THE  NEWS 


COMPILED  liY  IAN  E.  ANDERSON 


was  appointed 
sales  administra¬ 
tion  and  circula¬ 
tion  marketing 
director  in 
Houston. 


THOMAS 

STEPHENSON, 

senior  vice  presi- 
dent  of  administra- 
tion  at  the  St  Paul 
Pioneer  Press 'm 
Minnesota,  has 
been  appointed 

.  RAimALL  SmELMJS 

senior  vice  presi¬ 
dent  of  operations 

and  administration  at  the  San  Antonio 
Express-Neus. 


^^safety 
and  security  man¬ 
ager  at  the  Virginian-Pilot  in  Norfolk,  Va. 
has  been  promoted  to  distribution  man¬ 
ager  in  the  production  department. 

ALLEN  BYRD,  training  and 
communication  manager  in  the  produc¬ 
tion  department,  takes  over  for  Hilfer. 


RICHARD  S.  FEENEY,  48,  associate 
publisher  at  the  Hartford  Courant,  has 
been  appointed  circulation  director. 

ANGELA  PHILUPS,  director  of 
financial  planning  at  Kaiser  Permanente, 
was  named  budget  and  financial  repott¬ 
ing  manager. 


RANDALL  SHIELDS,  46,  a  managing 
partner  in  a  femily-owned  hotel  and 
de\'elopment  company  operating  a 
Holiday  Inn  and  convention  center  in 
Mitchell,  S.D.,  has  been  named  publisher 
of  the  Greenfield  Daify  Reporter  in 
Indiana. 

He  succeeds  LARRY  BIMIWN,  who 
retired  in  January. 

Shields  previously  served  as  publisher 
at  the  Mitchell,  ^.D.,  Daily  RepuMic  and 
Sedalia  (Mo.)  Democrat. 


ROBERT  GREMHUON,  vice  presi¬ 
dent/general  manager  of  CLTV  News  and 
Tribune  Regional  Programming,  has  been 
named  president,  CEO  and  publisher  of 
the  Sun-Sentinel  Co.,  based  in  Fort 
Lauderdale,  Fla. 

KATHLEEN  WALTZ,  vice  presi¬ 
dent/developing  business  at  the  Chicago 
Tribune, 'Wds  appointed  general  manager 
at  the  Sun-Sentinel  Co. 


LAINIE  GORDON,  circulation  promo¬ 
tion  and  public  affairs  manager  at  the 
Houston  Chronicle,  has  been  promoted 
to  community  relations  and  marketing 
director. 

DAVID  DADISMAN,  home  delivery 
division  manager  at  the  Washington  Post, 


ED  CORSON,  public  editor  and  training 
coorinator  for  the  newsroom  at  the 
Macon  (Ga.)  Telegraph,  has  been  named 
communications/training  manager. 

DEB  EVANS,  managing  editor  at  the 
Milledgeville,  Ga.,  Union-Recorder, 
returns  to  the  Telegraph  as  public  editor 

JUDY  BAILEY,  leader  of  the  public 
safety  team  in  the  Telegraph  newsroom, 
was  appointed  managing  editor  of  the 
Union-Recorder. 

DWIGHT  McKenzie,  advertising  man¬ 
ager  at  the  BryanCollege  Station,Texas, 
Eagle,  has  been  promoted  to  advertising 
director. 

CAROL  HERRINGTON  was  named 
marketing  director. 


Hometown  Communications 

has  sold 

Coffeyville  (KS)  Journal 

(5,800  daily  circulation) 

Pratt  (KS)  Tribune 

(2,700  daily  circulation) 
and 

Four  weekly  publications  in  Kansas 
to 

Murphy  McGinnis  Media 

of  Duluth,  MN 

We  are  proud  to  have  represented 
Hometown  Communications  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

1 19  East  Marcy  St.  -  Suite  100,  Santa  Fe,  NM  87501 

(505)  820-2700 


JUELXSSAntEKiLUOIVHESPElV. 

HIDE,  public  relations  manager  at  the 
Newport  News,Va.,ZJfli(v  Press,  has  been 
promoted  to  marketing  manager  as  part 
of  a  consolidation  of  the  newspaper’s 
promotional,  public  relations  and 
research  operations. 


SUSAN  BROOK,  who  has  worked  as  a 
reporter  and  editor  for  weekly  newspa¬ 
pers  in  Missouri  and  Virginia  and  for  two 
dailies  in  Indiana,  has  been  promoted  to 
editor  of  the  weekly  Middleton  (Wis.) 
Times-Tribune. 
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BY  JOHN  SULLIVAN 


Goalie/Witer 

Altercation 


WHILE  A  HGHT  between  a  Buf¬ 
falo  News  hockey  writer  and  a 
star  player  for  the  Buffalo  Sabres 
may  not  have  cost  the  team  a 
playoff  series,  the  incident  did 
not  sit  well  with  some  of  the 
newspaper’s  readers. 

Dominik  “The  Dominator”  Hasek,  the  injured  all- 
star  goalie  with  the  Sabres,  was  involved  in  an  alter¬ 
cation  with  Buffalo  News  hockey  columnist  Jim  Kel¬ 
ley  on  April  26,  which  resulted  in  Hasek  being  sus¬ 
pended  by  the  National  Hockey  League  for  the  first 
three  games  of  the  semifinal 
conference  playoff  series 
against  the  Philadelphia  Fly¬ 
ers,  and  fined  $10,000. 

Buffalo  eventually  lost  in 
five  games,  and  although 
Hasek  was  reinstated  after  the 
third  game  of  the  series,  he 
did  not  play  in  the  next  two 
games  because  he  was  not 
physically  ready. 

The  two-time  Vezina  Tro¬ 
phy  winner  (awarded  to  the  NHL’s  best  goalie)  and 
a  strong  candidate  for  the  1997  MVP  award,  con¬ 
fronted  Kelley,  who  had  written  a  column  earlier 
that  week  criticizing  Hasek’s  ability  to  play  under 
pressure  and  questioning  whether  his  current  med¬ 
ical  condition  was  serious  enough  to  keep  him  out 
of  action. 

Hasek  verbally  assaulted  Kelley  and  proceeded  to 
grab  him  by  the  shirt,  after  which  several  onlookers 
stepped  in  to  break  up  the  fight. 

The  incident  took  place  outside  the  Sabres’  locker 
room  after  Game  Five  of  the  Eastern  conference 
quarterfinal  playoff  series  with  the  Ottawa  Senators 
in  Buffalo. 


Relevant  Portion 
Of  NHL  By-Law  17.3 

“If,  in  the  opinion  of  the  (Commissioner),  based 
upon  such  information  and  reports  as  he  may  deem 
sufficient,  any  act  or  conduct  of  arty  official  of  a 
Member  Club  or  player  or  employee  whether  during  or 
outside  the  playing  season,  has  been  dishonorable, 
prejudicial  to  or  against  the  welfare  of  the  League  or 
the  game  of  hockey,  he  may  expel  or  suspend  such  per¬ 
son  or  impose  on  such  person  and/or  Member  Club  a 
fine ..." 


This  was  not  a  case  of  a  new  or  renegade  reporter 
trying  to  make  a  name  for  himself  by  writing  a 
scathing  column  about  a  player  in  the  spotlight.  Kel¬ 
ley  is  president  of  the  NHL  Writers  Association. 

“Kelley  did  his  job,”  said  Buffalo  News  executive 
sports  editor  Howard  Smith. 

“It  [the  column]  was  well-researched  and  not  all 
that  inflanunatory." 

Smith  felt  that  if  Kelley  was  writing  in  New  York 
or  Philadelphia,  there  would  be  twice  as  many 
columns  putting  Hasek  under  the  microscope. 

“Other  media  areas  are  also  100%  supportive  of 
Jim,”  said  Smith.  “It  would  be 
hard  to  take  a  stand  against 
him.” 

However,  avid  Sabre  fans 
were  quick  to  blame  Kelley 
for  the  team’s  loss. 

“That’s  the  most  surprising 
thing  about  this,”  said  Smith. 

“The  fins  have  said  ‘we  don’t 
care  if  it’s  [Kelley’s  column] 
true  or  not  —  just  don’t  say  it 
during  the  playoffs.’  ” 

In  suspending  Hasek,  NHL 
Commissioner  Gary  Bettman 
said,  “Such  contact  between 
any  National  Hockey  League 
personnel  —  coaches,  play¬ 
ers,  league  officials  or  team 
executives  —  and  media  per¬ 
sonnel  will  not  be  tolerated. 

We  want  a  clear  message  sent 
to  the  media  who  cover  our 
games  that  they  have  a  safe  environment  in  which 
to  work.” 

Hasek  was  suspended  pursuant  to  NHL  By-Law 
17.3,  following  a  hearing  conducted  by  Bettman  and 
other  league  officials  in  New  York. 

Following  his  suspension,  Hasek  did  apologize  to 
Kelley,  the  Buffalo  News,  the  NHL  and  to  the  fans  of 
the  Sabres  for  his  actions. 

Did  the  episode  affect  Kelley’s  ability  to  do  his 
job? 

Not  according  to  Smith,  who  said  “the  other  play¬ 
ers  and  the  (Sabres’)  coaching  staff  continued  to 
speak  to  him”  during  the  remainder  of  the  playoff 
games. 

Arthur  Pincus,  vice  president/public  relations  for 
the  NHL,  said  that  in  the  four-plus  years  that  he  has 
been  working  for  the  commissioner’s  office,  this  is 
the  first  time  there  has  been  a  fight  between  a 
player  and  a  reporter. 


All-star 
player  suspended 
after  fight 
over  the  tone  of 
a  column 


Dominik  Hasek 
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RECRUITMENT 


BY  MARK  FITZGERALD 


Up  The 
Tower 


Newspapers  face  two  critical 

recruiting  challenges  these  days: 
Developing  a  diverse  pool  of  senior 
management  candidates  and  satisfy¬ 
ing  the  ambitions  of  a  new,  hard- 
charging  generation  of  employees. 

The  Chicago  Tribune  is  a  year  into  a  pilot  pro¬ 
gram  designed  to  meet  both  challenges. 

Training  Towards  Management  (T’l'M)  gives 
ambitious  employees  a  chance  to  learn  the  entire 
newspaper  business  —  and  it  provides  the  Tribune 
Co.  with  a  new  source  of  senior  management  can¬ 
didates. 

T'l'M  began  as  a  sug¬ 
gestion  from  the 
Chicago  Tribune's 
Diversity  Task  Force  as 
one  way  to  develop  a 
diverse  senior  manage¬ 
ment.  For  a  two-year 
period,  three  employees 
rotate  through  every 
department  in  the  news¬ 
paper. 

“We  knew  we  needed  to  grow  employees  and 
wanted  to  broaden  the  talent  pool  to  get  more 
people  [ready  for]  senior  management,”  said  Tara 
Addison, Tribune  Co.’s  manager  of  human  resources 
recruiting  services  and  TTM  project  manager. 

TTM  purposely  focuses  on  employees  who  have 
been  on  the  newspaper  for  three  to  five  years,  she 
said. 

“The  people  in  this  program  are  those  who  have 
three  to  five  years  experience  on  the  newspaper 
and  who  we  hope  are  interested  in  a  long  career  at 
the  Chicago  rnfonne,” Addison  said.  “We  find  that 
around  the  three-  to  five-year  area,  people  start 
looking  around.These  are  people  with  high  poten¬ 
tial .. .  and  we  want  them  to  get  the  message  that 
they  are  valued." 

Candidates  select  themselves,  and  apply  for  TTM 
as  they  would  apply  for  any  posted  employment 
opportunity,  Addison  said. 

The  three  successful  candidates  are  assigned 
vice  presidents  as  mentors  —  and  then  begin  a  rig¬ 
orous  working  tour  of  the  newspaper. 

Among  their  stops  for  stints  ranging  from  two  to 
four  months;  Advertising  marketing  and  sales;  man¬ 
ufacturing  and  distribution;  editorial;  finance; 
human  resources;  consumer  marketing  and  sales; 
business  development;  strategy  and  research  and 
development. 


■  i 

Chicago  Tribune 
recmits  diverse  ' 
^  senior  management 
*  candidate  pool 
,  from  inside  tvith  its 
training  program 


In  each  department,  TTM  trainees  are  supervised 
by  a  program  administrator  who  ensures  they  do 
real  jobs,  not  make-woik. 

If  anything,  the  opposite  has  been  the  case, 
Addison  says. 

“Some  of  the  departments  were  filing  in  love 
with  the  (TTM)  associates  and  wanted  to  keep 
them  on  projects,” Addison  said.  “We  had  to  say, 
look,  this  is  a  10-week  program  and  they  have  to 
move  on.” 

TTM  trainee  J.C.  Chang  says  the  woric  she’s  been 
assigned  in  the  program  has  been  plenty  challeng- 


“You  find  [newly 
graduating]  people 
these  days  are 
very  interested  in 
what  their  career 
possibilities  are" 


mg. 

“There  are  enough  quality 
controls  in  the  program  to 
ensure  that . . .  plus  there’s 
the  level  of  me  being  proac¬ 
tive  and  seeking  out  pro¬ 
jects,”  Chang  said. 

Chang  joined  the  Chicago 
Tribune  right  out  of  college 
and  had  been  at  the  paper 
three  years  when  she  applied 
for  the  first  TTM  team. 

She  compares  the  program  to  “getting  your  MBA 
in  a  very  functional  way”  —  but  says  its  greatest 
value  is  in  shaping  her  thinking  about  the  newspa¬ 
per  business. 

“I  see  a  kind  of  cumulative  effect  from  the  expe¬ 
riences  in  the  departments,”  Chang  added.  “It’s  not 
so  much  that  I  know  more,  but  it  brings  a  different 
way  a  thinking,  a  more  strategic  view.  It  can  be  as 
small  a  thing  as  looking  at  a  spreadsheet  a  different 
way  or  as  big  as  seeing  how  strategy  in  one  depart¬ 
ment  affects  another. 

“You  get  to  see  how  this  little  mini-miracle 
called  the  Chicago  Tribune  actually  comes  togeth¬ 
er,”  she  added. 

If  there  is  a  drawback  to  the  program,  it’s  the 
sense  of  isolation  that  can  develop  when  an 
employee  moves  through  departments.  One  way 
Chang  fights  it  is  by  developing  new  networks  in 
departments  and  consulting  with  Addison  and  her 
mentor.  But  TTM  has  also  designed  a  bonding 
mechanism  upfront  for  its  three  associates.  As  a 
group,  the  trainees  begin  the  program  as  loaned 
executives  to  the  United  Way  for  three  months. 

In  addition  to  ensuring  a  shared  experience,  the 
United  W'ay  connection  reinforces  the  newspaper’s 
support  for  the  charity  drive,  and  gives  the  manage¬ 
ment  candidates  some  valuable  experience. 

(See  Recruit  on  page  29) 
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when  all  the  Internet  sites 
make  the  same  claims, 
how  do  you  decide  where  to  be? 


I  ^^First.  you  can  check  out  the  real  facts  —  in  terms  of  importance  to 
the  job  seeker.  How  many  jobs  are  on  the  site?  Are  the  jobs  current 
or  have  they  been  on  the  Net  for  months?  How  about  the  array  of 
openings.  Are  they  all  technical  or  is  there  something  for  everyone? 

I  ^^^Second.  you  can  check  out  the  traffic...  not  in  numbers 
of  “hits”  which  are  meaningless,  but  in  terms  of  the 
numbers  of  searches  conducted.  Y 

[3" Third,  you  can  listen  to  the  experts; 

The  best  of  the  Web.  CareerPath.com  is  the  largest  database  of 
current  jobs...  this  is  a  winner.  W  ^  _ 

Yahoo!  Internet  Life  —  March,  1 997 

By  far  the  most  extensive,  useful,  and  up-to-date  job  finding  service  . 
on  the  Net.  / 

Windows  Sources  —  November,  1996  , 

CareerPath.com  is  our  pick  for  one  of  the  country’s  top  sites  ...  every  / 
job  seeker  needs  to  bookmark  this  site.  I 

Career  Xroads  —  1997 

CareerPath.com;  #1  job  site  in  the  “Official  Netscape  Guide  to  Internet 
Research.”  ^ 

Computer  Life  —  April,  1997  m 

CareerPath.com  is  the  Best  of  the  Web  “Ultimate  Internet  Atlas  — 

1,001  Best  Sites.”  * 

recomputing  —  April,  1997  « 

For  more  information  about  placing  your  own  Employer  »  Z 

Profile  on  CareerPath.com,  contact  your  local  newspaper  affiliate,  « 

or  contact  your  recruitment  advertising  agency.  * 


Akron  Beacon  Journal 
Atlanta  Journal-Constitution 
Baltimore  Sun 
Boston  Globe 
Boulder  Daily  Camera 
Charlotte  Observer 
Chicago  Tribune 
Cincinnati  Enquirer/Post 
Columbus  Dispatch 
Denver  Post 

Denver  Rocky  Mountain  News 
Detroit  News  and  Free  Press 
Ft.  Wayne  News-Sentinel/ 
Journal-Gazette 


Hartford  Courant 
Houston  Chronicle 
L.A.  County  Press  Telegram 
Lexington  Herald-Leader 
Los  Angeles  Times 
Miami  Herald 

Minneapolis-St.  Paul  Pioneer  Press 
Newpxtrt  News  Daily  Press 


http://www.CareerPath.com 

advertisingQCareerPath.com 

(213)237-6658 


New  York  Times 
Orlando  Sentinel 
Philadelphia  Inquirer 
Pittsburgh  Tribune  Review 
Sacramento  Bee 
San  Jose  Mercury  News 
Santa  Rosa  Press  Democrat 
Seattle  Times/Post-lntelligencer 
South  Florida  Sun-Sentinel 
Washington  Post 


ADVERTISING/PROMOTION 


BY  M.L.  STEIN 

Forget  Discounts 
And  Contests 


CREATING  READER  EXPECTATION  of 
the  newspaper  beats  short-term  solu¬ 
tions  such  as  contests  and  discounts 
in  building  circulation,  a  leading  poll¬ 
ster  told  mariteters. 

And  Anthony  M.  Casale,  president  of  American 
Opinion  Research,  said  he  has  the  survey  results  to 
back  up  his  claim. 

In  fact,  the  former  newsman  noted,  developing 
expectation  is  even  more  important  for  newspa¬ 
pers  than  some  other  industries  because  “we’re 
asking  people  to  invest  their  most  precious  com¬ 
modity  in  our  product  — 
their  time.” 

In  an  address  before  the 
67th  annual  convention  of 
the  International  Newspaper 
Marketing  Association 
(INMA)  in  Los  Angeles  (May 
4-7),  Casale  said  AOR  research 
has  shown  that  consumers 
are  “expectation  driven”  in 
connection  with  a  wide  vari¬ 
ety  of  products  ranging  from 
computers  to  automobiles. 
“This  means,”  he  went  on, 
“that  in  an  increasingly  competitive  and  crowded 
marketplace,  consumers  are  more  likely  to  buy  a 
product  or  service  based  on  the  benefits  they 
expect  to  receive  from  it.” 

Thus,  a  newspaper’s  brand  or  masthead  can  be 
one  of  its  greatest  assets  if  it  creates  the  right 
image  in  customers’  minds,  Casale  pointed  out, 
adding:  “This  image  often  becomes  the  determining 
factor  in  the  decision  of  which  newspaper  to  read, 
or  whether  to  read  any  newspaper  at  all.” 


Former 
neirsman 
tutmed  pollster 
says  shoH-leimi 
promotions 
will  not  win 
lon^-term 
readers 


THE  BAD  NEWS 

The  bad  news  in  AOR’s  findings  is  that  readers 
and  potential  readers  in  many  areas  don’t  have  a 
specific  expectation  of  their  local  paper  or  its  ben¬ 
efits,  Casale  said. 

“They  can’t  get  past  the  image  of  a  newspaper 
as  an  institution,  a  building,”  he  said. 

This  perception  directly  aftects  advertising  as 
studies  also  have  demonstrated,  Casale  said. 

When  media  buyers  and  advertisers  are  asked 
what  factors  are  most  important  in  deciding 
where  to  place  an  ad,  price  comes  up  third  behind 
penetration  and  audience  composition,  he  report¬ 
ed. 

“That  tells  us  that  advertisers  will  pay  to  reach 


enough  of  the  right  kind  of  people  and  that’s  why 
readership  is  so  important,”  he  emphasized.  “It’s 
the  engine  that  drives  the  industry.” 

For  this  reason,  Casale  said,  it’s  not  good  enough 
to  get  a  newspaper  into  someone’s  house;  the 
occupants  have  to  pick  it  up. 

“We’re  urging  our  clients  more  and  more  to 
treat  home-delivery  customers  almost  like  single¬ 
copy  buyers  —  give  them  a  reason  to  open  the 
newspaper,”  he  urged. 

“Part  of  this  is  building  expectation  of  readers 
—  the  anticipation  of  value  when  they  pick  up  the 
newspaper.” 

The  new  mindset  means 
changing  the  attitudes  of  cir¬ 
culation  directors  who  rely 
on  selling  on  price  alone, 

Casale  went  on. 

“It’s  becoming  pretty  clear 
that  we  can’t  really  prosper 
long  term  through  discount¬ 
ing  alone,”  he  said. 

“Long-term  success  means 
selling  benefits  and  value 
and  this  builds  expectation 
which  will,  in  turn,  build  loy¬ 
alty.” 

Women  readers  should  be 
a  particular  target  for  news¬ 
papers  in  raising  readers’ 
expectations,  the  speaker 
said. 

For  one  thing,  he  said, 
women  are  less  likely  to  be 
newspaper  readers,  yet  are 
more  interested  in  local  news  and  are  more  con¬ 
cerned  about  the  safety  and  health  of  their  fami¬ 
lies.  But  they  are  less  likely  than  men  to  expect 
something  for  them  in  the  paper,  studies  reveal. 

This  should  concern  editors  and  publishers, 
Casale  asserted,  since  “quitter”  studies  have 
revealed  that  in  almost  65%  of  cases  where  a 
household  stops  delivery,  it  is  the  female  in  the 
famUy  who  makes  the  decision. 

Another  study,  Casale  said,  showed  kids  get  their 
newspaper  reading  habits  from  their  parents  and 
they,  too,  choose  to  skim  the  paper  if  they  read  it 
at  all. 

He  believes  there  is  a  direct  correlation 
between  how  much  time  someone  spends  reading 
a  newspaper  and  readership  itself. 

“The  more  time  we  can  convince  people  to 


"It's  becoming  pretty  clear  that 
we  can't  really  prosper  long 
term  through  discounting 
alone.” 

—  Anthony  M.  Casale, 
president  of  American 
Opinion  Reseaich 
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spend  more  time  with  their  newspaper, 
the  more  likely  they  are  to  become 
loyal  readers,”  he  said. 

When  AOR  probed  respondents  on 
what  factor  turned  them  on  to  newspa¬ 
pers,  color,  fancy  graphics  or  coupons 
were  not  on  their  minds,  Casale  said. 

“The  number  one  predictor  was 
whether  the  newspaper  provided  infor¬ 
mation  that  people  felt  was  useful  in 
their  daily  lives,”  he  said. 

This  tells  newspapers  people  will 
make  the  time  to  read  them  if  the 
expectation  is  there,  he  argued. 

Editors  looking  for  clues  to  increas¬ 
ing  readership  might  glance  through 
the  magazine  racks  at  their  nearest 
drug  store  or  supermarket,  he  suggest¬ 
ed. 

One  reason  magazines  are  more 
effective  in  hooking  readers  is  because 
their  covers  convince  customers  of  the 
benefits  or  usefulness  of  what  they  can 
expect  on  the  inside  pages,  Casale 
observed. 

Sports  also  can  use  some  shaking  up, 
Casale  contended.  Newspapers,  he  said, 
tend  to  promote  sporting  events  after 
the  event  or  give  them  dull  heads  such 
as  “Masters  Starts  Today.”  “Anyone  who 
cares  knew  this  six  months  earlier,”  he 
said. 

Casale  cited  one  paper  that 
announced,  “Tiger  Woods  Wins.” 

“Do  you  think  there  was  one  person 
in  the  world  who  cared  that  Woods 
won  the  Masters  who  didn’t  already 
know?”  he  asked. 

“Why  promote  the  expected?  Tease 
me  with  something  I  don’t  expect  to 
find  and  maybe  I’ll  open  the  newspa¬ 
per.  Maybe  I’ll  spend  a  little  more  time 
with  it,  and  maybe  I’ll  become  a  loyal 
reader.” 

Casale  termed  headlines  and  promos 
two  of  a  newspaper’s  most  potent 
weapons  in  its  marketing  arsenal. 

“They  don’t  cost  an  extra  dime,  yet 
they  can  be  extraordinarily  powerful  in 
building  readership  and  reader  loyalty,” 
he  said. 

Content,  Casale  said,  can  be  made 
more  palatable  by  helping  people 
through  their  everyday  lives. 

He  advised  editors  to  think  about  the 
issues  they  face  such  as  raising  chil¬ 
dren,  paying  for  their  college  education 
and  planning  for  retirement. 

“Think  about  what  your  newspaper 
does  to  provide  information  about  solv¬ 
ing  these  problems,  then  promote  and 
advertise  those  solutions,”  Casale  said. 


BY  M.L.  STEIN 

Down  Under 
Paper  Loves 
Giveaways 

Australian  newspapers, faced 

with  the  familiar  American  prob¬ 
lems  of  killing  advertising  and  circula¬ 
tion,  have  responded  with  promotions 
ranging  from  car  giveaways  to  picnics  in 
the  park,  a  Down  Under  executive  told 
an  international  gathering  of  newspaper 
marketers  in  Los  Angeles. 

Sales  ideas  are  flourishing  despite  cut¬ 
backs  in  marketing  budgets,  said  Ian 
Jeffers,  general  manager  of  the  Gold 
Coast  Bulletin  in  Australia’s  main  tourist 
area. 

Other  promotions,  he  said,  have 
included  a  “Restaurant  of  the  Year”  com¬ 
petition,  awards  to  small  businesses,  pub¬ 
lishing  safe-driving  instructions,  and  a 
Visa  card  deal  in  which  a  paper  co-brand- 
ed  a  card  to  give  readers  a  cheaper  inter¬ 
est  rate.  One  regional  newspaper,  during 
a  long,  hot  summer,  handed  out  3,000 
free  “stubbies”  of  beer  to  stimulate  read- 
ership,Jeffers  recalled. 

Jeffers  mentioned  another  idea,  which 
may  have  been  picked  up  from  U.S. 
newspapers:  a  free  paper  with  a 
McDonald’s  breakfast. 

At  the  Bulletin,  which  faces  vigorous 
competition  from  other  newspapers, 
radio  and  television,  the  marketing  strate¬ 
gy  is:  “If  it  doesn’t  move  for  20  minutes, 
paint  it.  If  it  does  move  put  a  sticker  on 
it,”Jeflers  said. 

He  described  the  Bulletin  as  “one  of 
the  success  stories  of  Australia,”  as  its  cir¬ 
culation  has  risen.  The  process  has  been 
helfied,  he  reported,  by  sponsoring  a 
street  carnival,  an  “Indy”-type  auto  race 
and  advertising  the  paper  via  a  banner 
suspended  from  a  helicopter. 

“Remember,”  he  advised,  “the  only  bad 
marketing  idea  is  the  one  that  doesn’t 
work.” 

Jeffers  spoke  at  the  67th  annual  meet¬ 
ing  of  the  International  Newspaper 
Marketing  Association. 

Another  foreign  speaker,  Sergio  Rego 
Monteiro,  vice  president  of  Jomal  do 
Brasil  in  Rio  de  Janeiro,  asserted  that  the 
“digital  revolution”  has  given  newspaper 
marketing  a  new  lift. 

“With  their  traditional  sources  of 
income  under  attack  and  faced  with 


declining  circulation  . . .  newspapers 
now  need  to  reinvent  themselves,”  he 
contended.  “We  are  leaving  behind  the 
business  of  being  mere  purveyors  of 
infomution  on  a  printed  page  in  order  to 
be  faithful  to  our  more  basic  mission  — 
restructuring  ourselves  as  multimedia 
companies.” 

At  the  same  time,  Monteiro  said,  mar¬ 
keters  must  overcome  an  inferiority 
complex  “built  by  a  culture  of  non¬ 
importance  to  which  it  has  traditionally 
been  relegated  within  newspapers.” 

The  development  of  online  news  and 
information,  he  said,  gives  newspapers  a 
chance  to  take  advantage  of  the  “com¬ 
petitive  edge”  it  has  over  other  media, 
enabling  them  to  access  new  markets 
and  launch  new  products. 

But  there  is  one  significant  drawback: 
newspaper  distribution  methods, 
Monteiro  claimed,  are  “jurassic.” 

“No  matter  how  contemporary  it  may 
seem,  the  scene  of  newsboys  on  bicycles 
tossing  newspapers  on  front  porches,  or 
newsstands  on  busy  street  comers  or 
other  points  of  distribution,  seem  to  me 
to  be  terribly  outdated,”  he  continued. 
“Will  such  anachronistic  techniques  have 
their  place  in  a  digital  world  where  upon 
birth,  an  individual  will  receive  a  tele¬ 
phone  number  that  will  accompany  him 
for  life?” 

New  means  of  distribution,  Monteiro 
(See  Giveaways  on  page  29) 
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BY  JIM  ROSENBERG 


Capturing  More 
Of  U.  S.  Market 


CCI-EUROPE  STARTED  the  year  by  cap¬ 
turing  contracts  from  three  more  siz¬ 
able  North  American  newspaper  sites 
that  currently  operate  systems  from 
the  traditional  top-two  U.S.  publishing 
systems  suppliers. 

At  the  same  time,  industry  observers  in  Europe 
report  the  company  will  lose  a  big  user  in  its 
Scandinavian  home  market  to  non-newspaper  tech¬ 
nologies  originating  in  the  U.S. 

Following  early  software  orders  from  Chicago, 
Fort  Lauderdale  and  Toronto,  CCI  contracted  to 

_  supply  pagination  to  three 

(and  perhaps  eventually  all 
four)  Tribune  Co.  dailies,  cre¬ 
ating  a  groupwide  distributed 
database  for  sharing  news, 
information  and  archived 
material,  in  print  and  online. 

At  about  the  same  time, 
the  San  Jose  Mercury  News 
signed  with  CCI  and  Phoenix 
Newspapers  selected  CCI  for  its  own  next-genera¬ 
tion  full-pagination  and  database  publishing  system. 

As  Phoenix  completes  pagination,  improving  the 
link  to  the  older  SII  System/55  and  upgrading  to 
the  Oracle  database  now  going  in  elsewhere,  the 
installation’s  size  will  grow  to  include  all  editors, 
while  reporters  remain  on  SII  terminals.  CCI  Web 
publishing  software  is  also  expected  to  be  used. 

CCI  has  heavily  promoted  NewsDesk’s  close 
integration  with  Atex,  SII  and  other  systems.  For 
example, Atex  users  get  CCI  h&j,  line  endings  from 
Sn  Style  composition  can  be  preserved  in  CCI-pagi- 
nated  copy,  and  Atex  and  SII  users  can  write  for 
CCI-generated  layouts.  In  addition  to  this  two-way 
integration,  CCI  can  add  one-way  back-end  pagina¬ 
tion  onto  other  older  front  ends  or,  more  recently, 
those  built  around  Lotus  Notes  groupware. 

In  most  cases,  the  company’s  U.S.  customers  are 
adding  CCI  pagination  to  old  or  upgraded  SII  and 
Atex  systems,  and  some  are  partly  implementing, 
planning  or  at  least  considering  conversion  to  the 
NewsDesk  Editorial  System.  Rather  than  building 
pagination  into  or  onto  an  existing  editorial  front 
end,  CCI’s  full  newsroom  system  is  an  elaboration 
upon  its  NewsDesk  pagination. 

CCI’s  third-generation  NT-based  system  of  the 
1990s  follows  a  Unix-based  system  developed  in 
the  ’80s  and  a  fully  proprietary  minicomputer- 
based  system  dating  from  the  1970s.  It  includes 
enhanced  DB  Access,  customized  Word  editor. 


'  Danish 
developer  CCI 
delivers 
pagination  in 
three  cities 


image-handling/routing,  copy-tagging  (SGML)  and 
tabular  markup.  In  contrast,  reporters  at  Oslo’s 
Dagbladet  use  Lotus  Notes  while  its  copy  editors 
use  CCI  Edit/Word,  and  the  Chicago  Tribune  will 
paginate  copy  from  a  relatively  new  CText  Dateline 
front  end.  (At  the  same  time,  on  the  ad  side  the 
Tribune  ordered  a  $1.5  million,  six-server,  AMTX- 
client  upgrade  to  its  SII  classified  system,  with  zon¬ 
ing  and  rating,  pagination,  OPI  and  PostScript  out¬ 
put  management  and  customization.) 

For  the  Aarhus,  Denmark,  company,  with  offices 
in  Marietta,  Ga.,  1997  began  with  a  warm  winter 
welcome  at  three  more  North  American  newspa¬ 
per  sites. 

NEWSDESK  FOR  INDIANAPOLIS 

In  early  February,  Phoenix’s  sister  company, 
Indianapolis  Newspapers,  publisher  of  parent  com¬ 
pany  Central  Newspapers  Inc.’s  flagship  dailies, 
ordered  a  Windows  NT-based  CCI  NewsDesk  sys¬ 
tem,  with  servers  running  an  Oracle  relational 
database  on  Sun  Enterprise  platforms,  integrated 
with  existing  Atex  systems. 

Although  Phoenix’s  experience  figured  some¬ 
what  in  system  choice,  INI  already  had  narrowed 
its  selection  to  CCI  and  Unisys,  according  to  pro¬ 
ject  manager  Ted  Daniels,  managing  editor  for 
news  at  the  Indianapolis  Star  and  News  (com¬ 
bined  weekday  circulations  of  278,000;  396,500  for 
the  Sunday  Star'). 

All  hardware  was  bought  locally  and  shipped  to 
Denmark,  where  CCI  loaded  its  software  and 
staged  and  tested  the  system. 

Andy  Young,  lead  technical  staffer  on  the  project 
from  INI’s  special  projects  department,  said  that 
with  the  system  back  and  installed  in  mid-summer, 
ad  stacks  will  be  brought  in  by  early  September 
and  it  may  be  October  before  the  first  paginated 
output  is  seen. 

The  papers  will  paginate  using  22  LayoutChamp 
page-design  workstations,  which  are  automatically 
updated  by  the  database.The  copy  desk’s  45  Atex 
terminals  will  be  replaced  by  CCI’s  front  end 
(using  customized  Word  and  CCI  composition). 
Photos  and  graphics  from  PowerMac-based  Adobe 
Photoshop  and  Illustrator  will  be  integrated 
through  the  CCI  Edit  module  and  available  via  DB 
Access,  CCI’s  customizable  user  interface  to  the 
SQL  database  that  also  facilitates  page  and  compt> 
nent  tracking. 

The  morning  and  evening  papers’  reporters  will 
continue  to  share  the  single  Atex  front-end  system. 
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As  for  a  fiiture  full  newsroom  conver¬ 
sion  to  CCl,  in  part  because  of  year- 
2000  concerns  “they’re  looking  into 
that,”  said  Young. 

Edgil  Associates,  North  Chelmsford, 
Mass.,  is  supplying  and  installing  the 
simple  Atex-to-CCl  gateway.  Its 
NewsCentral,  Daniels  pointed  out,  not 
only  will  bring  Atex  messaging  to  the 
PCs  on  the  CCl  side,  but  also  will  col¬ 
lect  and  route  wire  stories.  In  shopping 
for  systems,  he  said,  INI  discovered  that 
Europeans  don’t  seem  to  consider  wire 
reception  part  of  front-end  functionality. 
CCl,  he  added,  now  offers  a  wire  receiv¬ 
er  and  router  from  London-based 
FingerPost.  GJnisys  sells  its  own 
WireCenter  module.) 

Expecting  full  pagination  to  be  imple¬ 
mented  early  next  year,  INI  announced 
it  will  cut  the  composing  room  jobs  of 
at  least  77  members  of  the  International 
Typographical  Union,  whose  contract 
through  2004  provides  lifetime  job  guar¬ 
antees.  Affected  workers  will  choose 
between  accepting  buyouts  or  taking 
other  job  assignments  in  the  company 
for  the  same  pay,  the  News  reported. 

BIGGEST  U.S.  CUSTOMER 

Within  days  CCl  announced  its 
biggest  U.S.  customer.  Circulating  more 
than  818,000  copies  daily  and  almost 
1  'A  million  on  Sunday,  the  Washington 
Post  will  use  NewsDesk  early  next  year 
to  produce  only  weekly  sections,  defer¬ 
ring  pagination  of  daily  sections  until 
after  installation  of  new  presses  in  late 
1998. 

With  the  same  basic  software,  compo¬ 
nents  used  in  Indianapolis  and  else¬ 
where,  NewsDesk  at  the  Post  will  be 
integrated  with  more  than  a  dozen  edi¬ 
torial,  advertising  and  production  sys¬ 
tems,  including  the  newsroom’s  SII  front 
end,  according  to  CCl.  Its  Oracle  data¬ 
base  will  run  on  an  IBM  RS/600()-based 
server. 

Three  weeks  later,  CCl  said  it  reached 
agreement  with  the  217,750-circulation 
(303,000  Sunday)  Hartford  Courant  to 
integrate  CCl  pagination  with  the 
paper’s  Atex  system  and  gradually 
replace  that  existing  front  end  with  a 
350-seat  NewsDesk  Editorial  System. 

The  Courant  wound  up  CCI’s  charac¬ 
teristically  detailed  and  extended  pro¬ 
ject  specification  process  earlier  this 
month.  Preshipment  on-site  evaluation 
with  training  will  follow. 

The  system  will  be  assembled  and 
staged  in  Denmark,  where  “they  can  do 


i  Cheryl  Magazine,  Hartford  Courant 
i  associate  editor  for  technology 

1  a  quicker,  better  build”  w  ith  their  full 
i  technical  staff,  said  project  manager  and 
I  associate  editor  for  technology  Cheryl 
I  Magazine. 

In  what  appears  to  be  a  busy  installa- 
I  tion  schedule,  CCl  is  to  liave  NewsDesk 
I  in  Hartford  for  functionality  tests  in  win- 
I  ter  and  acceptance  testing  in  spring.  The 
:  first  pages  will  likely  be  paginated  in 
I  February,  according  to  Magazine, 
i  The  Courant  anticipates  rolling  out 
I  the  full  system  over  two  years.  Magazine 
I  said  that  while  installation  may  be  com- 
i  plete  by  the  end  of  199‘>,  with  the 
I  entire  newsroom  movec  onto  the 
I  NewsDesk  Editorial  System,  the  paper 
I  will  not  necessarily  be  entirely  paginat- 
j  ed  at  that  point,  depending  on  how  ads 
j  must  be  handled. 

At  the  outset,  the  features  desk  will 
j  use  LayoutChamp  and  WYSIWYG 
i  ArticleChamp  (editing  and  design) 

I  workstations,  CCl  Edit/MS  Word  front- 
I  end  software  and  CCl  Edit  for  integrat- 
i  ing  Mac  applications.  CCl  also  will  inte- 
i  grate  NewsDesk  with  Hartford’s  editori- 
i  al,  archive  and  production  systems.  All 
j  users  eventually  will  move  from  the 
I  Atex  system  to  CCI’s  front  end. 
j  Features  will  start  with  a  single  sec- 
i  tion,  such  as  ftxxl  or  travel,  and  train  all 
i  writers,  editors  and  designers  involved 
I  so  that  “we’ll  be  testing  the  entire  CCl 

The  Courant 
anticipates  rolling 
out  the  full  system 
over  two  years 


j  system  from  that  first  page,”  said 
I  Magazine.  In  all,  the  nine  or  10  features 
j  sections  run  80  to  120  pages,  depend- 
:  ing  on  season  and  any  special  section. 

For  security  sake,  until  any  kinks  are 
I  woriced  out,  old  and  new  systems  will 
I  run  in  parallel  production.  But,  said 
I  Magazine,  the  Courant  prefers  not  to 
I  have  its  operation  or  individual  staffers 
i  moving  back  and  forth  between  the 
i  Atex  and  CCl  systems.  Parallel  produc- 
I  tion  will  be  temporary,  and  employees 
I  who  learn  the  new  system  will  not 
I  return  to  the  old  one. 

The  first  phase  will  progress  from 
i  one  section  to  the  next  by  inunediately 
I  moving  freshly  trained  users  onto  the 
j  new  system.  Relying  on  this  “just-in-time 
i  training,”  Magazine  said,  the  Courant 
i  hopes  to  put  all  of  features  on  News- 
i  Desk  in  three  months. 

Following  a  complete  rollout  of  pagi- 
i  nation,  copy  editing  and  reporters’ 

I  workstations  in  features,  the  project  will 
I  pause  for  review  and  to  consider  its 
I  path.Though  the  project  was  originally 
I  planned  and  may  still  be  executed  in 
j  three  phases,  a  fevorable  review  of  the 
I  first  phase,  said  Magazine,  could  lead  to 
I  an  “extended  phase  two,”  during  which 
i  the  process  followed  in  phase  one 
i  would  be  copied  throughout  the  rest  of 
I  the  paper.  If,  however,  the  new  system  is 
:  rolled  out  in  three  phases,  design  and 
I  editing  functions  will  be  brought  up 
I  second  and  all  reporters  third. 

I  Even  as  it  encroaches  on  U.S.  ven- 
i  dors’  North  American  customer  base, 
i  CCl  in  its  Scandinavian  home  maricet  is 
j  itself  seeing  U.S.  software  companies 
i  encroach  on  one  ot  its  big  customers. 

Unlike  its  number-three  counterpart 
\  in  Oslo,  where  Dagbladet  (circulation 
I  277,000;  302,700,  Saturday)  reporters 
I  use  Lotus  Notes  to  record  appoint- 
i  ments,  track  assignments  and  write  sto 
I  ries  that  are  passed  to  a  CCl  editing 
j  and  pagination  system,  Stockholm’s 
I  third-largest  newspaper,  Dagens 
j  Nyheter  (382,000;  435,000,  Sunday), 
j  will  “turn  off  the  CCl  system”  when  it 
1  completes  a  system  that  will  use  Notes 
i  in  conjunction  with  Quark  Publishing 
j  System,”  former  Hyphen  and  Cascade 
I  Systems  executive  Richard  Patterson 
i  said  at  last  month’s  Seybold  Seminars 
I  in  New  York. 

According  to  Seybold  European  edi- 
j  tor  and  sy  stems  consultant  Andrew 
I  Tribute,  the  arrangement  is  similar  to 
i  others  in  use  or  in  planning  at  several 
:  U.K.  sites  (see  last  week’s  E&P,  p.  26). 
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NEWS  TECH 


Vendors’ 

Appointments 


DON  ROGERS,  president  of  Baseview 
Products,  was  appointed  general  manager 
of  Harris  Publishing  Systems  Corp.,  which 
acquired  Baseview  three  years  ago  (E&P, 
April  16, 1994,  p.  34). 

Reporting  to  A1  Dukes,  vice  president 
and  general  manager  of  the  Information 
Systems  Division  of  parent  company 
Harris  Corp.,  Rogers  will  divide  his  time 
evenly  between  Baseview,  in  Ann  Aibor 
Mich.,  and  Harris,  Melbourne,  Fla. 

Earlier  in  his  career,  Rogers  led 
Computype  —  a  company  that  employed 
future  Baseview  co-founder  Dave  Luther 
and  that  also  was  acquired  by  Harris,  in 
1976.  Rogers  later  founded  his  own  soft¬ 
ware  firm,  Deucalion  Resources  Group. 
Among  other  projects,  Deucalion  devel¬ 
oped  the  Tomahawk  composition  used  in 
the  original  OS/2  version  of  CText’s 
Dateline  editorial  system. 

Two  of  the  industry’s  most  successful 
systems  vendors  in  recent  years,  Baseview 
has  grown  to  more  than  2,000  customers, 
while  HSP  now  has  installed  more  than 
300  systems  in  20  countries.  Last  fall, 
Baseview  made  its  largest-ever  sale,  supply¬ 
ing  Litde  Rock’s  Arkansas  Democrat- 
Gazette  with  an  editorial  system  and  pagi¬ 
nation.  In  winter,  the  Richmond  Times- 
Dispatch  signed  for  one  of  Harris’  biggest 
NewsMaker  editorial  and  pagination  sys¬ 
tems  —  a  200-seat  installation.  Also, 
Baseview’s  hometown  Ann  Arbor  News  is 
now  a  Harris  customer,  using  CASH  classi¬ 
fied  ad  and  C-P^  pagination,  with  fax  and 
credit-check  features. 

Harris  supplies  Windows4)ased  editorial 
and  classified/display  front  ends  and  pagi¬ 
nation,  Sun-based  database  servers,  OPl 
server,  Macintosh  links  and  page-tracking 
software.  Baseview  develops  Macintosh- 
based  editorial,  advertising  and  circulation 
systems  and  QuarkXTensions  for  pagina¬ 
tion  in  XPress. 


Netv  posts  for 
publishing  systems 
veterans.  Chica^ro  Trib 
exec  jojns  Goss. 


terns  supplier  Autologic  Information 
International  Inc.  (and  Information 
International  Inc.  before  its  merger  with 
Volt  Information  Sciences  subsidiary 
Autologic  Inc.),  Edwards  spent  most  of  his 
career  as  an  executive  at  publishing  sys¬ 
tems  vendors,  beginning  with  the  Graph¬ 
ics  Division  of  Singer  Corp.,  with  which 
IBM  developed  an  early  text-processing 
system.  He  moved  to  sales  at  Atex,  and  sev¬ 
eral  years  later  took  a  similar  post  at  Sys¬ 
tem  Integrators  Inc.  In  1989  he  completed 
a  management  buyout  of  SB,  from  which 
he  resigned  as  president  and  CEO  in  1992. 

A  former  Atex  manager  like  Edwards, 
Toothaker  said  Edwards  “will  help  clarify’’ 
the  company’s  image  and  its  “emerging 
position  in  the  marketplace.”  That  image 
has  changed  in  the  10  years  since 
Toothaker  and  two  other  former  Atex 
staffers  founded  ATS. 

Originally  developers  of  Atex  system 
add-ons  and  enhancements,  ATS  later  cre¬ 
ated  a  PC-based  newsroom  system  similar 
to  an  Atex  fiont  end.  In  recent  years  it  cre¬ 
ated  two  new  Windows-based  products:  a 
client-server  editorial  system  with  flexible 
pagination  known  in  its  latest  release  as 
NewsDesk,  and  the  AdVisor  classified 
booking  system.  The  company  also  han¬ 
dles  output  devices,  offers  fecilities  man¬ 
agement  services  and  installs  desktop 
video  conferencing  systems. 

RICK  SURKAMER  joined  Goss  Graphic 
Systems  Inc.,  Westmont,  Ill.,  as  vice  presi¬ 
dent  of  global  marketing.  In  this  new  posi¬ 
tion  at  the  press  manufacturer,  he  is 
responsible  for  business  strategies  for  dou¬ 
ble-  and  single-width  newspaper  presses 
and  helping  develop  market  opportunities 
for  the  company’s  Automatic  Image 
Makeready  and  single-fluid  lithography. 

Surkamer  joined  Goss  from  its  major 
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hometown  customer,  Chicago’s  Tribune 
Co.,  where  he  most  recently  served  as 
manufacturing  and  distribution  director. 
He  joined  the  Tribune  Co.  in  1986  from  his 
own  consulting  company. 

Also  at  Goss,  regional  sales  manager  for 
Latin  America  ERNESTO  OLIVEIRA  was 
promoted  to  Latin  America  sales  director, 
replacing  Harry  Andree,  who  retired. 
Managing  the  company’s  Miami  sales 
office,  Oliveira  is  responsible  for  all  news¬ 
paper  and  insert  press  sales  in  Latin 
America.  Trained  in  mechanical  engineer¬ 
ing  and  business,  Oliveira  served  as  pro¬ 
duction  director  for  the  large-circulation 
southern  Brazilian  daily  Zero  Horn  before 
joining  Goss  eight  years  ago. 

ED  SLATTERY  was  appointed  sales  vice 
president  at  Freedom  System  Integrators, 
Wichita.  Most  recently  sales  director  at 
Publishing  Partners  International,  where 
he  was  involved  in  development  of  the 
company’s  advertising  system,  Slattery  ear¬ 
lier  served  as  general  manager  of  Journal 
Register  Co.’s  Integrated  Newspaper 
Systems  Inc.,  president  of  the  U.S.  sub¬ 
sidiary  of  Britain’s  PCS  Dd.  and  marketing 
director  for  Atex  Inc. 

Sun  Chemical  executive  vice  president 
HENRI  DYNER  was  promoted  to  presi¬ 
dent  and  chief  operating  officer  of  the  ink, 
pigment  and  graphic  arts  materials  manu¬ 
facturer  headquanered  in  Fort  Lee,  N.J.  He 
continues  to  oversee  all  European  opera¬ 
tions.  Dyner  joined  Sun  Chemical  in  1974 
as  European  ink  operations  general  man¬ 
ager.  Elected  vice  president  in  1S>83  and 
senior  vice  president  five  years  later,  he 
was  promoted  to  executive  vice  president 
two  years  ago  and  given  added  responsi¬ 
bility  for  the  Polychrome  division. 

At  Poly'chrome,  marketing  vice  presi¬ 
dent  MICHAEL  W.  ADELMAN  was  pro¬ 
moted  to  Polychrome  Americas  corporate 
business  development  vice  president,  with 
responsibility  for  strategic  alliances  and 
acquisitions.  A  director  of  the  Graphic  Arts 
Technical  Foundation,  Adelman  has  spent 
half  his  30-year  career  in  various  marketing 
management  roles  at  Polychrome. 
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AL  EDWARDS  was  named  president  of 
Advanced  Technical  Solutions  Inc., 
Wilmington,  Mass.,  where  former  presi¬ 
dent  Ray  Toothaker  continues  as  chief 
executive  officer. 

Most  recently  president  of  output  sys- 
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INTERACTIVE  COMMUNICATIONS 


Eight  Neivhotise 
Michigan 
newspapers 
form  online 
consorliuni 


BY  DAVID  NOACK 


WHEN  THE  ANN  Arbor  City 

Council  decided  to  consider 
iniix)sing  an  income  tax  on 
everyone  who  works  in  the 
city,  it  naturally  created  quite 

an  uproar. 

There  were  people  on  both  sides  of  the  contro¬ 
versial  proposal  and  many  of  their  comments  — 
along  with  an  ongoing  debate  on  the  issue  —  can 
be  found  on  Michigan  live  (http:/Avww.nilive.com), 
an  online  service  of  Advance  Internet 
Publications,  a  unit  of  Newhouse  newspapers. 

Michigan  Live  is  a  Web 
site  that  actually  a  con- 
sortium  of  the  Web  sites  of  i 
eight  newspapers  located  | ; 
throughout  the  state.The 
newspapers  are  members 
of  the  Booth  Newspapers 
unit  of  Advance  U 

Publications  (Newhouse). 

In  Michigan  Live  short 
order,  it  created  a  special  Ann  Arbor  online  tax 
forum  for  people  to  express  their  feelings  about 
the  tax  proposal. 

The  forum  —  which  allowed  people  to  vent 
their  tax  firustrations  to  an  audience  of  other  Web 
surfers  —  was  an  immediate  hit. 

In  addition,  Michigan  Live  also  mounted  many 
other  tax-related  features,  ranging  from  an  online 
calculator  to  figure  out  your  own  tax  payment,  an 
overall  guide  to  the  tax  proposal  and  a  variety  of 
news  stories. 

“The  tax  forum  is  a  model  for  what  will  soon 
become  online  community  forums  in  each  of  our 
local  editions.  We  hope  local  news  consumers  will 
see  the  tax  forum  as  an  important  resource.  We 
think  it  adds  depth  to  traditional  newspaper  cover¬ 
age,”  said  John  Bebow,  senior  writer/producer  of 
the  Web  site. 

It  was  also  a  good  example  of  how  eight  news¬ 
papers  working  together  can  cross-pollinate  and 
expand  each  others’  Web  site  capabilities.  When  an 
idea  works  well  at  one,  it  can  quickly  be  duplicated 
at  the  others.  And,  the  central  Web  site  can  draw  on 
the  resources  of  its  member  newspapers  through¬ 
out  the  state,  providing  a  kind  of  authoritative 
regional  coverage  not  usually  found  even  in  larger 
newspaper  Web  sites. 

The  eight  dailies  are:  Ann  Arbor  News,  Bay  City 
Times,  Flint  Journal,  Grand  Rapids  Press,  Jackson 
Citizen  Patriot,  Kalamazoo  Gazette,  Muskegon 
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Partners 


Chronicle  and  Saginaw  News. 

In  addition  to  each  newspaper  having  its  own 
Web  site,  you  can  link  to  any  of  the  virtual  newspa¬ 
pers  through  Michigan  Live.The  combined  circula¬ 
tion  for  all  of  the  newspapers  that  come  together 
in  Michigan  Live  is  almost  678,000. 

They  don’t  put  their  entire  contents  online,  but 
rather  include  top  stories  and  other  features  that 
provide  users  new  sorts  of  ways  to  interact  with 
their  news  provider.  News  stories  from  the  eight 
daily  newspapers  go  up  at  10  p.m.  each  day,  but 
there  is  talk  about  pushing  that  back  to  7  a.m.  All 
of  the  newspapers  in  the  chain  are  afternoon 
papers. 

David  Farrell,  editor  in  chief,  said  the  local  news¬ 
paper  editors  decide  what  stories  will  be  posted 
online.  He  said  that  more  than  500  news,  sports 
and  business  stories  appear  each  week. 

“We  are  not  cookie-cutting  our  presentation. 
What  we  are  trying  to  do  is  marry  the  best  of  the 
print  content  with  some  of  the  strengths  that  the 
interactive  medium  can  bring  to  it,”  said  Farrell. 

While  declining  to  cite  how  many  “hits”  or  “page 
views,”  Farrell  said  management  is  satisfied  with  the 
number  of  people  accessing  the  site. 

While  the  Ann  Arbor  edition  includes  the  tax 
debate  information,  all  of  the  local  news  sections 
of  the  paper  feature  a  searchable  database  of  pollu¬ 
tion  sites  that  was  part  of  a  story  about  toxic  waste 
sites  in  the  state.  For  example,  on  the  local  news 


http://www.mediainfo.com 


26  Editor  &  PuBUSHER 


May  24, 1997 


INTERACTIVE  COMMUNICATIONS 


page  of  the  Bay  City  Times,  there  is  the 
pollution  database  search  form.  Just 
type  the  name  of  any  municipality  in 
the  state  and  find  out  the  closest  toxic 
waste  dump  nearest  your  own  home. 

THE  FUN  SIDE 

There  is  also  a  fun  side  to  Michigan 
Live,  where  you  can  find  out  everything 
you  want  to  know  about  gambling,  lot¬ 
teries  and  betting.  You  can  find  out  the 
latest  gambling  news  in  the  state, 
whether  it  involves  the  lottery,  race 
tracks  and  even  bingo. 

There  are  also  comics  and  a  section 
called  “Roadside  Attractions,”  which  is  a 
collection  of  interesting  columns  cover¬ 
ing  topics  from  how  to  use  the  Net  as  a 
fax  machine  to  how  to  get  the  best 
results  from  search  engines. 

An  interesting  interactive  feature  is 
the  slot  machine,  where  you  can  test 
your  luck  on  a  virtual  one-armed  ban¬ 
dit.  But  in  order  to  play  the  slot 
machine  you  need  Shockwave,  a  plug-in 
for  your  Web  browser.  If  you  don’t  have 
the  program,  you  can  download  it. 

Mark  Hauptschein,  publisher  of 
Michigan  Live,  said  the  online  service  is 
constantly  playing  with  the  mix  of 
news  and  innovative  interactive  fea¬ 
tures,  “trj’ing  to  find  the  right  type  of 
compelling  content  and  interactivity  to 
create  a  local  sense  of  community.” 


Online  Travel 
Guide  Adds 
Features 

Destination  Florida, a  free  on¬ 
line  travel  guide  for  Sunshine  State 
visitors,  will  now  be  offering  interactive 
mapping  as  one  of  its  regular  features. 

Computer  users  will  now  be  able  to 
create  detailed  maps  to  Florida  hotels, 
attractions,  parks,  beaches,  golf  courses, 
and  restaurants  just  by  clicking  on  a 
region  of  Florida,  then  on  a  city/destina¬ 
tion  within  that  region,  and  next  on  the 
“Getting  Here”or“GettingAround”  icons. 

The  mapping  feature  is  called 
TripQuest  by  GeoSystem. 

Destination  Florida,  which  was 
launched  in  1S>95,  is  a  joint  venture  of 
Knight-Ridder  Inc.  and  the  Tribune  Co., 
owners  of  seven  Florida  newspapers. 
Additional  content  is  provided  by 
Pineapple  Press  and  regional  E.W. 
Scripps  newspapers. 


BY  DAVID  NOACK 


Paid  Web  Site 
Falters 


After  A 'VEAR  of 
dogged  attempts 
to  get  readers  to 
pay  $4.95  a  month  to 
access  its  Web  site,  the 
St.  Paul  (Minn.)  Pioneer 
Press  has  announced  it 
will  (kop  all  fees  and 
make  its  online  news 
available  for  free. 

The  move  comes  as 
managers  at  the  Minnesota  newspaper 
faced  a  stagnant  subscriber  base  and 
new  Web  competition  from  city  guides 
and  other  free  news  services.  During 
the  previous  twelve  months,  the  Press 
had  only  been  able  to  recruit  3,500  pay¬ 
ing  subscribers  for  the  PioneerPlanet 
site  (http://www.pioneerplanet.com). 

Although  the  official  date  for  scuttling 
the  subscription  fee  was  May  25,  the 
Press's  accounting  department  actually 
stopped  sending  out  bills  in  late  April. 

Brett  Benson,  senior  editor/online, 
said  charging  for  content  was  simply 
not  working. 

“The  Internet  culture  just  does  not 
embrace  a  pay  model,”  he  said. 

Benson  explained  that  when  the  pro¬ 
ject  was  launched,  it  seemed  reasonable 
to  expect  that  people  would  be  willing 
to  pay  for  accessing  content,  just  as  they 
buy  a  newspaper.  But  the  glut  of  free 
news  available  on  the  Internet  changed 
the  market  dy  namics. 

“Why  should  people  visit  your  site 
when  they  can  get  the  same  informa¬ 
tion  for  free?”  he  asked. 

The  move  by  the  Knight-Ridder  news¬ 
paper  is  the  latest  to  reflect  a  gn)wing 
realization  that  charging  for  general 
newspaper  content  online  is  an  uphill 
battle.  While  charging  for  content  was 
initially  viewed  by  newspapers  as  a  way 
to  make  money,  the  business  model  has 
been  largely  unsuccessful,  except  in  a 
few  instances.  Some  newspapers  cur¬ 
rently  charging  for  content  include  the 
Wall  Street  Journal  Online,  the  San  Jose 
Mercury  News'  Mercury  Center  and  the 
San  Antonio  Express-News  Online. 

TThe  Wall  Street  Journal  recently 


announced  that  it 
reached  100,()(X)  sub¬ 
scribers.  To  access  the 
service,  there  is  a  two- 
tiered  pricing  structure. 
Subscriptions  cost  $49 
annually  or  $29  for  sub¬ 
scribers  to  any  print 
edition  of  the  Journal. 

The  Express-News 
Online  charges  $4.95  a 
month,  while  Mercury  Center  charges 
$4.95  monthly  and  $2.95  to  people 
who  already  subscribe  to  the  newspa¬ 
per.  These  fees  are  strictly  for  the  online 
newspaper  content  and  do  not  include 
archived  materials  or  other  special  pre¬ 
mium  services.  In  addition,  both  news¬ 
papers  also  offer  Internet  access  ser¬ 
vice. 

The  competition  to  PioneerPlanet 
had  come  from  city  guides,  most 
notably  the  recently  launched  Digital 
City  Twin  Cities  on  America  Online  and 
Microsoft’s  Twin  Cities  Sidewalk,  slated 
to  start  later  this  year. 

Then  there’s  the  Star  Tribune  Online, 
the  online  version  of  the  Minneapolis 
Star  Tribune,  a  Cowles  Media  newspa¬ 
per,  which  does  not  charge  for  its  con- 
tent.The  Star  Tribune  Online  is  also  pro¬ 
viding  content  for  Digital  City  Twin 
Cities. 

In  addition,  WCCO,  the  local  CBS  tele¬ 
vision  and  radio  station  serving  the 
Twin  Cities  area,  has  Channel  4000, 
which  provides  updated  news  and  infor¬ 
mation  that  competes  with  the  daily 
newspaper. 

Steve  Mitra,  an  analyst  who  tracks  the 
online  newspaper  industry  for  Jupiter 
Communications  in  New  Yoik  City,  said 
many  newspapers  realize  that  people 
are  unwilling  to  pay  for  content,  except 
in  a  very  few  cases  with  highly  special¬ 
ized  or  value-added  material. 

“Accessing  fees  for  Web  content  in 
the  short  term  is  a  doomed  concept.  It’s 
true  that  newspapers  have  exclusive 
local  content  and  they  should  logicallj' 
be  able  to  charge  for  it.  But  the  sad  fact 
is  that  their  local  content  appeals  only 


St.  Paul  ( Minn. ) 
Pioneer  Press 
eliminates 
readers  ’fees  for 
access  to  its 
online  sen'ice 
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to  a  small  number  of  people  —  unlike, 
say,  the  Wall  Street  Journal,  the  content 
of  whieh  appeals  to  many  folks,”  said 
•Mitra. 

He  said  that  in  order  to  sell  online 
content,  it  must  be  exclusive  —  not 
readily  available  elsewhere  —  and  have 
broad  appeal. 

Randy  Bennett,  new  media  director  at 
the  Newspaper  Association  of  America, 
said  newspapers  seeking  to  charge  for 
online  content  face  challenges. 

“You  need  a  pretty  strong  value- 
added  product  that  is  not  easily  accessi¬ 
ble  in  other  forms,  particularly  content 
that  may  have  an  attraction  outside  the 
core  audience.  Not  many  newspapers 
have  that  content,”  said  Bennett. 

He  said  online  newspapers  have  to 
consider  using  a  broader  range  of  rev¬ 
enue-producing  services  to  make 
money,  including  display  advertising, 
classifieds,  premium-ba.sed  services  and 
Internet  access. 

Bill  Bass,  an  analyst  who  follows 
online  newspapers  at  Forrester 
Research  Inc.  in  Cambridge,  Mass.,  said 
the  problem  is  that  there  is  little  incen¬ 
tive  to  pay  for  news  on  an  Internet  that 
is  literally  awash  in  free  news  feeds. 

“The  problem  is  there  is  a  lot  of  sup¬ 
ply  for  free,”  said  Bass.  He  pointed  out 
that  recent  news  has  little  or  no  value, 
while  people  are  willing  to  pay  for  old 
or  archived  news. 

Bob  Ryan,  director  of  Mercury  Center, 
said  that  while  he  noted  the  decision  of 
PioneerPlanet  to  drop  its  subscription 
fee,  there  are  no.  immediate  plans  to 
alter  Mercury’s  business  model. 

“At  this  point  we’re  continuing  to 
charge  for  the  full  content  of  the  daily 
newspaper  and  for  a  variety  of  other 
features  like  comics  that  are  available  on 
our  site,”  said  Ryan,  who  noted  that  the 
Web  site  will  be  undergoing  a  major 
redesign. 

He  said  the  service  has  10,000  sub¬ 
scribers  and  that  number  has  held 
steady  for  the  past  several  months. 

“We  have  not  been  marketing  it  that 
heavily,”  said  Ryan. 

The  Mercury  Neu’s  is  similar  to  the 
Wall  Street  Journal  in  that  Ixjth  started 
off  as  free  services,  with  the  intent  of 
charging  for  the  service  later  on. 

One  of  the  key  features  that  makes 
the  Mercury  News  a  salable  commodity 
online  is  its  coverage  of  the  computer 
industry:  Silicon  Vallej|  Interest  in  high- 
tech  news  travels  weU  far  beyond  the 
newspaper’s  circulation  area. 


Jon  Donley,  assistant  managing  editor 
of  the  Express-News  Online,  said  the 
service  depends  on  a  few  revenue 
sources  including  display  advertising, 
forced-buy  classifieds,  ISP  sales,  Web  site 
ser\ice  and  development,  content  sub¬ 
scriptions  and  soon-to-be  archive  sub¬ 
scriptions. 

“I  won’t  claim  that  we  have  a  woik- 
ing  business  model,  and  I  won’t  allow 
anyone  else  to  do  so,  either.  By  any 
industry  definition  of  that  term,  there 
just  isn’t  enough  history.  Many  of  our 
colleagues  report  successful  experi¬ 
ments  in  a  number  of  areas,  but  very 
few  rep)ort  even  close  to  breaking  even,” 
said  Donley. 


Yahoo!  Teams 
With  Prodigy 

IN  THE  MOVE  to  “think  global,  create 
local”  content  for  the  World  Wide 
Web,  Prodigy  Services  Co.  has 
announced  an  agreement  with  Yahoo! 
Inc.  to  provide  local  information  to  sub¬ 
scribers  of  Prodigy  Internet  through 
Yahool’s  Get  Local  Service. 

Prodigy,  which  is  based  in  White 
Plains,  N.Y.,  said  its  Prodigy  Internet 
members  will  have  direct  link  to  a  cus¬ 
tomized  version  of  Yahool’s  Get  Local,  a 
service  featuring  local  information  for 
211  designated  market  areas  and  30,000 
cities  covering  more  than  40,000  ZIP 
codes. 

Get  Local  works  off  a  subscribers’  ZIP 
codes,  offering  users  local  and  regional 
information  such  as  weather,  news, 
sports  and  events  in  their  own  cities  and 
towns. 

Yahoo!,  based  in  Santa  Clara,  Calif., 
operates  one  of  the  most  popular  search 
indexes  on  the  Web. 

Philadelphia 
Online  Launches 
New  Features 

Philadelphia  onune,  the  web 

site  of  the  Philadelphia  Inquirer 
and  Philadelphia  Daily  News,  has 
launched  five  new  major  features  that 
greatly  increase  its  competitive  edge 
against  outside  “City  Guide”  competitors. 

The  new  features  expand  what  already 
is,  according  to  the  most  recent  PC  Meter 
market  study,  one  of  the  10  most  heavily 


trafficked  newspaper  Web  sites  in  the 
U.S.  In  addition,  the  site’s  “News  Library'” 
section  now  makes  10  years  of  the  elec¬ 
tronic  news  archives  available  in  a  Web 
format  that  can  be  searched  for  free  but 
which  requires  payment  for  viewing  the 
entire  text  of  any  article. 

The  archives  contain  articles  from  the 
Inquirer  and  Daily  News,  as  well  as  from 
other  Knight-Ridder  newspapers  such  as 
the  Miami  Herald,  Detroit  Free  Press 
and  San  Jose  Mercury  News. 

The  five  new  sections  added  to  the 
Web  site  are: 

♦  Home  Team,  a  mega-sports  site  that 
includes  links  to  the  NHL,  NBA,  MLB  and 
NFL  sites  along  with  links  to  the  sites  of 
the  Philadelphia  Flyers,  Sixers,  Phillies 
and  Eagles.  It  also  includes  extensive  cov¬ 
erage  of  high  school  and  college  sports, 
as  weU  as  all  the  sports  coverage  appear¬ 
ing  in  the  Inquirer  and  Daily  News  and 
other  reports  including  game  results,  sta¬ 
tistics,  records,  play-by-play  coverage, 
real-time  scores  and  odds  for  all  games. 

♦  Yellow  Pages.  One  of  the  first  of 
Knight-Ridder  newspaper  companies  to 
field  a  local  yellow  pages  business  direc¬ 
tory  designed  around  Zip2  technology, 
Philadelphia  Online  offers  its  readers 
access  to  the  full  Zip2  directory  of  16 
million  businesses,  as  well  as  special 
Philadelphia-specific  sections  that  even 
provide  street  maps  for  every  listing. 

♦  HomeHunter,  a  searchable  online 
directory  of  real  estate  for  sales  in  the 
Philadelphia  metro  region.  Access  is  free 
for  consumers. 

♦  TV  Time.  A  complete  online  directory 
to  television  shows  on  all  regional  chan¬ 
nels. 

♦  Inquirer  Magazine.  The  contents  of 
the  Sunday  magazine,  which  heavily  fea¬ 
tures  style,  cooking,  travel,  fashion,  home 
design,  gardening  and  restaurant  articles 
is  now  online. 

Interpublic 
Acquires  New 
Media  Firm 

INTERPUBUC  GROUP  OF  Cos.,  which 
operates  assorted  ad  agencies,  has 
acquired  a  minority  interest  in  Nicholson 
NY,  a  new  media  firm. 

Nicholson  NY  offers  services  such  as 
database  engineering  and  integration, 
software  engineering,  online  content 
development  and  graphic  design  and 
marketing  and  business  consulting. 


28  Editor  &  PiiBUSHER 


http://www.mediainfo.com 


May  24, 1997 


Scripps 

Continued  from  page  7 

Industry  Report. 

Scripps  executives  said  KENS-TV 
might  lift  margins  to  50%  or  more,  from 
45%. 

Alan  Horton,  senior  vice  president  of 
the  Scripps  publishing  division,  said  the 
Harte-Hanks  papers  were  well  run  and 
had  better  than  average  market  penetra¬ 
tions,  many  peripheral  print  products, 
and  online  services. 

He  also  cited  some  “near  term  pricing 
opportunity”  —  some  ad  rates  lower 
than  at  comparable  papers  elsewhere.  He 
also  cited  potential  revenue  growth  from 
niche  products. 

William  Bird,  an  analyst  with  Smith 
Barney,  called  it  a  solid  deal  at  a  low  to 
mid-range  price. 

“I  wouldn’t  say  they’re  getting  a  fire 
sale  price,  but  a  reasonable  price,”  he 
said.  “I  think  they  are  good  assets  in  a 
healthy  market  and  these  are  the  kind  of 
properties  they  are  so  good  at  running.” 

An  anticipated  decline  in  earnings  per 
share  could  turn  around  as  early  as  the 
second  or  third  year,  he  said. 

Lesher 

Continued  from  page  9 

the  years.  She  was  an  integral  part  of  our 
extended  newspaper  family,  and  even 
after  the  sale  of  Lesher  Communications 
.  .  .  we’ve  followed  her  changes  in 
lifestyle.  She  seemed  to  have  finally  found 
happiness  and  we  were  happy  for  her.” 

Knight-Ridder  CEO  Tony  Ridder  told 
the  Times  that  it  was  difficult  for  Mar¬ 
garet  to  sell  the  Lesher  group. 

“It  was  a  sad  day  for  her  when  she 
turned  over  the  newspapers  to  us.  She 
loved  the  newspapers  and  the  commu¬ 
nity,”  he  said. 

At  the  time  of  the  sale,  Margaret 
Lesher  said  that  of  all  the  potential  buy¬ 
ers  for  the  chain,  she  trusted  Knight-Rid¬ 
der  to  carr)'  on  her  husband’s  commit¬ 
ment  to  high-quality  community  cover¬ 
age  and  involvement. 

Margaret  Lesher  was  bom  to  a  poor 
family  in  Texas.  She  became  a  local 
beauty  queen,  dance  instructor  and  flight 
attendant.  She  had  ended  her  first  mar¬ 
riage  when  she  met  Dean  Lesher,  30 
years  her  senior,  while  working  as  an 
arranger  of  meetings  for  a  hotel  chain. 

A  story  in  the  Times  said  she  was 
reluctant  at  first  to  marry  him,  not 
because  of  their  age  difference,  but 
because  of  his  prominence. 

The  story  said  she  preferred  to  use  the 
last  name  of  Lesher  when  in  Contra 
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Costa  County  to  keep  her  roots  in  the 
community. 

Lesher  also  is  survived  by  four  daugh¬ 
ters  from  her  first  marriage. 


Recruit 

Continued  from  page  18 

“One  thing  senior  managers  have  to 
do  is  give  presentations.  And  what  the 
TTM  associates  are  doing  for  United  Way 
is  giving  presentations  to  corporations 
every  day,”  recruiting  services  manager 
Addison  said. 

While  the  TTM  program  is  so  far  not 
open  to  new  employees,  Addison  sees  it 
as  a  valuable  recruiting  tool. 

“You  find  [newly  graduating]  people 
these  days  are  very  interested  in  what 
their  career  possibilities  are,”  she  said. 

Giveaways 

Continued  from  page  21 

said,  will  make  maiketing  one  of  a  news¬ 
paper’s  most  important  functions  by 
turning  information  into  a  commodity  of 
much-added  value. 

He  cautioned,  however,  that  marketing 
must  be  alert  to  sensing  opportunities  in 
a  pluralistic  world  of  information  and 
show  publishers  the  path  to  take. 

Latin  America,  Montefto  pointed  out, 
presents  “incredible  opportunities  for 
growth”  because  of  its  still  low  print  pen¬ 
etration  and  high  concentration  of  invest¬ 
ments  in  television.  Jomal,  a  leading 
paper  in  Brazil,  has  a  daily  circulation  of 
only  1 10,009  in  a  city  of  nearly  5  million 
people. 

“It’s  one  of  the  world’s  major  markets 
for  expansion  in  the  communications 
sector,”  he  said 


\Shop  Talk 

i  Continued  from  page  48 

I  tions  until  they  became  ripe  for  plucking 
i  —  and  impn)ving.  Newspaper  chains,  like 
I  most  organizations,  are  as  good  as  the 
i  people  who  run  them. 

I  Nor  is  it  a  rejection  of  research.  But  as 
I  media  managers  struggle  to  learn  what 
i  customers  want,  they  rarely  demonstrate 
I  any  passionate  dedication  to  telling  peo- 
j  pie  what’s  going  on  around  them. 

It’s  this  dedication  that  has  motivated 
I  great  and  successful  editors  in  the  past, 
j  And  while  marketers  have  new,  sophisti- 
i  cated  tools  for  measuring  audience  satis- 
i  faction,  anticipating  readers’  reaction  to 
I  content  they’ve  never  imagined  is  more 
1  art  than  science. 
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You  can’t  paint  a  newspaper  by  the 
numbers. 

The  right  kind  of  research  —  the  kind 
that  gets  beyond  the  pious  pronounce¬ 
ments  of  the  socially  correct  —  can  do 
wonders  for  an  editor’s  understanding  of 
his  market.  It  can  discover  subde  demo¬ 
graphic  and  psychographic  shifts, 
uncover  unmet  wants  and  needs,  and 
sometimes  reveal  glaring  gaps  in  cover¬ 
age. 

But  the  bottom  line  is  the  ability  of  a 
newspaper  to  surprise  and  delight  laige 
numbers  of  readers  with  things  they 
never  expected  to  see,  and  to  do  it  often 
enough  that  the  unexpected  becomes 
expectable.  That  requires  talent,  and  the 
kind  of  encouraging  environment  that 
makes  talent  flourish. 

I  don’t  know  who  wrote  it,  but  there 
was  for  many  years  another  kind  of  time 
warp  in  the  stained  glass  window  of  a 
newspaper  building  in  Sandusky,  Ohio. 
Under  a  picture  of  a  Gutenburg-style 
printer  pulling  the  crank  on  his  ancient 
flatbed  were  the  words: 

“Turn  to  the  press,  its  teeming  sheets 
survey,  big  with  the  wonders  of  each 
passing  day.” 

That  sense  of  wonder  remains  the 
hope  of  our  profession. 


Free  Paper 
Anniversary 

The  world,  a  30,00(>ciixmlation  free 
community  newspaper  in  Barre,Vt., 
celebrates  its  25th  year  in  business  this 
May. 

The  paper  began  in  1972  with  a  dis¬ 
tribution  of  around  3,500.Two  years  lat¬ 
er  a  trio  of  Michigan  students  took  over 
the  paper  after  reading  in  a  trade  maga¬ 
zine  that  the  paper  was  for  sale.Two  of 
those  students,  Gary  Hass  and  Deborah 
Phillips,  are  still  running  the  paper. 

OPC  Appeals 

The  overseas  press  Club  of  Amer¬ 
ica  has  sent  appeals  to  various  gov¬ 
ernments  requesting  the  release  of  185 
imprisoned  journalists. 

The  countries  receiving  the  appeals 
are  located  in  Asia,  Aftica,  Asia  Minor  and 
South  America.  The  sentences  of  the 
jailed  journalists  range  from  six  months 
to  life,  with  the  average  sentence 
exceeding  15  years,  said  Norman  Schorr, 
co-chairman  of  the  OPC’s  Freedom  of 
the  Press  Committee. 

Topping  the  list,  compiled  by  the 
Committee  to  Protect  Journalists,  is 
Turkey  with  78  prisoners. 
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A  trio  of 
I  cariootnsts 
display  their 
Web  sites  at  a 
gathering  of 
their  peers 
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BY  DAVID  ASTOR 


Saturday  Morning 
Cartoon  Session 


comic  creators,  more  than  80  Web  cartoonists,  and 
other  artists. 

Session  host  Rick  Kirkman,  cocreator  of  the 
“Baby  Blues”  comic  distributed  by  King  Features 
Syndicate,  said  Cagle  “probably  has  the  definitive 
Web  site”  for  an  individual  cartoonist  on  the 
Internet. 

Kirkman  went  on  to  describe  the  site  of  the  sec¬ 
ond  speaker,  “Ernie”  creator  Bud  Grace  of  King,  as 
one  of  the  more  offbeat  cartoon  areas  in  cyber¬ 
space. 

“My  site  looks  different  than  most,”  agreed 
Grace. 

For  instance,  it  offers  a  “Piranha  Club”  that  com¬ 
puter  users  can  join  for  $  1 1  .S>9.  Grace  noted  dryly 
that  this  club  is  open  only  to  people  whose  mem¬ 
bership  checks  don’t  bounce. 

Once  in,  members  receive  such  things  as  a  cer¬ 
tificate,  lapel  pin,  and  information  about  the  secret 
Piranha  Club  “ritual  handshake.” 

The  site  (http://www.piranhaclub.com)  also  fea¬ 
tures  a  photo  of  Grace  posing  with  monkeys, 
“Ernie”  comics,  character  descriptions,  information 
about  the  latest  “Ernie”  book,  links  to  “Ernie”  sites  in 
Scandinavia,  fan  mail,  and  weird-but-true  stories 
that  readers  send  the  cartoonist.  One  was  about  an 
unfortunate  cow  that  fell  from  a  Russian  Air  Force 
plane  onto  a  Japanese  boat. 

“The  Web  is  like  TV  in  1950,”  Grace  told  NCS 
attendees.  “The  potential  is  unmeasurable.  If  you’re 
not  getting  into  it  now,  you  really  should.” 

Another  cartoonist  into  the  Web  is  Julie  Sigwart, 
who  showed  the  site  featuring  her  “Geeks”  cartoon 
(http://www.happychaos.com/geeks). 


Three  cartoonists  were  happy  to 

get  about  150  visitors  to  their  Web 
sites  on  a  recent  Saturday  morning. 

That’s  normally  a  small  amount  of 
traffic,  but  this  wasn’t  a  typical  cyber¬ 
surfing  session.The  150  visitors  were  attending  the 
National  Cartoonists  Society  (NCS)  meeting  in 
Asheville,  N.C.,  and  the  three  creators  were  display¬ 
ing  their  sites  from  a  computer  hooked  up  to  a  big 
screen  in  front  of  the  room. 

Daryl  Cagle  was  the  first  to  show  his  site,  which 
features  his  “True”  comic.The  cartoon  panel  —  for- 
merly  syndicated  by  Tribune 
Media  Services  —  also 
appears  on  numerous  other 
sites.  These  sites  link  back  to 
Cagle’s  site,  which  increases 
■■■■111111^^  Cagle’s  traffic  and  helps  him 

draw  advertisers  such  as 
Microsoft. 

The  site  also  features 
Cagle’s  illustrations,  his  edito¬ 
rial  cartoons,  an  animated  TV 
commercial  he  did,  information  on  how  potential 
clients  can  contact  him,  updates  on  the  fight 
against  California’s  efforts  to  tax  art,  NCS  news,  and 
more.The  two  most  popular  areas  are  probably  the 
“Sex  Fact  Cartoon  Encyclopedia”  (which  features 
“True”  cartoons  more  about  relationships  than  sex) 
and  a  cartoon  index. 

“I  started  keeping  a  list  of  other  cartoonists’ 
sites,  and  now  have  just  about  every  professional 
cartoonist  on  the  Web,”  said  the  NCS  first  vice  pres¬ 
ident,  whose  URL  is  http://www.cagle.com/art. 
Indeed,  the  index  has  links  to  more  than  SK)  edi¬ 
torial  cartoonists,  more  than  80 


Daryl  Cagle's  site  includes  a  massive  cartoon  index! 


Bud  Grace's  site  is  as  offbeat  as  his  ''ffme' 
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spot-art  worit  on  an  individual  basis. 

“It’s  cutting  out  a  whole  field,”  said 
Doty. 

NCS  second  vice  president  Rick 
Stromoski  agreed.  “It’s  like  the  way  stock 
photos  eliminated  the  middle  market  for 
photographers,”  said  the  greeting  card 
cartoonist.  “Now  it’s  either  Annie 
Leibovitz  or  Sears  portraits.” 

Doty  asked  if  the  NCS  could  take  any 
action  about  the  clip-art  situation. 
Organization  President  George  Breisa- 
cher,  a  Charlotte  Observer  artist,  replied 
that  an  article  or  letter  would  be  printed 
in  the  NCS  newsletter  to  “take  the  pulse 
of  the  membership”  about  the  issue. 

—  David  Astor 


win  as  many  “Outstanding  Cartoonist  of 
the  Year”  Reubens  as  National  Cartoon¬ 
ists  Society  members  were  willing  to 
vote  for.  The  most  recent  two-time  hon- 
orees  were  “Calvin  and  Hobbes”  creator 
Bill  Watterson  (1986, 1988)  and  “The  Far 
Side”  creator  Gary’  larson  (1990, 1994). 

But  some  NCS  members  have  always 
viewed  the  Reuben  as  sort  of  a  lifetime 
achievement  award  (several  cartoonists 
received  it  years  after  doing  their  best 
woiic).  And  when  someone  would  win 
the  Reuben  for  the  second  time,  it 
reduced  the  chances  of  someone  win¬ 
ning  it  for  the  first  time. 

So  the  one-time  limit  was  set. 

“We  now  have  a  system  that  will  no 
longer  prevent  many,  many  deserving 
people  from  winning,”  said  “'The  Family 
Circus”  creator  Bil  Keane,  speaking  at  the 
recent  NCS  meeting  in  Asheville,  N.C. 

The  King  Features  Syndicate  cartoon¬ 
ist,  who  received  the  1982  Reuben,  then 
suggested  that  the  NC5  institute  another 
new  rule. 

“Make  the  Reuben  dinner  once  in  a 
lifetime,”  he  joked.“Once  you  attend  one, 
you  can’t  attend  again.  I  want  to  see 
some  new  feces!”  — ^David  Astor 


Julie  Sigwart's  site  features  “Geeks. 


Sigwart  is  a  former  Arizona  Republic 
artist  and  former  “Baby  Blues”  assistant 
who  now  works  for  a  software  compa¬ 
ny.  She’s  also  art  director  of  the  NCS 
Web  site,  which  is  being  revamped. 

She  and  Cagle  discussed  the  site 
(http://www.unitedmedia.com/ncs; 
http://www.reuben.org)  during  the 
computer  session  and  earlier  that  morn¬ 
ing  at  the  annual  NCS  general  member¬ 
ship  meeting. 

Tlie  site  (ffiff*, April  12,  p.  34,  and 
May  3,  p.  54)  is  now  offering  NCS  mem¬ 
bers  the  chance  to  have  their  own  Web 
pages  connected  to  it.  If  the  cartoonist 
wishes,  his  or  her  pages  can  carry 
advertising  sold  by  I-Pipe,  the 
Richmond,  Va.-based  company  serving 
as  the  NCS  site’s  new  host. 

“The  possibility  exists  for  various 
business  models  on  the  Web,”  said 
Sigwart.  “Most  of  it  is  advertising  right 
now.  You  charge  2  cents  per  hit  — 
sometimes  up  to  8  cents  per  hit  —  to 
run  banner  advertising.That  can  add  up 
to  serious  money.” 


Bill  Would  End 
Art  Tax  In  Calif. 


CAUFORNIA  CARTOONISTS  ARE 
hoping  legislation  will  be  passed  to 
end  an  art  tax. 

State  Sen.  Cathie  Wright  has  intro¬ 
duced  a  bill  (SB664)  that  will  make 
“California’s  art  tax  rules  match  the  rules 
in  every  other  state,”  according  to 
California-based  freelance  cartoonist  and 
National  Cartoonists  Society  (NCS)  first 
vice  president  Daryl  Cagle. 

Artists  usually  sell  reproduction  rights 
to  their  work,  not  the  actual  original 
drawings,  but  California  attempts  to  tax 
these  creators  as  if  “tangible  property” 
has  changed  hands. 

The  situation  was  even  worse  until  16 
months  ago,  when  California’s  Board  of 
Equalization  granted  a  tax  exemption  to 
those  artists  —  including  syndicated 
comic  and  editorial  cartoonists  —  who 
write  text  to  go  along  with  their  draw¬ 
ings  (£6?P,Jan.  20, 1996,  p.  34). 

Cagle,  speaking  at  the  recent  NCS 
meeting  in  Asheville,  N.C.,  thanked  the 
NCS  for  hiring  a  lobbyist  to  try  to  get  tax- 
repeal  legislation  passed. 

Information  on  the  California  tax  can 
be  found  at  http://www.cagle.com/art 
and  http://www.unitedmedia.com/ncs. 

— ^David  Astor 


Breisacher  Now 
Heading  Group 


George  brelsacher  has  been 

elected  to  a  two-year  term  as  presi¬ 
dent  of  the  National  Cartoonists  Society. 

The  Charlotte  Observer  artist,  who 
formerly  did  the  “Knobs”  and  “Mutt  & 
Jeff”  comics,  succeeds  freelance  cartoon¬ 
ist  Frank  Springer  in  the  top  NCS  post. 

First  vice  president  is  fteelance  car- 
Uxjnist  Daryl  Cagle,  second  vice  presi¬ 
dent  is  greeting  card  cartoonist  Rick 
Stromoski,  and  third  vice  president  is 
Tom  Batiuk. 

“I’m  three  heartbeats  away  from  the 
end  of  NCS  as  we  know  it,”  joked  Batiuk, 
who  does  “Funky  Wmkerbean”  for  King 
Features  Syndicate  and  “Crankshaft”  for 
Universal  Press 
Syndicate. 

The  new  secre- 
tary  is  “Mutts”  cre¬ 
ator  Patrick 
McDonnell  of 
King,  treasurer  is 
freelance  cartoon¬ 
ist  Chip  Beck,  and 
membership  chair 
is  Bill  Janocha  — 
who  assists  “Beetle 


CD-ROM  Clip  Art 
Seen  As  Threat 


The  computer  age  is  increasing 
opportunities  for  cartoonists  in 
some  areas,  but  reducing  them  in  others. 

Humorous  illustrator  Roy  Doty  — 
speaking  at  the  recent  National 
Cartoonists  Society  (NCS)  meeting  in 
Asheville,  N.C.  —  cited  the  introduction 
of  CD-ROMs,  costing  under  $20,  that  con¬ 
tain  thousands  of  uncopyrighted  clip-art 
images. 

While  these  discs  are  an  incredible 
bargain  for  publications,  they  greatly 
reduce  the  chances  of  cartoonists  getting 


Single  Reuben 
Rule  Instituted 


CARTOONISTS  CAN  WIN  more  than  j 
one  Pulitzer  Prize  in  a  lifetime,  but  \ 
now  they  can  receive  no  more  than  one  1 
Reuben  Award.  i  W-c 

Until  recently,  a  person  was  eligible  to  =  Qeorge  Breisacher 
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Bailey”  creator  Mort  Walker  of  King. 

National  representative  is  Polly 
Keener,  who  will  work  with  the  various 
NCS  regional  chapters.  The  illustrator, 
teacher  and  Cartooning  author  is  possi¬ 
bly  only  the  second  female  board  mem¬ 
ber  in  the  organization’s  51-year  history. 
The  first  was  former  NCS  President  Lynn 
Johnston,  the  “For  Better  or  For  Worse” 
creator  syndicated  by  Universal. 

The  NCS  newsletter  editor  is  Ohio- 
based  artist  Frank  Pauer.  He  succeeds 
Breisacher,  who  had  handled  the  publica¬ 
tion  since  1989.  —  David  Astor 

Long  History  Of 
Exclusivity  Wars 

Territorial  exclusivity  aint 

what  it  used  to  be,  but  it’s  still 
around. 

Indeed,  the  Daily  Herald  —  after  los¬ 
ing  the  first  few  rounds  of  its  1S>93  law¬ 
suit  against  two  big  Chicago  dailies  and 
eight  major  syndicates  and  news  services 
—  has  asked  the  U.S.  Supreme  Court  to 
rule  on  the  issue  (E&P,  May  17,  p.  39).  At 
stake;  whether  the  suburban  Chicago 
pap)er  will  have  the  chance  to  run  popu¬ 
lar  syndicated  features  usually  snapped 
up  by  the  Chicago  Tribune  or  Chicago 
Sun-Times. 

Years  ago,  exclusivity  was  so  wide¬ 
spread  that  it  wasn’t  always  just  a  city  vs. 
suburb  issue.  In  fact,  some  major-market 
dailies  prevented  every  other  paper  in 
their  state  —  and  even  neighboring 
states  —  from  running  the  same  features. 

One  thing  that  helped  put  a  damper 
on  that  was  a  1976  consent  decree 
involving  the  Boston  Globe.  In  that  litiga¬ 
tion,  the  Justice  Department  tried  to 
restrict  exclusivity  to  a  paper’s  city  of 
publication.  The  suit  was  settled  when 
three  major  syndicates  agreed  not  to 
grant  exclusivity  to  a  central  city  paper  in 
any  county  where  its  market  penetration 
was  under  20%. 

But  litigation  did  not  end  there.  For 
instance,  the  Oakland  Tribune  filed  a 
1983  suit  against  the  San  Francisco 
Chtonicle  and  Examiner,  charging  the 
two  papers  with  violating  antitrust  law 
by  holding  exclusive  rights  to  115  syndi¬ 
cated  features  in  the  Bay  area. 

The  parties  reached  an  out-of-court 
settlement  in  1986,  with  the  Tribune 
allowed  to  buy  more  features. 

There  have  also  been  exclusivity  sce¬ 
narios  involving  tw('  papers  in  the  same 
city.  For  instance,  in  1985,  when  Rupert 
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Murdoch  owned  both  News  America 
Syndicate  (now  part  of  King  Features) 
and  the  Boston  Herald,  a  number  of  NAS 
features  were  moved  from  the  Globe  to 
the  Herald.  These  included  widely  dis¬ 
tributed  comics  like  “B.C.,”“ Wizard  of  Id” 
and  “Dennis  the  Menace.” 

And,  in  1989,  a  number  of  popular 
Universal  Press  Syndicate  features  — 
including  “The  Far  Side,”  “Doonesbury,” 
“For  Better  or  For  Worse”  and  “Dear 
Abby”  —  were  switched  from  the  Dallas 
Times  Herald  to  the  Dallas  Morning 
Aeti’s.The  Times  Herald  sued  unsuccess¬ 
fully,  and  the  loss  of  the  features  may 
have  contributed  to  the  paper  later  going 
out  of  business.  —  David  Astor 

College  Service 
Starts  Web  Site 

COLLEGE  PRESS  EXCHANGE,  the 
Internet  news  service  for  campus 
paf>ers,  has  launched  a  Web  site  that 
enables  college  journalists  to  sample  CPX 
with  a  tour  of  its  virtual  newsroom. 

The  site  is  at  www.cpxnet.com,  accord¬ 
ing  to  Tribune  Media  Services,  which  syn 
dicates  CPX. 

Mark  Trail  In  A 
Weather  Effort 

THETTFLE  CHARACTER  in  “Mark Trail,” 
by  Jack  Elrod  of  North  America 
Syndicate,  will  be  in  a  campaign  educating 
the  public  about  National  Oceanic  and 
Atmospheric  Administration  radio 
receivers  that  warn  about  severe  weather. 

United  Will  Offer 
‘Herman’  Reruns 

CC  TT  ERMAN”  IS  BACK  —  sort  of. 

Jn  Jim  Unger’s  award-winning 
cartoon  panel  was  originally  introduced 
by  Universal  Press  Syndicate  in  1974.The 
comic  built  a  client  list  of  600  papers, 
and  influenced  creators  such  as  Gary 
Larson  (“The  Far  Side”).  Unger,  citing 
burnout,  retired  in  1992. 

Now,  five  years  later,  Unger  has  agreed 
to  United  Media’s  suggestion  to  distrib¬ 
ute  “Herman”  reruns  through  its  two  syn¬ 
dicates,  United  Feature  and  Newspaper 
Enterprise  Association,  starting  June  2. 

Unger,  60,  said  of  the  UM  arrangement, 
“It  was  ftm  revisiting  my  work,  selecting 
the  best  ones,  bringing  them  up-to-date, 
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“Aren't  you  going  to  phone  the  airport?” 
"Herman'' 


and  having  a  second  chance  to  improve 
upon  some  of  the  comics  that  were  com¬ 
promised  by  an  encroaching  deadline.  1 
hope  to  add  some  new  ‘Herman’  comics 
to  the  collection  over  the  next  few  years, 
if  1  can  find  my  pen.” 

But  the  Bahamas-based  cartoonist, 
who  still  receives  numerous  letters  from 
fans,  added,  “1  doubt  1  will  ever  do  this 
full  time  again.” 

Editor  Named  At 
TMS  TV  Listings 

Bernard  ZOVISTOSKI  has  been  na¬ 
med  managing  editor  for  TMS  TV  list¬ 
ings,  according  to  Tribune  Media  Services. 

Zovistoski  spent  about  30  years  with 
the  Albany,  N.Y.,  Times  Union,  where  he 
served  in  positions  ranging  from  reporter 
to  managing  editor. 

New  York  Mayor 
In  ‘Spider-Man’ 

New  YORK  CITY  Mayor  Rudolph 
Giuliani  appeared  this  month  in  a 
“Spider-Man”  sequence. 

“Spider-Man”  is  by  Stan  Lee  and  Larry 
Lieber  of  King  Features  Syndicate. 

He  Doubles  His 
Column  Output 

Tribune  media  services  finance 

columnist  Humberto  Cruz  has 
expanded  his  “Savings  Game”  feature  to 
twice  a  week.  The  Fort  Lauderdale  Sun- 
Sentinel  writer  will  devote  the  second 
column  to  a  reader  Q&A. 
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Cold  War. 

June  1996;  The  United  States  and  France 
signed  a  secret  accord  agreement  to  share 
scientific  data  on  nuclear  weapons  and 
help  each  other  maintain  their  arsenals 
after  a  global  test  ban  goes  into  effect. 

July  1996:  Marc  Lincoln  Marks,  a  mem¬ 
ber  of  the  Federal  Mine  Safety  and  Health 
Review  Commission,  said  he  would  boy¬ 
cott  some  commission  meetings  because 
he  wanted  them  closed  to  the  public, 
claiming  it  is  a  federal  court.  In  actuality, 
it  is  part  of  the  executive  branch. 

September  1996:  Invoking  executive 
privilege,  President  Clinton  refused  to 
turn  over  47  documents  to  a  House  com¬ 
mittee  investigating  U.S.  involvement  in 
political  assassinations  in  Haiti  in  1994. 
House  International  Relations  Chairman 
Rep.  Benjamin  Gilman  alleged  that  Clinton 
was  covering  up  his  administration’s  tol¬ 
erance  of  Haiti  government  death  squads. 

October  1996:  President  Clinton  invoked 
executive  privilege  and  refused  to  turn 
over  to  a  House  panel  a  memorandum  by 
FBI  Director  Louis  Freeh  that  criticized 
the  president’s  lack  of  leadership  in  fight¬ 
ing  the  influx  of  heroin  and  cocaine. 

November  1996:  The  National  Institute 
of  Health  amiounced  that  an  unnamed 
junior  scientist  is  under  investigation  for 
falsifying  data  during  the  past  two  years. 

January  1997:  An  advisory  committee  of 
distinguished  historians  printed  a  dis¬ 
claimer  in  the  historical  series  “Foreign 
Relations  of  the  United  States”  warning 
“this  published  compilation  does  not 
constitute  a  thorough,  accurate,  and  reli¬ 
able  documentary  record  of  major 
United  States  foreign  policy  decisions’  ” 
as  required  under  a  \99\  law.The  volume 
excludes  classified  material  on  U.S. 
actions  in  Japan  from  1958  to  I960. 

March  1997:  A  commission  chaired  by 
Sen.  Daniel  Moynihan  issued  a  report 
finding  over  2  million  federal  workers 
and  a  million  industry  workers  are  autho¬ 
rized  to  keep  government  secrets.  It  pro¬ 
posed  releasing  most  classified  informa¬ 
tion  after  10  years  unless  there  is  a 
“demonstrable  need”  to  protect  national 
security,  and  recommended  the  creation 
of  a  National  Declassification  Center. 

STOP  THE  PRESSES 

January  1996:  President  Clinton  made 
his  annual  visit  to  Hilton  Head,  S.C.,  for 
the  “Renaissance  Weekend,”  an  off-the- 
record  meeting  of  policymakers  and 
other  movers  and  shakers. 

January  1996:  After  a  nine-month  wait. 
President  Clinton  held  his  fifth  prime-time 
news  conference  since  taking  office.  In 


defending  the  long  period  between  news 
conferences,  administration  officials  noted 
that  only  one  of  the  three  major  televi¬ 
sion  networks  covered  the  president’s 
April  1995  news  conference.  In  June 
1S>95,  Vice  President  Gore  personally 
phoned  the  three  network  heads  and  the 
Washington  bureau  chiefs  to  ask  them  to 
air  the  president’s  budget  message. 

February  1996:  The  Council  on  Foreign 
Relations  recommended  that  the  intelli¬ 
gence  agencies  consider  restoring  the 
practice  of  allowing  agents  to  go  under¬ 
cover  as  reporters  and  recruit  journalists 
to  act  as  spies. 

March  1996:  The  National  Labor  RelatH)ns 
Board  subpoenaed  the  EmnstnOe  Gnd.) 
Courier,  seeking  the  names  of  the  employer 
or  employers  who  placed  “blind  box”  help- 
wanted  ads.The  federal  agency  was  investi¬ 
gating  allegations  that  the  applicants 
were  un&iriy  denied  employment  because 
of  their  union  membership.  The  NLRB  re¬ 
jected  aigqments  by  the  paper  that  it  had 
the  right  to  withhold  the  names  under  the 
reporter’s  privilege  and  the  board  denied 
the  paper’s  motion  to  quash  the  subpoena. 

March  1996:  Reporters  were  ordered 
not  to  quote  President  Clinton  while 
they  are  on  Air  Force  One. 

April  1996:  President  Clinton  testified 
on  videotape  at  the  White  House  in  the 
fraud  and  conspiracy  trial  of  his  former 
business  partners,  James  and  Susan 
McDougal.  At  Clinton’s  request,  his  testi¬ 
mony  is  placed  under  court  seal. 

April  1996:  A  federal  judge  in  Waco, 
Texas,  ruled  that  federal  agents  involved 
in  the  1993  Branch  Davidian  siege  could 
proceed  to  trial  on  their  claims  that  news¬ 
gathering  activities  of  reporters  covering 
the  raid  were  the  cause  of  the  tragedy. 

April  1996:  Howard  Fineman,  News- 
week’s  deputy  Washington  bureau  chief, 
was  out  of  line  when  he  told  a  conven¬ 
tion  that  President  Clinton  acts  phony 
and  “doesn’t  mean  what  he  says,”  White 
House  Press  Secretary  Mike  McCurry  said. 

April  1996:  Journalists  who  spend  more 
than  24  hours  living  with  a  U.S.  military 
unit  in  Bosnia  must  consider  most  infor¬ 
mation  received  from  soldiers  as  back¬ 
ground  information  and  cannot  attribute 
it  to  an  individual  by  name  without  first 
obtaining  permission,  the  Pentagon 
ordered.  A  reporter  using  a  direct  quote 
must  tell  the  source  which  information 
will  be  quoted,  the  rule  said. 

May  1996:  The  FBI  ordered  journalists 
covering  the  siege  of  the  “Freemen”  com¬ 
pound  in  Montana  to  leave  the  bluff  over¬ 
looking  the  area.  Agents  obtained  a  court 
order  allowing  them  to  control  access  to 
the  area  after  Fox  television  arranged  an 
interview  with  two  Freemen  half  a  mile 
from  the  compound.  Fox  was  not  allowed 


to  conduct  the  interview. 

May  1996:  The  Bureau  of  Prisons  issued 
interim  regulations  that  permit  intelli¬ 
gence  and  prison  officials  to  completely 
bar  access  to  prisoners  identified  as  “ter¬ 
rorists.”  Journalists  could  be  prevented 
from  any  contact,  whether  in  person,  by 
phone  or  through  mail,  with  prisoners 
who  are  terrorist  activities  suspects. 

July  1996:  The  Pentagon  told  reporters 
seeking  accreditation  they  must  fill  out  a 
questionnaire  listing  relatives,  residence 
and  employment  history  for  the  past 
seven  years,  financial  backgrounds,  and 
criminal  and  substance  abuse  histories, 
and  undergo  a  background  check. 

July  1996:  Private  media  consultants 
helped  Federal  Deposit  Insurance  Corp. 
(FDIO  Chairwoman  Ricki  Tigert  Heifer 
cope  with  the  media.  A  “media  training 
outline”  prepared  for  Heifer  advised  her 
to  “research  your  attackers  to  determine 
their  record  of  accuracy,  their  motiva¬ 
tion,  their  financial  supporters.  Anything 
that  could  be  used  to  legitimately  ques¬ 
tion  their  independence  and  accuracy.” 

August  1996;  At  a  Rose  Garden  news 
conference.  President  Clinton  lost  his 
temper  when  asked  whether  the  govern¬ 
ment  should  pay  the  legal  bills  of  the 
travel  office  employees  dismissed  early 
in  his  first  term.When  Clinton  said  he  did 
not  support  paying  them,  a  reporter 
reminded  him  that  his  own  press  secre¬ 
tary  had  previously  pledged  Clinton’s 
support  for  Senate  legislation  that  would 
compensate  former  employees. 

August  1996:  David  Hton,  an  FBI  in¬ 
formant,  identified  himself  as  a  reporter  for 
the  Valley  Herald  of  Spokane,  Wash.,  and 
“interviewed”  a  Gypsy  leader  several  times. 
Elton  wore  a  hidden  bcxl>’  recorder  that 
relayed  inft)rmation  to  the  FBI,  which  was 
investigating  allegations  of  wimess  intimi¬ 
dation  in  the  civil  rights  case  brought  by 
the  Gypsy  clan  against  Spokane. 

August  1996:  U.S.  attorneys  asked  a  fed¬ 
eral  judge  in  Denver  to  ban  media  inter¬ 
views  with  Oklahoma  City  bombing  sus¬ 
pect  Tunothy  McVeigh.  The  prosecutors 
argued  McVeigh  would  manipulate  the 
media  in  an  attempt  to  pixxluce  a  favor¬ 
able  jury  pool.  In  October  1S>96,  the 
judge  ruled  reporters  would  not  have 
access  to  conduct  fece-to-face  interviews 
with  McVeigh,  but  could  communicate 
with  him  through  mail  and  telephone. 

August  1996;  The  U.S.  Forest  Service 
arrested  a  reporter  and  a  photographer 
for  the  E\i'g<cne,OK., Register-Guard  and 
confiscated  their  notes  and  film  after  the 
journalists  attempted  to  report  on  pro¬ 
testers  who  were  occupying  an  old- 
growth  timber  area  where  logging  was 
scheduled  to  begin.  They  were  hand¬ 
cuffed  for  more  than  three  hours  and 
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their  film  was  developed  and  copies 
were  made  of  the  reporter’s  notes.  The 
photography  equipment,  developed  film 
and  the  notes  were  returned. 

Saptember  1996:  President  Clinton 
signed  into  law  the  Child  Pornography 
PreA  ention  Act  of  1995,  which  permits 
law  enforcement  authorities  to  search 
new  srooms  in  child  pornography  cases 
whiie  at  the  same  time  expanding  the 
definition  of  child  pornography. 

October  1996:  President  Clinton  signed 
the  Aviation  Disaster  Family  Assistance  Act 
of  1996,  which  limits  media  access  to  infor¬ 
mation  at  aviation  disasters  and  establishes 
a  commission  to  recommend  wa>’s  to  limit 
media  contact  with  fiiniily  members. 

October  1996:  The  Consumer  Product 
Safety  Commission  (CPSC)  prohibited 
direct  contact  between  reporters  and 
CPSC  staff.  All  communication  must  go 
through  the  CPSC  Office  of  Public  Affairs. 

October  1996:  Security  guards  removed 
journalists  who  were  covering  an  animal 
rights  protest  at  NASA’s  Washington, 
D.C.,  headquarters.  A  reporter  was  told  to 
leave  a  NASA  administrative  office  after 
he  and  two  photographers  took  pictures 
of  security  guards  dragging  out  protesters. 

November  1996:  Although  a  U.S.  Army 
cameraman  filmed  television  cameraman 


Mike  Kirsch’s  beating  by  Serbian  Security 
Forces  who  seized  Kirsch’s  camera  and 
confiscated  his  videocassette,  the  Peace 
Implementation  Force  (IFOR)  command 
for  whom  the  Army’s  cameraman 
worked  denied  requests  for  copies  by 
Kirsch  and  his  employer.  Insight  News 
Television  Limited,  until  their  investiga¬ 
tion  of  the  incident  was  over. 

November  1996:  In  an  essay  for  the  New 
Yorker,  White  House  Press  Secretary 
Mike  McCurry  wrote  that  President  Clin¬ 
ton  believed  the  Washington  media  had 
“never  been  able  to  accept  him  for  what 
he  is.  That  is  why  from  the  minute  he 
arrived  here  they  tried  to  destroy  him.” 

December  1996:  NASA  denied  press  cre¬ 
dentials  to  science  writer  Richard 
Hoagland  for  the  launch  of  the  Mars 
Pathfinder  because  he  was  not  reporting 
for  a  recognized  media  organization. 
Hoagland,  who  was  covering  the  launch 
for  a  syndicated  radio  show  and  as  part 
of  a  documentary,  said  he  believes  NASA 
did  not  want  him  at  the  launch  because 
he  had  advanced  the  theory  that  intelli¬ 
gent  life  forms  on  Mars  created  geologi¬ 
cal  formations  in  the  shape  of  a  lace. 

January  1997:  An  agent  of  the  National 
Transportation  Safety  Board  and  a  Michi¬ 
gan  state  police  officer  detained  Toledo 


Blade  photographer  Herral  Long,  who  was 
taking  pictures  of  an  airplane  crash  site. 
The  NTSB  agent  seized  Long’s  film,  devel¬ 
oped  it,  and  refused  to  return  it  because  he 
found  the  pictures  “unacceptable.” 

January  1996:  Media  reports  on  White- 
water  and  President  Clinton’s  personal  life 
begin  in  the  fringe  media  and  gradually 
gain  acceptance  in  the  mainstream  media 
through  manipulation  by  right-wing 
extremists,  a  332-page  document  pre¬ 
pared  by  a  White  House  aide  concluded. 
The  document  contains  hundreds  of 
news  clips  and  Internet  prostings.The  pur¬ 
pose  of  it  was  to  refuse  false  charges  made 
against  the  president  by  “a  variety  of  kind 
of  crazy,  right-wing  sources,”  White  House 
Press  Secretary  Mike  McCurry  said. 

March  1997:  The  General  Services  Admin¬ 
istration  in  Atlanta  prohibited  photograph¬ 
ing  of  security  arrangements  in  and  around 
the  Federal  Building  and  U.S.  Courthouse. 
This  included  GSA-controUed  premises 
inside  and  the  outside  area  adjacent  to  the 
building.  Agencies  admitted  camera  crews 
if  they  escorted  them  to  their  offices,  but 
Federal  Protective  Service  Police  and  con¬ 
tract  security  guards  ensured  that  journal¬ 
ists  did  not  film  security  areas  or  devices 
that  passed  on  their  way.  Unescorted 
crews  were  not  allowed  to  enter  the  facility. 


http:/Awvw.careerpath.com 

The  most  visited  job-related  site  on  the  Internet, 
CareerPath.com  posts  more  than  500,000  jobs  per 
month  from  Help  Wanted  Classified  ad  listings  of  the 
nation’s  major  newspapers. 

For  advertising  information  call 
(213)  237-6658  or  send 
email  to  advertising@careerpath.com 


Ohiocom 

Building  the  best  address  in  Ohio. 

Covering  the  Indians  and  Cavs  as  well  as  college  and 
high  school  sports  from  all  over  Northeast  Ohio. 
Searchable  classifieds,  the  area’s  best  dining  guide, 
entertaimnent,  travel  and  a  whole  lot  more. 

For  more  information  about  Ohio.com 
contact  Michael  Carmean  at: 
carmean@infi.net  or  330-253-9524 

http://www.ohio.com 
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Products  and  Services  Directory  Schedule 
,  June  28  •  July  26  •  August  16  •  September  13  •  October  18  • 
November  L5  •  December  6-,  To  Advertise  here  call  (212)  675-4380  ext.  172 


Newspaper  Handling  Systems 


■  stacking  ■  Wrapping  ■  Strapping 
■  Conveying  ■  Controls 


For  The  Best  Call! 


Quipp  Systems,  Inc. 

4800  N.W.  157th  Street 
Miami,  FL  33014-6434 
Phone:  (305)  623-8700 
Fax:  (305)  623-0980 


Directory 


“What  a  Difference  a  Year  Makes 
to  a  Decade!” 

*>  Decade  Remote  •>Speil  Check 
❖DecLink  ❖TransGen 

NEXP097  Booth  #1237 


C£ 


ENGINEERING  i 


PubKshing  Systems.  Inc. 

1-800-526-5752  (USA)  /  -^44  (0)  1634  291293  (Europe) 
Web  Site:  http:/A<www.ceengineei1ng.coin 


Global  has  solutions. 

Global's  proven  turnkey  approach  makes 
it  easy,  afhrdable  and  foolproof  when  buying 
or  selling  quality  used  newspaper  presses. 

get  the  Global  Advantaoe  see  us 


See  us  at 
NEXPO!#2431 


Your  single  source  for  tools  to  increase  your  ad  revenue. 


Ad-Builder*  &  SCAN^-Timely  art,  photos  and  ideas  for 
newspapers  ♦  Multi-Ad  Creator*-The  industry  standard 
for  efficient  ad  layout  ♦  ReCAS*  &  Cashline-Marketing 
information  &  co-op  recovery 


Bringing  you  the  future  of  advertising  today. 


GLOBAL  PRESS  SALES  I  I  Ce»y|ces  Inc 

SrtS  270  Davidson  Avenue  Somerset,  NJ  08873  I  jIWUllI  MU  OOrVICOS,  mC. 

908  560  9364  908  560  9422  fax  ■  I  ^  ^  1720  W.  Detweiller  Drive.  Peoria.  IL  6161S-1605 


^  ^  1720  W.  Detweiiler  Drive,  Peoria,  IL  61 61 5-1 695 

1-800-245-9278  •  Visit  our  Web  site  at  http:/7www.multi-ad.com 


Newspaper  Management  Consulting  Firm 


KAMEN  &  CO  ■  GROUP  SERVICES 


"Helping  Pubiishers  Is  Our  Business' 

►  Newspaper  Appraisals  ►  Classified/Display  Development 

►  Annual  Reports  ►  Promotional  Programs 

►  Circulation  Expansion  ►  Restructuring  Phases 


P-  Brokering/Negotiations  Training  Seminars 


WORLDWIDE  CONFIDENTIAL  SERVICE 


NY  (516)  379-2797  -  FL  (813)  786-5930  •  FAX  (516)  223-9094 


2355  Pershing  Blvd.  •  Suite  301  •  Baldwin,  NY  11510 


11 W.  19th  Street  •  New  York,  NY  10011  •  Phone  (212)6754380  •  Fax  (212)  929-1259 


FEATURES  AVAILABLE 


ASTROLOGY 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
http://www.time-data.com 
e-mail:  star2020@time-data.com 


AUTOMOTIVE 


CAR  FEATURES  ore  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


WHEELS  101:  A  weekly  column 
teaching  the  basics  of  buying,  owning 
and  driving  a  car  by  automotive  expert 
Jayne  O'Donnell.  Joe  Hanley,  CRAIN 
NEWS  SERVICE,  Phone:  (212)  254- 
0890.  Fox:  (212)  254-7646. 


ENTERTAINMENT 


"HOaYWCXO-BEHIND-THE-SCENES" 
by  award-winning  columnist.  Gossip, 
news,  pictures  in  not  format.  Camera- 
ready.  Competitive  rates.  Weekly. 

L.A.  Features  Syndicate  800-959-9977 


FEATURES  AVAILABLE 


GIVE  YOUR  READERS  a  new  slant  on 
relationships  with  "Love  &  Other  Neat 
Stuff"  on  love  and  spiritual  growth. 
Inform  them  about  world  religions  with 
"World  Faiths".  Weekly  or  twice 
monthly. 

Craig  Owen  (303)  337-3065 
E-mail:  cowenden@majordomos.com 


IN  A  NUTSHELL:  Honored  by  NSNC, 
NYPA.  Free  Samples:  Barbara  Naness, 
119  Washington  Ave.,  Staten  Isl,  NY 
10314.  (718)698-6979. 

http:/ /www.h2net.net/ p/nutshell 


RURAL  700  word  WEEKLY 
Samples:  Clear  Creek  Features 
Box  35,  Rough  &  Ready,  CA  95975 


SUGHTLY  OFF 
Tickling  funny  bones 
From  coast  to  coast. 

Deb  Di  Sandro,  (847)  639-1232 


Classified  Advertisers:  If  you  don't  see  a  category 
that  fits  your  needs,  please  call  us  at  (212)  675-4380 


OFF  THE  WALL:  If  anyone  deserves  the 
title  as  the  new  generation's  successor 
to  Lewis  Grizzard,  it  must  go  to  P.S. 
Wall  and  her  off-the-wall  commen¬ 
taries  on  life  as  she  sees  it.  This  weekly 
column  of  600  words  is  quirky,  hip,  out¬ 
rageous  and  very,  very  funny. 

Joe  Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890 
Fax:  (212)  254-7646 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10941;  (914) 
692-4572.  Fax  (914)  692-831  1 . 
http://www.ny.frontiercomm.net/ 
-cineman/cineman.htm 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  •  fax  (409)  295-9624 
PO  Box  1972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-7617 


REUGION 


FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
(800)  257-4972 


Run  your  ad  for  12, 
26  or  52  issues  to 
increase  awareness 
while  benefitting 
from  our  low 
contract  rates. 
CaU 

(212)675-4380 
ext.  170 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


74  YEARS  OF  EXPERIENCE 
See  Bolitho-Cribb  &  Assoc, 
display  od  this  page. 


ANNUAL  REPORTS/APPRAISALS 
KAMEN  &  CO.  GROUP  SERVICES 
(516)  379-2797/(813)  786-5930 


Appraisals/Brokerage 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


Confidential  Appraisals 
nationwide  since  1 959. 
W.B.  GRIMES  &  COMPANY 
(301)  540-0636 


DAVID  R.  STILL 

Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


NEWSPAPER  BROKERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg.  MD  20871 
Larry  Grimes-Pres.-(301)  540-0636 
Tom  Sexton,  NE  (800)  444-5297,  ext.  1 94 
Wren  Barnett,  South  (704)  698-0021 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sole  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  coll 
(813)733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  *  Appraisals  *  Brokers 
(561)368-4352 
123  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Cansultotions 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)566-7198 
Fax  (334)  566-01 70. 


JMPC.  Est.  1 983--A  comprehensive 
publishing  merger  and  acquisition 
organization.  Contact  Dennis  Herrick, 
(319)  895-8474  or  James  Martin 
(614)  889-9747. 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  http://www.cribb.cotn 


Confidential  /Vonraisal  tor  Bolitho-Cribb 


Confidential  Appraisal  for 
Estate,  ESOP,  Partners, 
Bank  Tax,  Stock,  Assets 

B»t»bU»h»d  In  1923 
1  Annette  Park  Drive,  Bozeman, 
MT  59715  e-mail:  icrtbbOimt.nat 


&  Associates 

Nawapaper  Brokarage 
A  Appraisal 

406-586-6621 

Fax  406-586-6774 


NEWSPAPER  BROKERS 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benita,  Montclair,  CA  91763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  UNDSEY 
Experienced  -  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  85215 
(602)  807-7791  FAX  (602)  807-7795 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 
Your  broker  for  Southwest 
and  Middle  America. 

3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fax  (214)  520-6951 


NEWSPAPERS  FOR  SALE 


COLORADO  weeklies  $350,000, 
$193,000,  $150,000;  CALIFORNIA 
senior  $50,000;  MASSACHUSETTS 
lifestyle  $205,000.  Mayo  Communica¬ 
tions,  (813)971-2061. 


NO  CHARGE:  List  of  newspapers  for 
sale.  Bill  Berger,  Associated  Texas 
Newspapers,  Inc.,  1801  Exposition, 
Austin,  TX  78703,  (51 2)  476-3950. 


Ideology  is  just  an  escape  from  thought. 

John  Kenneth  Galbraith 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
acquisitions  with  circulations  of  5,000 
or  greater.  APC  is  owner/operator  of 
420  publications,  including  1 1 2  daily 
newspapers.  All  correspondence  and 
discussions  ore  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)451-1520 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  qualify  papers  and  groups. 
Management  welcome  to  slay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  071 48,  Editor  &  Pub¬ 
lisher. 


PUBUCATIONS  FOR  SALE 


BUSINESS  JOURNAL  serving  a  hot 
growth  area.  Great  opportunity  for 
media  executive  desiring  move  to  Sun¬ 
belt.  Reply  to  Box  08168,  Editor  & 
Publisher. 


PROFITABLE  New  England  Specialty 
Beer  Periodical  seeks  equity  partner  or 
strategic  alliance.  Mr.  Gosselin,  Bos¬ 
ton,  MA  (617)  846-8800. 


SEND  E&PBOXREPUESTO: 

Editor  (S'  Publisher 
Classified  Ad  Dept. 

1 1  West  19  th  St. 
New  York,  NY  10011 
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RECYCLED  PAPER 


Mail  to:  Editor  &  Publisher  Company,  1 1 W.  19th  St, 
NYC,  NY  10011.  Fax  number  ,(212)  691-6839. 
e-mail  us  at  ed^3ub@me(faiiifo.com. 

VISIT  THE  E&P  WEB  SITE  AT  httpV/vvvvvvjnedainfoxom 

0231 


*Orders  shipped  outside  the  US  and  Canada  must  add 
$25  per  shipmer^  **Califbmia,  District  of  Columbia, 
New  York  arid  Ohio  residents  must  add  applicable  tax. 
Canada  residents  please  add  GST. 


SHIPPING 


FREE* 


TAX** 


MY  TOTAL  ORDER 


By —  ijii,, 


e 

The  Powerhouse  Ne 
Directories  from  E&P. 


VKAR  i® 

^  (,l  11)1. 


'  'iH)i  ( 


EDITOR  &  PUBLISHER  RESOURCE  ORDER  CARD 


Please  ship  the  following  publication(s)  to  the  name  and 
address  below.  My  credit  card  number  or  check  is  enclosed. 


Cofnpany_ 


(  )  My  check  is  errdosed  (payable  to  Editor  &  Publisher  Company). 

Payment  must  be  in  US  Dollars  drawn  on  a  US  bank 
(  )Chargemy(  )VISA(  )MC  (  )AMEX 


Exp.  Date_ 


.Signature, 


Street  Address 


(Sony,  no  datvories  to  P.O.  boxes) 


Your  Business  (Check  one  Category, Only) 


(In  case  WB  have  questions  about  your  order) 


BLUE 

OiEEN 


PUBLICATION 

1997  International 
Year  Book _ 

1997  EC)fTOR&PUBIJSL€R 
Market  Guide 

1997  E&P^PP  COMMUNRY, 
Specialty  AND  Free 
PueucATXTNS  Year  Book 


#  COPIES  COST/COPY 


1.  J  Newspaper 
Z  J  Newspaper  Equip.  Mfr. 

3.  □  SyndicateylMews 

Service 

4.  J  Advertising  Agerxv 

5.  J  Public  Relations  Rrm 

6.  -1  Legal  Firm 

7.  J  Government 

8.  J  Mfr. -General 

9.  J  Mfr.- Auto &Tnjck 

10.  J  Mfr. -Food 


11.  J  Service  Industry  I 

12.  J  Unversity/Public  Ubrary  | 

13.  □  Financial  { 

14.  J  Retail 

15.  J  Public  Transportation 

16.  J  ItxJividual 

17.  J  Publishing  Other  Than 

Newspaper 

18.  J  Real  Estate  | 

19.  J  Other 
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NO  POSTAGE 
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IF  MAILED 
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UNITED  STATES 


BUSINESS  REPLY  MAIL 

FIRST-CLASS  MAIL  PERMIT  NO.20  NEW  YORK,  NY 


POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 
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PUBLISHER 

CIRCUIATION  DEPARTMENT 
11  W  19THST. 
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EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKRCX>M 


SQUeeze  Lenses 
Herb  CoHbom  -  CK  Optical 
(310)  372-0372. 


MAILROOM 


GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Rusty  or  Tom  at 
(800)  527-1668  or  (972)  869-2844. 


MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-521 8  Fax  (407)  273-901 1 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


REBUILT  1  372  inserter  with  new  PC 
based  inserter/zoning  controls.  Other 
mailroom  equipment  also  available. 

Call  (215)  364-3671 
Fax  (215)364-1483 


Refurbished  odd  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


PRESSES 


1982  HARRIS  VI 5D  press  with  JF25 
folder,  brush  dampening,  ail  bath,  run¬ 
ning  circ.  register,  sidelay,  motorized 
roll  stands,  1989  Count-O-Veyer,  com¬ 
plete  press  reconditioned  in  1989  at 
cost  of  $150,000,  running  daily  in 
Oklahoma,  complete  with  all  8  units 
$225,000,  or  may  sell  as  a  5,  6  or  7 
unit  press. 

(913)  362-0119 


I  never  had  a  piece  of  toast  Particularly 
long  and  wide  But  fell  upon  the  sanded 
floor  And  always  on  the  buttered  side. 

James  Poyn 


FOUOWING  IS  A  BRIEF 
DESCRIPTION  OF  A  FEW  OF  THE 
PRESSES  INLAND 
IS  CURRENTLY  OFFERING 

•  GOSS  METRO  22  3/4'  cut-off 
w/one  4-color  satellite  unit,  two  3- 
color  units  &  2  mono  units. 

•  New  1 0-unit  TKS  press  with  3  half 
decks,  double  3:2  folder  ten  RTP's, 
22  3/4'  -  never  installed. 

•  10-unit  GOSS  URBANITE  with  5 
sets  of  stacked  units,  2  folders  & 
balloon  former. 

•  6-unit  HARRIS  VI 5A  with  JF7  & 
upper  former  -  1 977. 

•  6-unit  COLOR  KING  press  with  KJ8 
&  75  H.P.  motor. 

•  Add-on  units  for  most  makes  & 
models. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 

(91 3)  492-9050,  Fox  (91 3)  492-621 7 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses. 

AL  TABER 
(770)  552-1528 
Fax  (770)  552-2669 


Qwity  Chat  rpakes  an  Impresskm  wortiMde 


^  Stitct  from; 

[  |b  ,  {  O  CompM*  Pr»ssM 
\J  _.'  O  Addiliont  to  Existing  Prsss®s 
□  3<otor  SstsUrtM 
“\  rn  □4-Hj  Afrangsmsnts 
^  O  Stocksd  Units 

\  □  Inisgral  Rod  Stand  Unas 
Q  HaN  Quwtor  Foldars 
I  \  □  Cutoff  20- -  2r/4' ■  2r  •  2254* 

^  ^  □l•.500  to  30,000  IPH 

SALES  -  SERVICE  -  PARTS  A  I XA 
Phone:(770)552-1528  MLIM 
Fax:  (770)  552-2669  GRAPHC5 1 


KBA-Moller 

FLEXOGRAPHIC  PRESS  OFFER 

•Two  6  Web  Complete  Flexo  Presses 
•4  New  Colormox  CIC  units 
•6  New  Mono  Colormox  units 
•2-New  Stacked  2/2  Colormox  units 
•Color/Poge  Configuration  to  fit 
•New  KB  A  Press  Drive 
•New  Ink  Management  System 
•ONE  YEAR  WARRANTY/ 12  Month 
delivery 

•2  3:2/2: 1  folders  retrofitted  for  flexo 
•  1 2  RTPs  (running  belt  reels) 

Call  Bruce  Richardson  or 
Gary  Owen  (or  details! 

(800)  394-1071 


SELUNG  YOUR  WEB  PRESS? 
Increase  your  exposure/ profits  through 
our  extensive  worldwide  network. 

We  offer  a  full  line  of  web  presses. 
Call  us  for  a  complete  list  of  available 
equipment. 

GLOBAL  GRAPHICS,  INC. 
(913)541-8886 
Fox  (91 3)  541 -8960 


WANTED  TO  BUY 


GOOD  VERTICAL  CAMERA  for  shoot¬ 
ing  standard  pages  and  halftones. 

Joe  Lee  (601)  226-4321 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
M/ILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fox  (770)  590-7267 


Space  hurts! 


FERAG  EQUIPMENT 


EQUIPMENT 


QUMTITY  UniKPIKE 
AVMLABLt  BRmilM 

INSERTING  DRUMS  4  ‘200,000 

(3  VP)-  w/Reiated 
Equipment  & 

Conveyor 

VARIO-DISC 

UNWINDING  STATIONS  8  *125,000 
•  w/Bulfer 
Pacer,  Disc  Changer 
&  Conveyor 

VARIO-DISC 

COMBI-  STATIONS  •  4  ‘400,000 

w/Butfer  Pacer,  Disc 
Changer  &  Conveyor 

MUm-CELL 

COMPLEX  10  ‘100,000 

ol  3  Stackers 

All  equipment  must  be 
removed  by  Sept.  1st 


MELVILLE,  N.Y. 
CONTACT:  J.  WILLS 

(5161  803-3003 

FAX  (5 1 6)  843-2280 


INDUSTRY  SERVICES 

CIRCULATION  SERVICES 

CIRCULATION  SERVICES 

1 7  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 

BLENKARN  I 

Your  Telemarketing  Partner  I 

JEFF  BLENKARN  (616)  458-6611  | 

(8(X))  247-2338 

CIRCULATION  2000  INC.  | 

36  YEARS  IN  TELEMARKETING 
METRO  NEWS  SERVICE,  INC. 

"ResponseABIUTY" 

Nationwide  TELEMARKETING 
(800)  950-8475 

Horace  Southward 

Outside  Crew  Sales,  Turn-Key  i 

Alternative  Start  Pressure  : 

Storefrants  &  Seminars  : 

(800)  798-5667  | 

E-mail:  CIRC2000@aol.com 

PLACE  YOUR  BET 

If  your  game  is  equipment,  prtxiucts,  services  or  systems  used  in  newspaper 
production  (or  you’re  a  Publisher  with  surplus  equipment  on  your  hands) 
E^P  classifieds  are  your  best  bet  to  make  (or  save)  some  easy  money. 

EfifP’s  Help  Wanted  ads  reach  the  industry  people  you  are  lcK>king  for  to  fill 
that  open  position  at  your  paper. 

E&P  CLASSIFIEDS 
Your  Best  Betl 


CIRCULATION  SERVICES 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPECTRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 


LEVIS  NATIONAL,  INC. 
SINCE  1968 

"We  Deliver  More  Homes  to 
Your  Newspaper" 

Guaranteed  Quality  Telemarketing 
1  (800)  495-2688 


THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 

TOMZGONC 
(800)  776-6397 


CLASSIFIED  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791-3301 
http:/ /www.fakebrains.com/ scout. 


CONSULTANTS 


FREE  CONSULTATION 
NEED  CIRCULATION  INCREASES? 
IPC 

WE  KNOW  PROMOTIONS 
CALL 

(800)  243-7659 


CIRCULATION  SERVICES 


I.VTEBVE.'VTMN  • 
t  aETENTMIV 
1-800-327-8463 
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INDUSTRY  SERVICES 


_ CONSULTANTS _ 

Our  mission  is  to  help  you  develop  a 
dynamic  and  enduring  relationship 
with  your  employees,  prospects  and 
customers.  We  offer  a  variety  of 
products  &  services  that  will  help  build 
employee  relationships  and  top  into  the 
untapped  potential  of  the  people  in 
your  organization. 

Our  products  and  services  include: 

•  Organizational  Transformation  & 
Change  Management 

•  Leadership  Development  & 
Employee  Involvement 

•  Newspaper  Delivery  Systems  & 
Alternate  Delivery  Systems 

•  Circulation  &  Distribution 
Marketing 

•  Labor  Relations  and  Partnerships 

•  Tailored  Workshops 

•  Mentoring 

For  information  on  our  Products  and 
Services  call  or  write  to: 

John  Kennedy 
Organizational  Consultant 
The  Kennedy  Management  Group 
18181  Croixwood  Lane 
Eden  Prairie,  MN  55347-1018 
Tel/Fax:  (612)  906-0155 
E-mail:  John@Kennedyadv.com 

DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBLICATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton  (800)  487-6397 
AUSTIN  NEWS  SERVICES  (NaHonal) 


PRESSROOM  SERVICES 

DO  YOU  NEED  HELP  ON  YOUR 
ELEaRICAL  DRIVE  SYSTEM? 

A4ASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O.  Box  1952 
Albuquerque,  NM  87103 


PURCHASE 
THE  1997 
Editor  &  Publisher 
International 
Year  Book 
To  order  your  copy 
contact  E&P's 
Circulation  Department 
at 

(212)  675-4380 


PRESSROOM  SERVICES 

Standard  Electric  &  Engineering: 

The  Industry's  Standard 

ELEQRICAL  PROBLEMS? 

ADDING  OR  STACKING  UNITS? 
ADDING  TOWERS? 

DRIVE  PROBLEMS? 

We  provide: 

TROUBLESHOOTING  SERVICES 
MANUFACTURE  OF 
CUSTOM  EQUIPMENT 
EQUIPMENT  INSTALLATION 

Standard  Electric  &  Engineering  Com¬ 
pany  Inc.  has  been  the  Full  Service 
Electrical  Shop  for  the  Web  Printing 
Industry  for  over  30  years. 

We  specialize  in  "No  Down  time.  No 
Missed  Production"  drive  retro-fits  for 
single  and  double  width  presses.  We 
work  with  DC  or  modern  AC  drives 
and  are  the  only  company  to  hove  suc¬ 
cessfully  retro-fitted  AC  drives  onto 
doublewidth  printing  presses. 

STANDARD 

ELEQRIC  &  ENGINEERING 
COMPANY  INC. 

930  Linden  Avenue 

South  San  Francisco,  CA  94080 
(800)  439-6503 
Voice:  (415)  952-6500 
Fax:  (415)952-0102 
e-mail:  seecol@msn.com 

"Standard  Electric  &  Engineering: 
The  Industry's  Standard" 


PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOU  FREE  (800)  657-21 1 0 


NEWS 

MAKES  THE  DIFFERENCE 


•  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

NEWS  makes  the  difference 

EDITOR  &  PUBUSHER 
1 1  West  1 9th  Street 
New  York,  NY  10011 
(212)  675-4380 


HELP  WANTED 


ADMINISTRATIVE 

COMMONWEAL  MAGAZINE 
BUSINESS  MANAGER:  We  are  look¬ 
ing  for  a  new  business  manager, 
someone  with  promotion  and  business 
skills  committed  to  working  with  a 
small  staff  and  a  limited  budget  to 
ensure  the  financial  future  of  the  mog- 
ozine.  Previous  experience  with  a 
magazine,  small  business,  or  nonprofit 
organization  is  a  plus. 

Tasks  include  marketing  and  promo¬ 
tion,  circulation,  fund  raising,  devel¬ 
opment,  and  general  business  matters, 
as  well  as  supervising  the  business 
staff. 

PRODUCTION  EDITOR:  The  position 
requires  knowledge  of  word  processing 
and  page  composition  using  Microsoft 
Word,  QuarkXPress,  Adobe  Illustrator, 
and  Adobe  Photoshop  for  Macintosh. 
Familiarity  with  PCs,  translating  and 
archiving  software,  and  networking  is 
necessary.  The  production  editor  works 
closely  with  the  editors,  business  man¬ 
ager,  and  graphics  designer  on  a  vari¬ 
ety  of  production  and  promotion  tasks. 
Four-day  work  week.  Benefits. 
Interested  applicants  for  either  job 
should  send  a  resume  and  a  letter 
describing  his  or  her  suitability  for  the 
position,  references,  and  work  samples 
to  the  Editor,  Commonweal,  15  Dutch 
Street,  Rm  502,  New  York,  NY  10038. 

FAX  YOUR  AD 
TO  (212)  929-1259 


ADMINISTRATIVE 

GENERAL  MANAGER 

Established  weekly  north  Jersey  news¬ 
paper  group  needs  General  Manager 
to  replace  retiring  owner.  At  least  5 
years  experience  essential.  Respond  to 
Personnel  Director,  P.O.  Box  281, 
NuHey,  NJ  071 10. 

JOIN  AN  AGGRESSIVE,  fast-growmg 
Zone  9  newspaper  group  as  publisher 
of  its  twice-weekly  flagship  newspaper 
in  a  desirable  location.  You'll  lead  a 
staff  of  55  and  be  expected  to  continue 
producing  rapid  growth,  solid  profits 
and,  above  all,  award-winning  jour¬ 
nalism.  Salary  in  the  50's  with 
excellent  benefits  (including 
performance  bonus,  profit  sharing, 
401  (k)). 

If  you  have  solid  daily  or 
weekly  newspaper  management  expe¬ 
rience  and  understand  advertising, 
circulation,  production,  editorial  and 
marketing  apply  to:  Box  08162,  Editor 
&  Publisher. 

ADVERTISING 

ADVERTISING  DIREaOR 
22,000-circulation  South  Central  Penn¬ 
sylvania  daily  newspaper  has  a 
challenging  position  for  a  proven  pro¬ 
fessional.  The  right  candidate  likes  to 
sell,  provide  aggressive  staff  leadership 
and  beat  the  competition.  Competitive 
salary  and  benefits.  Send  resume  to: 
Publisher,  Lebanon  Daily  News,  P.O. 
Box  600,  Lebanon,  PA  1 7042. 


_ ADVERTISING _ 

ADVERTISING  DIREaOR 

We  have  an  opportunity  for  an 
energetic  pro  to  market  two  6  day, 
dailies  in  Eastern  Ohio  with  a  com¬ 
bined  circulation  of  20,000. 

The  successful  candidate  must  have  a 
proven  track  record  in  advertising 
management  and  the  ability  to  think 
strategically.  This  individual  must  be  a 
leader  who  can  train,  motivate  and 
teach.  Must  also  be  computer  literate. 

We  offer  a  competitive  compensation 
and  benefits  package  with  the 
opportunity  for  rapid  advancement. 

If  you  are  an  achiever  send  your 
resume  to:  Group  Publisher,  Thomas 
Newspapers,  240  Franklin  Street,  SE, 
Box  1431,  Warren,  OH  44482; 

Fax  (330)  841-1721  or 
E-mail  roz@cisnet.com 


ADVERTISING  SALES  OPPORTUNITY 
for  on  aggressive  self-motivated  indi¬ 
vidual  who  knows  retailing  and  is  not 
afraid  to  ask  for  the  business.  Estab¬ 
lished  weekly  looking  to  expand  ad 
revenues  with  niche  marketed  prod¬ 
ucts.  Test  marketing  points  to  success. 
Zoned  growth  can  provide  manage¬ 
ment  opportunity.  Newspaper  retail 
advertising  sales  experience  helpful. 
Send  resume  and  sales  track  record  to 
Box  P25D,  1  Irving  Place,  New  York, 
NY  10003. 

Hastiness  and  superficiality  are  the 
psychic  disease  of  the  20th  century. 

Solzhenitsyn 


_ ADVERTISING _ 

ADVERTISING  SALES  MANAGER 
The  Messenger,  a  leading  daily  news¬ 
paper  in  the  heart  of  the  Pennyrile 
region  of  Western  Kentucky  is  seeking 
an  aggressive,  success-oriented  indi¬ 
vidual  to  join  our  management  staff. 
Key  qualities  are  a  strong  background 
in  both  advertising  sales  and  market¬ 
ing,  and  the  ability  to  develop,  train 
and  lead  our  growing  sales  staff.  We 
offer  a  strong  compensation  and  bene¬ 
fits  package  with  an  opportunity  to  join 
one  of  the  fastest  growing  media  com¬ 
panies  in  the  Southeast.  For  considera¬ 
tion,  please  forward  your  resume  to: 
Bob  Morris,  publisher.  The  Messenger, 
P.O.  Box  529,  Madisonville,  KY 
42431,  FAX:  (502)  821-6855. 

SALES  TRAINER.  If  you're  familiar  with 
imMEDIAte™  integrated  sales  automa¬ 
tion,  here  is  a  chance  to  join  the  news¬ 
paper  sales  force  automation  leader. 
We're  growing.  Our  newest  trainer 
will  have  charismatic  stage  presence, 
will  enjoy  constant  travel,  and  will  be 
able  to  impress  newspaper  people  — 
from  publishers  on  —  with  solid  medio 
sales  experience.  Impress  us  first  with  a 
great  cover  letter  and  a  one-page 
resume  that  soys  you  understand  sales 
methodology  and  can  train  with  the 
best  of  them.  Please  MAIL  to  Clifford 
Fewel,  customer  training  manager. 
Media  Marketing,  Inc.,  5749 
Arapahoe  Ave.,  Boulder,  CO  80303. 

ALL  OUR  REPS  make  over  50K  but  we 
only  hire  the  best.  If  you  qualify  —  send 
resume  —  Sales  Manager  also  needed. 
Publisher,  P.O.  Box  9421, 
Greensboro,  NC  27429. 
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HELP  WANTED 


_ ADVERTISING _ 

CLASSIFIED  ADVERTISING  DIREQOR 

The  Miami  Herald/El  Nuevo  Herald 
seeks  a  talented  and  visionary  Director 
for  our  Classified  operations.  Develop 
revenue  and  operating  budgets;  recruit 
and  nurture  a  diverse  workforce;  and 
create  initiatives  which  grow  the  busi¬ 
ness.  This  key  strategist  will  develop 
integrated  marketing  plans  using  our 
portfolio  of  print  and  online  products. 
Skills  in  effective  use  of  databases  to 
select/track  products  and  use  of 
technology  to  further  sales/productivity 
goals  ore  essential. 

The  successful  candidate  will  have  out¬ 
standing  interpersonal  and  communi¬ 
cation  skills,  budgeting  expertise,  and 
the  ability  to  collaborate  in  a  team 
environment.  Must  be  an  excellent  pro¬ 
ject  manager.  Marketing  experience  in 
a  diverse  and  camplex  market  is  a 
plus. 

Send  your  resume  to: 

The  Miami  Herald 
One  Herald  Plaza 
Miami,  FL  33132 
Attn;  Yolanda  Alter 
Fox:  (305)  995-8021 
Email:  cphipps@herald.com 

CUSTOMER  SERVICE  MANAGER 

Madison  Newspapers,  Inc.,  publisher 
of  The  Capital  Times  and  Wiscansin 
State  Journal  seeks  a  dynamic  individ¬ 
ual  to  lead  and  communicate  vision  to 
our  sales  and  service  representatives. 
We  are  interested  in  candidates  who 
have  a  strong  and  successful  back¬ 
ground  in  sales  and  promotions  to  help 
us  attain  non-cantract  revenue  goals 
through  sales  and  promotion  strategies 
and  to  provide  superior  customer  ser¬ 
vice  to  our  circulation  and  classified 
advertising  customers. 

Candidates  should  have  a  4-year  col¬ 
lege  degree,  preferably  in  marketing, 
business  and/or  communications  or 
the  equivalent  in  experience,  2+  years 
newspaper  experience,  excellent  man¬ 
agerial  skills,  the  ability  to  develop  and 
implement  sales  and  marketing 
strategies,  exceptional  verbal  and  writ¬ 
ten  communication  skills  and  be  highly 
motivated  with  the  ability  to  lead  and 
motivate  our  sales  and  service  represen¬ 
tatives. 

We  offer  a  competitive  salary  and 
benefits  package.  Reply  with  a  cover 
letter,  salary  requirements  and  resume 
to: 

MADISON  NEWSPAPERS,  INC. 
Human  Resources  Department 
1901  Fish  Hatchery  Road 
P.O.  Box  8056 
Madison,  W1  53708 

Affirmative  Action/ 

Equal  Opportunity  Employer 

I  stay  away  from  nuances. 

John  Wayne 


_ ADVERTISING _ 

IMMEDIATE  OPENING  for  a  Classified 
Advertising  Manager.  Aggressive  pro¬ 
fessional  to  grow  classified  advertising 
in  a  competitive  market.  We  circulate 
two  dailies  and  a  weekly  newspaper  in 
the  Quad  Cities  area  (Moline/Rock 
Island,  IL  and  Davenport/Bettendorf, 
lA)  and  online  operation. 

Candidates  should  have  a  4  year  col¬ 
lege  degree  in  related  area  or  relevant 
newspaper  experience;  outside 
classified  sales  and  strong  classified 
telemarketing  background;  proven 
record  of  sales  success;  excellent 
interpersonal,  or^nizational  and  time 
management  skills  and  ability  to 
develop  and  implement  marketing 
strategies.  Competitive  salary/bonus 
plan,  exceptional  benefits  program. 
Reply  with  resume,  cover  letter  and 
salary  requirements  to:  Human 
Resources,  Moline  Dispatch  Publishing 
Campany  LLC,  1720  5th  Avenue, 
Moline,  IL  61265. 

MEDIA  BUYER 

Kohl's  was  founded  in  Milwaukee,  W1 
in  1962  by  the  Kohl  family.  Kohl's 
Department  Stores  quickly  developed  a 
reputation  for  attractive  stores  and 
good  values.  Today,  sales  exceed  2 
billion  dollars  and  with  170  stares  in 
20  states,  we  are  one  of  America's 
fastest  growing  specialty  department 
store  chains. 

Our  number  one  asset  is  the  people 
who  work  for  us,  and  it  shows  in  what 
we  offer  our  team  members.  We  offer 
a  competitive  salary,  great  benefits, 
business  casual  attire  everyday,  on-site 
child  development  center  and  a  brand 
new  corporate  office  in  a  hassle-free  sub¬ 
urban  location. ..all  of  this  makes  com¬ 
ing  to  work  at  Kohl's  a  real  pleasure. 
RESPONSIBILITIES: 

•  Responsible  for  planning  and 
purchasing  the  placement  of  our 
newspaper  advertising 

•  Responsible  for  the  execution  of  all 
internal  and  external  communi¬ 
cation  to  ensure  proper  media 
placement 

•  Conduct  market  and  newspaper 
distribution  analysis,  newspaper 
recommendations  and  presen- 
tatians.  Identify  nnarket  and  print 
options,  review  circulation, 
coverage  and  cost  and 
make  apprapriate  recommen¬ 
dations  to  management 

•  Manage  and  conduct  newspaper 
contract  negotiations  for  assigned 
territory 

•  Light  travel  possible. 

REQUIREMENTS: 

•  3-5  years  af  experience  in  print 
distribution  analysis  and 
newspaper  negotiations  with  the 
retail  environment 

•  Proficient  in  Excel  and/or  Lotus 

•  Excellent  interpersonal 
communication  skills 

•  Ability  to  prioritize  multiple 
projects. 

Send  resumes  to  Ann  GoHinski,  Kohl's 
Department  Stores  -  Corporate  Office 
N56  W  17000  Ridgewood  Drive, 
Menomonee  Falls,  Wl  53051 . 

Tel:  (414)  703-2308 
FAX:  (414)  703-6373 


_ ADVERTISING _ 

NATIONAL  ADVERTISING  MANAGER 

Leading  daily  newspaper  in  the  sub¬ 
urban  Philadelphia  market  seek  an 
aggressive,  experienced  national 
advertising  sales  manager  to  lead  the 
selling  efforts  of  national  and  general 
category  accounts. 

Successful  candidates  will  hove  experi¬ 
ence  in  national  newspaper  sales, 
managing  an  operational  budget,  and 
have  the  ability  to  produce  excellent 
results  in  generating  revenue  from  both 
new  and  existing  accounts.  Experience 
in  the  use  of  account  management 
software  is  a  plus. 

We  are  a  150,000  -175,000  circula¬ 
tion  newspaper  group  operating  in  one 
of  Philadelphia's  best  markets  and 
offer  an  excellent  compensation  and 
benefits  package  including  401  (k). 

Please  send  your  resume  and  salary 
requirements  to  Director  of  Advertising 
and  Marketing,  Calkins'  Greater  Phila¬ 
delphia  Newspapers,  8400  Route  13, 
Levittown,  PA  1 9057. 


PUBUSHER/SALES  MANAGER 
Magozine 

A  business-to-business  communications 
organization  is  seeking  a  PUBLISHER/ 
SALES  MANAGER  for  one  of  it's  flag¬ 
ship  magazines.  The  ideal  candidate 
will  have  experierKe  in  the  role  of  Pub¬ 
lisher  for  a  trade  magazine,  as  well  as 
leading  a  display  sales  team.  Directly 
related  experience  with  the  in-store 
marketing  arena  is  strongly  desired. 
This  experience  must  be  coupled  with 
excellent  people/ team  building  skills, 
organization  skills,  the  ability  to  cover 
a  designated  territory,  and  the  ability 
to  travel  25'^  to  30%.  If  you  hove  been 
described  as  innavative  and  visionary 
and  hove  5  to  7  year  track  record  of 
accomplishments,  please  contact  us 
immediately.  In  return  for  the  above, 
we  offer  a  competitive  compensation 
package,  with  comprehensive  benefits 
included.  For  immediate  and  confiden¬ 
tial  consideration,  please  submit  your 
resume  and  salary/compensation  his¬ 
tory  to  Box  08171,  Editor  &  Publisher. 

RETAIL  ADVERTISING  MANAGER:  The 
Clarion-Ledger,  Mississippi's  largest 
daily  newspaper  (110,000  daiN; 
1 30,000  Sunday)  has  an  opening  for 
an  energetic  and  progressive  Retail 
Advertising  Manager.  Five  years  mini¬ 
mum  experience  as  an  Advertising  or 
Retail  Advertising  Manager  a  must.  The 
Clarion-Ledger  has  a  very  progressive 
sales  operation,  all  equipped  with  laptop 
computers.  The  successU  candidate  will 
be  able  to  move  the  staff  forward  with 
strong  motivational,  selling  and 
budgetary  skills.  The  Clarion-Ledger  is 
a  Gannett  newspaper  and  an  equal 
oppartunity  employer.  Mail  resume 
and  references  to:  John  W.  Kelly, 
advertising  director.  The  Clarion- 
Ledger,  201  S.  Congress  Street, 
Jackson,  MS  39201 . 


_ ADVERTISING _ 

RETAIL  MAXDR  ACCOUNTS 

SALES  EXECUTIVE 

The  Syrocuse  Newspapers  in  upstate 
New  York  is  offerir>g  a  career  position 
in  advertising  sales.  Located  at  the 
crossroads  of  upstate  New  York, 
Syracuse  is  surrounded  kw  the  beautiful 
Fingerlakes,  Thousand  Islands,  Adiron¬ 
dack  Mountains  and  is  less  than  a 
day's  drive  to  New  York  City,  Boston, 
Philadelphia,  Toronto,  Montreal  and 
other  northeast  metro  areos.  Enjoy  the 
four  seasons  as  well  as  affordable  nous¬ 
ing,  great  schools  and  abundant  cul¬ 
tural,  art  and  sports  activities. 

The  successful  candidate  will  be  given 
the  opportunity  to  sell  advertising  in  the 
dominant  local  advertising  medium 
including  two  daily  newspapers,  Sun¬ 
day  newspaper,  as  well  as  weekly  and 
niche  publications.  Join  the  successful 
sales  team  as  part  of  a  100-person 
department.  We  provide  a  dynamic, 
fast-paced  and  challenging  environ¬ 
ment  with  tremendous  sales  support 
services  and  a  great  opportunity  for 
advancement. 

Applicant  should  have  a  4-year  college 
degree  and  demonstrated  sales 
abilities.  Salary  plus  bonus  and  com¬ 
mission.  Complete  company  paid 
benefits  package  includes  pension,  tui¬ 
tion  assistance,  health,  dental  and 
optical  care  and  a  401  (k)  plan. 

To  learn  more  about  this  fantostic 
opportunity,  send  resume  and  cover  le^ 
ter  to  The  Syrocuse  Newspapers,  P.O. 
Box  4915,  Syracuse,  NY  13221, 
ATTN:  AD#5364. 

The  Syracuse  Newspapers  is  com¬ 
mitted  to  reflecting  the  diversity  of  our 
community  in  our  work  force  and  our 
pages.  Candidates  from  all  back¬ 
grounds  are  encouraged  to  apply. 

ART/EDITORIAL 

ASSISTANT  ART  DIREaOR 
SOUTHERN  LIVING  MAGAZINE 
Duties:  design  and  creation  of  maga¬ 
zine  editorial  pages  and  supervision  of 
staff.  Requirements:  5-t-  years  maga¬ 
zine  design  experience,  proficiency  in 
QuarkXPress.  Illustration  a  plus.  Submit 
resume  and  salary  requirements  to:  Art 
Director,  Southern  Living,  P.O.  Box 
523,  Birmingham,  AL  35201 . 

ART/GRAPHICS 

ANG  Newspapers,  a  six-paper  chain 
in  the  San  Francisco  Bay  Area,  is  seek¬ 
ing  an  experienced  artist  vnth  primary 
strengths  in  infographics  and  illustra¬ 
tions.  Design  experience  would  be 
beneficial.  Candidate  must  be  profi¬ 
cient  in  Photoshop,  QuarkXPress  and 
Illustrator.  Send  cover  letter,  resume 
and  clips  to  Kory  Hansen,  art  director, 
Alameda  Newspaper  Group,  4770 
Willow  Rood,  Pleasanton,  CA  94588. 

No  calls,  please. 

FAX:  (510)416-4874 


It's  a  Classified  Secret- We'//  never  reveal  the  identity'  of  an  E&P  box 
holder.  If  you  don't  wont  your  reply  to  go  to  certain  newspt^ers  (or 
companies),  seal  your  reply  in  an  envelope  addressed  to  tfie  E&P  Classified 
Advertising  Department  with  an  attached  note  listing  the  newspapers  or 
companies  you  do  not  want  the  reply  to  reach.  If  the  Box  Number  you're 
answering  is  on  your  list,  we'll  discard  your  reply. 
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HELP  WANTED 


_ ART/GRAPHICS _ 

.  GRAPHIC  DESIGN/ 
ASSISTANT  DIREaOR 
Tufts  University's  Office  of  Communica¬ 
tions  is  seeking  candidates  with  signifi¬ 
cant  graphic  design  experience  to 
manage  the  office's  publications 
division.  Oversees  staff  of  four  pub¬ 
lications  editors/coordinators,  as  well 
as  an  electronic  publishing  operation 
and  a  free-lance  team  of  graphic 
designers.  This  division  produces  about 
600  publications  annually.  The  posi¬ 
tion  is  the  primary  consultant  on  uni¬ 
versity  marketing  as  it  relates  to  visual 
image,  including  Tufts'  graphic  pres¬ 
entation  in  printed  motter,  on  video 
and  in  evolving  computer  technology. 
Meets  daily  with  clients  from  all  facets 
of  the  university  to  advise  about  market¬ 
ing  needs,  ranging  from  specific 
graphics  or  publications  issues  to  wide- 
ranging  media  strategies  for  the  uni¬ 
versity's  identity  and  its  communica¬ 
tions  to  a  range  of  target  audiences. 
Requires:  Proven  ability  as  a  skilled, 
talented  and  effective  graphic 
designer/artist,  as  well  as  at  least  5 
years'  management  experience  in  the 
publications  industry,  including  respon¬ 
sibility  for  personnel  as  well  as  prod- 
uctian,  cost,  bidding  and  deadline 
issues.  Must  be  fluent  with  Macintosh 
desktop  publishing  programs.  This  is  a 
hands-on  position,  requiring  ability  to 
juggle  multiple  deadlines  and  projects. 
Please  send  cover  letter  and  two  copies 
of  resume  to  Corita  Johnson,  Tufts  Uni¬ 
versity  Human  Resources,  169  Holland 
Street,  Sommerville  MA  02144. 

Tufts  University  is  an  affirmative  action, 
equal  opportunity  employer  and 
actively  seeks  candidates  from  diverse 
backgrounds. 


CIRCULATION 


_ ART  DIREaOR _ 

ORLANDO  SENTINEL 
ART  DIREQOR/ 
NEWSPAPER  DESIGNER 

We  are  looking  for  an  innovative 
person  to  run  our  award-winning 
editorial  art  department,  to  art  direct 
the  work  that  it  produces  and  to  be  the 
principal  architect  of  new  design  ideas 
that  will  carry  us  into  the  21  st  century. 

Requires  a  minimum  of  7-10  years  of 
publication  experience,  strong  lead¬ 
ership  and  creative  skills  and  a  clear 
vision  of  newspaper  design. 

Must  have  strong  collaborative  and 
technology  skills  and  a  fine  apprecia¬ 
tion  for  the  readers  need  to  know. 
Redesign  experience  is  essential. 

The  Orlando  Sentinel  is  located  in  a 
vibrant  and  progressive  market.  The 
newspaper  is  owned  by  the  Tribune 
Company;  a  leading  multimedia  com¬ 
pany.  Orlando  is  the  creative  hub  of 
major  multimedia  efforts  with  Orlando 
Sentinel  online.  Destination  Florida  and 
Digital  Cities  Orlando.  The  newspa¬ 
per's  staff  has  embraced  interactive  TV 
with  its  experiment  with  Time  Warner. 
The  launch  of  a  24-hour  television 
news  station  is  planned  for  fall.  Amid 
all  these  innovations,  the  newspaper 
stands  tall  as  one  of  the  most 
innovative  and  lively  in  the  nation. 

Send  resume,  to  Bill  Dunn,  associate 
managing  editor/design  &  planning. 
The  Orlando  Sentinel,  P.O.  Box  2833, 
Orlando,  FL  32801 . 

In  your  cover  letter  please  describe 
what  readers  expect  in  the  design  of 
their  newspapers  and  why  you  fea  you 
are  qualified  to  help  us  deliver  it. 


CIRCULATION 


_ CIRCULATION _ 

CIRCULATION  DIRECTOR  needed  at 
mid-size  southern  daily  newspaper. 
We  seek  experienced  circulator  with 
outstanding  people  skills  to  fill  a  vital 
role  in  management  team.  Offer 
excellent  salary  and  bonus  to  person 
who  can  increase  circulation,  recruit 
and  retain  carriers,  manage  mailroom 
and  be  part  of  team.  Respond  with  full 
resume,  references  and  salary  history 
to  Box  08165,  Editor  &  Publisher. 

CIRCULATION  MANAGER 
Award-winning  and  growing  24,000-h 
seven  day  daily  newspaper  seeking  pro¬ 
ven  leader  to  manage  our  dynamic 
circulation  team.  We  publish  M-F  PM 
and  Sat  &  Sun  AM.  Minimum  five  years 
circulation  experience;  will  work  with 
our  marketing  director  and  NIE 
coordinator  to  strengthen  our  position 
in  our  two-county  plus  coverage  area. 
Offering  a  competitive  salary  and  a 
comprehensive  benefits  package.  Posi¬ 
tion  to  be  filled  immediately.  Send 
resume  and  salary  requirements  to: 
Frank  L.  Beeson,  general  manager,  The 
Daily  Record,  P.O.  Box  918,  Wooster, 
OH  44691 .  E-mail:  FBeeson@aol.com. 
Phone  calls  will  NOT  be  accepted. 

CIRCULATION 

OPERATIONS  MANAGER 

The  San  Diego  Union-Tribune,  a  daily 
metropolitan  newspaper  with  a  circula¬ 
tion  of  380K  daily  and  460K  Sunday 
is  currently  seeking  a  Circulation 
Operations  Manager. 

This  position  will  manage  all  activities 
of  the  60-t  Circulation  customer  service 
department  and  administration  as  well 
as  Circulation  Management  Informa¬ 
tion  System  (Collier-Jackson),  Circula¬ 
tion  Systems  group  and  PC  support. 
They  will  develop  and  oversee  Circula¬ 
tion  Budget  and  Audit  Bureau  of 
Circulations  requirements. 

Qualified  candidates  will  have  a  mini¬ 
mum  of  5  years  customer  service  man¬ 
agement  experience  with  an  emphasis 
on  systems  applications.  Strong  PC 
skills  with  a  track  record  using  the  Col¬ 
lier-Jackson  System.  Experience  with 
managing  a  large  staff  in  a  Customer 
Service  field.  Strong  analytical  ability, 
team  player,  excellent  communication 
and  interpersonal  skills.  College 
degree  preferred.  Salary  com¬ 
mensurate  with  experience. 

Please  send  resume  with  salary  history 
to: 

The  Union-Tribune  Publishing  Co. 

Human  Resources  Department 
Job#51-97AS 
P.O.  Box  191 
San  Diego,  CA  92112 
Fax  (619)  299-3488 
E-mail:  lynn.hills@uniontrib.com 

An  Equal  Opportunity  Employer 

SINGLE  COPY  MANAGER 
If  you  are  a  team  leader,  aggressive, 
results-oriented  and  have  circulation 
experience,  Hilton  Head  Island,  SC  is  the 
place  for  you.  We  offer  a  competitive 
salary  and  benefits  package.  To  apply, 
send  resume  with  salary  requirements 
to  Circulation  Director,  P.O.  Box  5727, 
Hilton  Head,  SC  29938.  EOE. 


_ CIRCULATION _ 

CIRCULATION  MANAGER 

The  Commercial  Appeal,  a  regional 
daily  (290,000  circ.)  in  Memphis,  TN, 
has  a  challenging  opportunity  for 
hands-on  circulation  professional.  He/ 
she  will  have  highly-developed  com¬ 
munication  and  listening  skills,  and  pro¬ 
ven  leadership  skills  with  the  ability  to 
achieve  sales,  service  and  collection 
goals  through  team  unity.  A  sense  of 
urgency,  and  the  street  knowledge  to 
effectively  operate  within  a  varied 
market  is  also  required.  Excellent 
opportunity  for  the  right  person.  Com¬ 
petitive  salary  and  benefits.  Send 
resume  and  cover  letter  to  Linda  Steen, 
employment  manager,  495  Union 
Avenue,  Memphis,  TN  38103. 

Equal  Opportunity  Employer 

DISTRia  MANAGERS 

Full-time  positions  available  in  Star- 
Telegram  circulation  department  in 
hame  delivery  and  single  copy  sales. 
Demonstrated  knowledge  of  newspa¬ 
per  circulation  helpful.  Ability  to 
develop  and  maintain  effective  woiking 
relationships  with  the  public  and  other 
employees  a  necessity.  Bi-lingual  pre¬ 
ferred.  Please  send  resume  to: 

Fort  Worth  Stor-Telegram 
Human  Resources 

685  John  B.  Sias  Memorial  Parkway 
Fort  Worth,  TX  761 34 
Consideration  for  employment  is  cont¬ 
ingent  upon  passing  a  mandatory  drug 
test. 

An  Equal  Opportunity  Employer 

FIELD  OPERATIONS  MANAGER  - 
Responsible  for  managing  home 
delivery  down  route  activities,  as  well 
as  independently  monitoring  home 
delivery  field  operations  within  the 
Primary  Market  Area.  Requires  5-7 
years  in  circulation  management. 
Should  possess  strong  sales,  motiva¬ 
tion,  planning,  supervising,  operations 
and  interpersonal  skills.  Should  have 
Lotus  1-2-3  or  simibr  spreadsheet  skills 
and  knowledge  of  budgeting  proce¬ 
dures.  Must  be  able  to  coordinate  and 
deliver  newspapers  in  emergency  situa¬ 
tions.  Should  have  an  undergraduate 
degree  in  marketing,  business,  or 
related  field  or  equivalent  experience. 

CANDIDATES  MUST  BE  WILLING  TO 
RELOCATE  AT  OWN  EXPENSE. 

We  offer  a  competitive  salary,  com¬ 
prehensive  benefits  and  advancement 
opportunities. 

Send  resume  with  salary  requirements  to: 

The  Orlando  Sentinel 
Employment  Center-CH 
633  North  Orange  Avenue 
OHando,  FL  32801 
e-mail:  senthr@aol.com 
EOE/M-F 


E&P*s  Classified 

- ►  - 

The  dvdustiu*s 

AfEETIAfG  PLACE. 

(212)  6754380 


Circulation  Director 


Middlesex  News,  55m  daily,  and  its  sister  weekly  papers  are 
seeking  a  growth-oriented  individual  to  develop,  execute  and 
mana^  marketing  strategy  dedicated  to  customer  service. 

A  minimum  of  6  years  of  solid  circulation  and  hands-on 
supervisory  experience  a  must.  Qualified  candidate  should 
have  a  proven  track  record  of  revenue  and  ABC  paid  volume 
growth  in  a  competitive  market.  Expense  management, 
excellent  communication  skills,  and  sales  driven. 

Forward  your  cover  letter,  resume  and  salary  requirements 
to  Human  Resources,  Community  Newspaper  Company, 

33  New  York  Avenue,  Framingham,  MA  01701. 

Fax  (508)  626-3885.  NO  PHONE  CALLS  PLEASE. 

We  offer  comprehensive  benefits  to  full-time  employees, 
including  insurance  and  retirement  plans.  Community 
Newspaper  Company  is  an  Equal  Opportunity  Employer. 


COMMUNITY 

NEWSPAPER 

COMPANY 


SccauM  tfw  moat 
knportant  iwwa  begint 
In  your  own  backyard. 
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HELP  WANTED 


EDITORIAL 


CIRCULATION 


SINGLE  COPY  MANAGER 
Casa  Grande  Valley  Newspapers  Inc., 
is  seeking  an  aggressive,  results- 
oriented  single  copy  manager  to  be 
responsible  for  dealer  and  vending 
sales  for  Casa  Grande  Valley  News¬ 
papers,  Inc.  Our  market  survey  reveals 
a  strong  potential  for  growth  in  single 
copy  soles.  Duties  include  supervision 
of  the  employee  delivery  staff,  sales, 
service  and  collections  in  our  Metro 
area.  Bellatrix  knowledge  is  a  plus.  We 
have  an  inexperienced  but  energetic 
team  in  place  ready  to  work  with  a  pro¬ 
ven  team  leader.  We  offer  a  com¬ 
petitive  salary  and  excellent  benefit 
plan.  Interested  persons  should  reply 
with  a  cover  letter,  resume  and  salary 
requirements  to:  Donovan  M.  Kramer 
Sr.,  president/publisher,  Casa  Grande 
Valley  Newspapers,  Inc.,  P.O.  Box 
1 5002,  Casa  Grande,  AZ  85230-5002. 


EDITORIAL 


ASSISTANT  CITY  EDITOR  sought  by 
the  34,000-circulation  Messenger- 
Inquirer  in  Owensboro,  KY.  We  are 
looking  for  someone  who  believes  the 
reporting  and  writing  on  a  mid-size 
dailv  can  be  as  good  os  the  best  metro 
and  who  knows  how  to  deliver  that 
quality.  Organization,  planning, 
coaching  and  flexibility  are  the 
strengths  we  are  looking  for.  The 
Messenger-Inquirer,  an  A.  H.  Belo  Cor¬ 
poration  newspaper,  is  committed  to 
editorial  excellence  and  giving 
journalists  the  support  they  need  to 
excel.  Send  resume,  clips  and 
references  to  Sue  Trautwein,  HR 
Director,  P.O.  Box  1480,  Owensboro, 
KY  42302-1480. 


ASSISTANT  FEATURES  EDITOR 
The  Naples  Daily  News,  a  Scripps- 
Howard  newspaper,  has  an  immediate 
opening  for  an  assistant  features 
editor.  Applicant  must  hove  at  least  five 
years  of  reporting,  and/or  editing 
experience  at  a  daily  newspaper.  Job 
duties  include  editing  copy,  suggesting 
stories,  writing  and  motivating  staff 
The  Naples  Daily  News  is  an  award¬ 
winning  50,000-circulation  paper  on 
Florida's  southwest  coast.  Send 
resume,  clips  and  names  and  tele¬ 
phone  numbers  of  references  to  Maria 
Cote,  Naples  Daily  News,  1075  Cen¬ 
tral  Avenue,  Naples,  FL  34102. 


BUSINESS  EDITOR 

To  supervise  daily  coverage  of  one  of 
the  most  dynamic  markets  in  the  coun¬ 
try,  including  Microsoft  and  Boeing, 
skilled  and  creative  writer,  editor, 
manager  to  supervise  a  staff  of  seven. 
Resume  to  Human  Resources,  Eastside 
Journal,  P.O.  Box  90130,  Bellevue, 
WA  98009-9230. 


COPY  EDITOR  -  Growing  35,000  sub¬ 
urban  Philadelphia  AM/Sunday  seeks 
copy  editor/page  designer  with 
pagination  experience.  We're  expand¬ 
ing  our  news  desk  as  we  go  to  full 
pagination  tnis  summer.  Send  resumes 
to  Bruce  Mowday,  managing  editor. 
Daily  Local  News,  250  N.  Bradford 
Avenue,  West  Chester,  PA  1 9382. 


EDITORIAL 


Reality  pushed  to  its  extreme  ends  in 
unreality. 

Jean  Giono 


BUSINESS  REPORTER 
To  cover  law  firms  nationwide. 
Required:  fascination  with  law  firm 
business  and  personalities;  ability  to 
question  and  investigate  as  well  as 
research;  clear  thinking;  snappy  prose. 
Great  opportunity  to  join  prestigious, 
national  newspaper  in  its  New  York 
home  office;  beginning  journalists  con¬ 
sidered.  Send  resume  arid  clips  or  writ¬ 
ing  samples  to: 

Ben  Gerson,  Edilor-in-Chief 
The  National  Low  Journal 
345  Park  Ave  South 
New  York,  NY  10010 
No  Telephone  Calls. 

Equal  Opportunity  Employer 


BUSINESS  REPORTER  needed  at  The 
Capital,  a  50,000  circulation  newspa¬ 
per  in  Annapolis,  MD.  Experience 
required.  Send  resume  and  clips  to 
Tom  Marquardt,  managing  editor.  The 
Capital,  2000  Capital  Drive, 
Annapolis,  MD  21401. 


COPY  EDITOR/DESIGNER 
(Entry  Level) 

The  Charlotte  Sun-Herald  is  looking  for 
entry  level  copy  editors/designers  and 
entry  level  sports  copy  editors. 

We  are  looking  lor  people  vdio: 

*  like  competition  and  hove  the  will 
to  win 

*  can't  stand  errors 

*  are  quick 

*  hove  an  eye  for  design,  focusing  on 
precision  as  much  as  pizzazz 

’  want  to  work  with  the  latest  design 
and  pagination  programs,  and 

*  are  never  satisfied  with  the  status 
quo. 

Responsibilities  include  design  and  edit- 
ing  of  pages  for  the  Charlotte, 
Englewood  and  DeSoto  editions  of  the 
Sun-Herald.  QirarkXPress  knowledge  a 
plus.  Position  is  available  immediately. 
The  Chadotte  Sun  Herald  is  a  drug-free 
workplace;  pre-employment  drug  test¬ 
ing  required  at  time  of  interview.  (Must 
have  photo  ID  and  SS  card  in 
possession.)  If  this  sounds  like  you, 
please  call  Anjanette  Reiger  at  (941) 
629-2855,  ext.  237,  or  Charlie  Mar¬ 
quis,  night  desk  manager,  at  (941) 
255-8135. 


COPY  EDITOR/PAGINATOR:  East 
Texas  mid-size  daily  needs  strong 
designer  to  join  talented  news  desk. 
Prefer  several  years  experience,  but 
will  consider  talented  grad  with  solid 
internships.  E-mail:  lnjpete@aol.com  or 
fax  to  Pete  Litterski  at  (903)  757-3742. 


EDITOR  —  The  ABA  Journal,  the 
nation's  largest  business  and  news 
magazine  for  lawyers,  is  seeking  a 
senior  editor.  If  you  have  at  least  5 
years  of  professional  journalism  expe¬ 
rience  and  a  low  degree,  and  want  to 
become  an  important  part  of  a  top- 
ranked  publication,  please  contact 
Kerry  Klumpe,  managing  editor,  by 
calling  (312)  988-6078,  writing  to 
750  N  Lake  Shore  Dr.,  Chicago,  IL 
6061 1  or  via  e-mail: 

kklumpe@staff.abanet.org. 


WE  ACCEPT 
MASTERCARD/VISA 


COPY  EDITOR 
ASSISTANT  SPORTS  EDITOR 
The  Bennington  Banner,  a  quality  small 
daily  in  southern  Vermont,  has  open¬ 
ings  for  a  copy  editor/poginator  and 
assistant  sports  editor.  The  copy  editor 
will  provide  a  crucial  third  read  to 
local  copy  and  paginate  a  small 
number  of  state/local  pages.  Assistant 
sports  editor  will  v/ork  with  editor  and 
stringers  to  cover  every  aspect  of  local 
sports  from  state  championship 
baseball  games  to  road  races  and  out¬ 
doors  activities.  Will  alternate  paginat¬ 
ing  duties  with  sports  editor.  Both  posi¬ 
tions  require  layout  experience.  Know¬ 
ledge  of  QuarkXPress  helpful,  but 
we're  willing  to  train.  Eager  to  hear 
from  weekly  editors  ready  to  move  to  a 
daily,  as  well  as  recent  college  grads 
who  sparkled  at  your  college  paper. 
Send  cover  letter,  resume  and  work 
samples  to:  Jim  Rogalski,  managing 
editor,  Bennington  Banner,  425  Main 
St.,  Bonington,  VT  05201 . 


COPY  EDITOR 

Award-winning  29,000  morning  daily 
in  central  Pennsylvania  seeking 
creative  page  designer  with  solid  copy 
editing  skills.  Join  a  team-driven  copy 
desk  and  advance  your  community 
journalism  career,  using  Microsoft 
Word,  QuarkXPress  and  Photoshop  for 
Windows.  Send  resume  and  tear 
sheets  to  Human  Resource  Manager, 
The  Daily  Item,  200  Market  Street,  Sun- 
bury,  PA  17801.  No  phone  calls, 
please.  EOE 


COPY  EDITOR 

National  boating  monthly  seeks 
energetic  copy  editor  with  ear  for  lan¬ 
guage,  eye  for  design  and  QuarkX¬ 
Press  knowledge.  Boating  experience 
preferred.  Send  resume,  3  samples  to 
Editor,  Soundings,  35  Pratt  St.,  Essex, 
a  06426,  fox  (860)  767-1048. 


COPY  EDITORS  sought  (or  capital  city 
daily.  Send  resume,  work  samples  to 
Andrew  West,  managing  editor,  Del¬ 
aware  State  News,  P.O.  Box  737, 
Dover,  DE  19903. 


COPY/DESIGN  EDITORS 

The  Bismarck  Tribune  seeks  a  copy- 
design  editor  with  a  desire  to  move 
into  a  supervisory  position.  This  is  an 
opportunity  to  develop  skills  in  the 
management  of  news  techs  and  copy/ 
design  editors.  The  job  requires  hands- 
on  skills;  ability  to  design  exciting 
pages  on  deadline,  write  award¬ 
winning  headlines,  edit  to  perfection, 
show  excellent  news  judgment  and  the 
ability  to  joggle  multiple  tasks. 
Excellent  editing  and  strong  design 
skills  needed.  Also,  we  seek  an 
excellent  designer  who  understands  the 
necessity  of  blending  fine  writing  with 
outstanding  design.  The  right  candi¬ 
date  needs  the  obility  to  virork  with  both 
copy  and  design.  Both  positions 
require  the  ability  to  paginate  on  the 
Macs  and  knowledge  of  QuarkXPress. 
We  offer  a  four-day  work-week,  com¬ 
petitive  v/ages  and  benefits,  and  great 
growth  opportunities  in  Lee  Enterprises. 
Send  resume  and  clips  to  Libby  Simes, 
HR  Manager,  The  Bismarck  Tribune, 
P.O.  Box  1 498,  Bismarck,  ND  58502. 


_ EDITORIAL _ 

DESERT  DISPATCH  of  Barstow,  Calif., 
needs  two  general  assignment 
reporters,  one  with  primary  beats  of 
business,  economy  and  city  gov¬ 
ernment,  the  other  focused  on  feature 
writing  for  news  and  sports.  Experi¬ 
ence  preferred  but  talented  j-grads  will 
be  considered.  The  Dispatch  is  a 
6,000-circulation  daily  with  a  36,000 
Sunday  edition  published  jointly  with 
the  Victorville  Daily  Press.  Send 
resume,  clips  and  cover  letter  to  M. 
McCarty,  130  Coolwater  Lane, 
Barstow,  CA  9231 1  by  05/30/97. 


DEVELOPMENTAL  EDITOR 
Exciting  opportunity  to  work  directly 
with  authors  shaping  manuscripts  and 
guiding  books  through  the  editorial/ 
production  process.  We  seek  a  sea¬ 
soned  editor  with  excellent  analytical 
and  organizational  skills  who  is  expert 
at  reviewing  manuscripts  for  content, 
style,  and  clarity  and  can  artfully  con¬ 
vey  changes  to  the  author  and  marKige 
project  teams.  Send  cover  letter  and 
resume  to  Human  Resources,  Human 
Kinetics,  P.O.  Box  5076,  Champaign, 
IL  61 825-5076. 


DREAM  JOB  -  The  Florida  Times-Union 
needs  a  bureau  chief  to  coordinate 
state  capital  coverage  in  Tallahassee. 
Lead  our  three-person  team  in  cov¬ 
erage  of  state  government  and 
regional  news  stories.  Compete  against 
arguably  the  toughest  state  press  corps 
in  the  country  (Miami,  St.  Pete, 
Orlando,  etc.).  Job  requires  excep¬ 
tional  reporting  skills  plus  the  ability  to 
manage  other  reporters.  This  job  is  a 
fantastic  opportunity  for  the  right 
person.  But  you  have  to  be  the  right 
person.  If  you  think  you  are,  send  six 
clips  and  resume  to  John  Burr,  news 
editor.  The  Florida  Times-Union,  1 
Riverside  Ave.,  Jacksonville,  FL  32201 . 

We  are  a  DRUG-FREE  WORKPLACE 
EOE 


EDITOR  -  Two  edition,  six-day  daily 
serving  six  counties;  circulation  8,500 
Duties  include  copy  editing,  story 
development,  working  with  7  reporters 
in  main  office  and  2  bureaus.  Weekly 
or  daily  newsroom  experience 
necessary.  Good  step;  upgrade  for 
weekly  editor.  Salary  range  mid-to 
upper  20s.  Cover  letter  and  resume  to: 
Ann  Gibbons,  editor,  Register-Star, 
P.O.  Box  635,  Hudson,  NY  1 2534. 


EDITOR  POSITION  available  at  5,000 
circulation  daily  newspaper  in  Steding 
CO.  Journalism  degree,  2  years  expe¬ 
rience,  computer  proficiency  and 
pagination  ability  required. 
Opportunity  for  professional  advance¬ 
ment  within  The  Denver  Post  newspa¬ 
per  group.  Full  benefits,  excellent  fam¬ 
ily  community.  EOE.  FAX  resume  in  con¬ 
fidence  to  David  McClain, 

(970)  522-2320 


SEND  E&P 
BOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 
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_ EDITORIAL _ 

EDITOR/ENTREPRENEUR 

Imagine  running  a  20,CXX)-circ.  weekly 
w/wice  ICW  yards  from  beach  &  Gulf. 
We  need  an  edifor/entrepreneur  who 
can  do  it  all. ..write,  edit,  lead,  manage, 
be  creative,  self-starter.  For  right  person, 
position  could  lead  to  publishership. 

Moil,  fax  or  e-mail  qualifications  to  M. 
Walsh,  Box  8100,  Longboat  Key,  FL 
34228. 

FAX:  (941)383-7193. 

E-mail:  longboal@sunline.net. 


EDITORIAL 


_ EDITORIAL _ 

EXPERIENCED  WRITER  (5-10  years) 
sought  for  metro  Virginia  daily  to  han¬ 
dle  key  business  beats:  rail,  trucking, 
utilities  and  technology.  Must  work  well 
in  team  setting.  Progressive  company 
offers  competitive  salary  and  benefits 
in  a  vibrant  region  with  high  quality  of 
life.  An  equal  opportunity  employer. 
Contact  Gerry  Davies/Business  Editor 
The  Roanoke  Times 
201  Campbell  Avenue  SW 
PO.  Box  2491 
Roanoke,  VA  24010-2491 
(540)  981-3345. 

Application  deadline  is  June  20. 


EDITORIAL 


_ EDITORIAL _ 

EDITOR/PUBLICATIONS 
SENIOR  WRITER 

Western  Maryland  College  is  seeking 
creative  selhstorter  with  proven  writing, 
editing,  and  publication  management 
skills.  WMC  is  a  selective,  private,  lib¬ 
eral  arts  college  located  northwest  of 
Baltimore. 

This  full-time  professional  will  serve  as 
managing  editor  of  the  college  maga¬ 
zine  and  senior  feature  writer  of  major 
publications.  A  bachelor's  degree  in 
English,  writing,  journalism  or  related 
field  is  require.  Minimum  of  3  years 
experience  in  editorial/journalism 
required;  prior  publication  manage¬ 
ment  experience  desired.  Experience  in 
an  educational  or  non-profit  setting  is 
preferred,  and  demonstrated  writing 
skills  are  essential. 

Salary  competitive.  Send  a  letter  of 
application,  resume  and  three  writing 
samples  to:  Thomas  Steback,  Personnd 
Office,  Western  Maryland  College,  2 
College  Hill,  Westminster,  MD  21 157. 
Consideration  of  applications  begins 
June  1,  1997. 

WESTERN  MARYLAND  COLLEGE 
WESTMINSTER,  MD 
EEO/AA 

Women  and  minorities  are 
encouraged  to  apply. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  2001 6;  (703)  506-4400. 

EDITORS 

New  Times  is  looking  (or  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco  and  Los  Angeles. 
There  are  immediate  openings  for 
managing  editors  at  the  Phoenix  and 
Dallas  papers  and  for  an  associate 
editor  at  Miami  New  Times. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help  staf¬ 
fers  generate  strong  stories.  Qualified 
applicants  will  have  at  least  tvro  years 
of  post-college  editing  experience.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Mgnaging  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 
No  phone  colls,  please. 

EXPERIENCED  COPY  EDITOR  -  Tyler 
Morning  Telegraph,  45,000  circulation 
daily  in  East  Texas,  seeks  copy  editor/ 
page  builder  who  knows  style,  gram¬ 
mar,  layout,  QuarkXPress,  and  writes 
sparkling  headlines.  Degree  and  at 
least  two  years  on  daily  desk  pre¬ 
ferred.  Send  resume,  cover  letter  to 
Dave  Berry,  managing  editor,  Tyler 
Morning  Telegraph,  P.O.  Box  2030, 
Tyler,  TX  75710. 

E-mail:  lbbpubco@tyler.net 

EXPERIENCED  PAGINATOR  sought  for 
daily  newspaper.  QuarkXPress  know¬ 
ledge,  strong  editing  abilities  a  must. 
Send  resume  to  Dollie  Turpin,  P.O.  Box 
210,  Logansport,  IN  46947. 


Editorial 
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Make  it  all  happen  @  America  Online 


As  the  world’s  most  popular  internet  online  service,  we  provide  over  8  million 
members  with  the  latest  in  headline-breaking  news  and  information.  Our  many 
channels  cover  top  issues  in  today's  world  news,  sports,  politics,  weather,  business, 
entertainment  and  more.  To  support  our  growth,  we  are  looking  for  energetic 
professionals  to  join  us  in  the  ever-changing  world  of  news  and  information  at  AOL. 


News  Community/ 
Interactivity  Programmer 


Oversee  all  aspects  of  interactivity  for  AOL’s  News  Channel.  Supervise  community 
shows,  build  message  boards,  chat  rooms,  polling  and  book  live  events  with 
channel  partners.  You  will  also  assist  in  promo  placement  and  manage  the  channel 
newsletter.  (Dept.  01EDP004A) 


Senior  Editor  L' 


Editorial  and  management  duties  will  involve  overseeing  the  newsroom  for  one 
of  the  lop  content  areas  on  AOL.  You  will  direct  coverage  and  editorial  functions 
and  provide  programming  content  while  relying  heavily  on  research,  analysis 
and  expertise  to  develop  creative  and  innovate  solutions.  (Dept.  01EDP004B) 


Senior  Sports  Editor 


Your  love  of  sports  will  lead  you  in  the  fast-pared,  ever  changing  world  of  sports 
at  AOL.  Use  your  editorial  judgment  to  select  top  stories,  write  headlines  and 
manage  a  small  sports  staff  in  our  deadline-driven  newsroom.  (Dept  01EDP004C) 


Assistant  Editor 


Working  in  our  real-time  newsroom,  you  will  work  with  breaking  stories  to 
develop  interesting  context  on  AOL.  (Dept.  01EDP004D) 

These  positions  require  commensurate  news  or  related  experience  and  superior  editorial 
and  conununication  skills.  Facility  with  breaking  news  and  content  and  excellent 
writing  and  creative  skills  desired.  Multimedia  background  and  familiarity  with  the 
Internet  preferred.  BS/BA  in  journalism  or  liberal  arts  essential. 

At  AOL  we  strive  to  provide  the  best  in  compensation  (base  salary 
and  stock  options)  and  benefits  in  a  creatively  charged 
environment.  Forward  your  resume  to:  Patricia  Harris, 

Recruiter,  America  Online,  Inc.,  22000  AOL  Way,  Dulles, 

VA  20166.  Fax:  703-265-3914,  E-mail:  work4us@aol.com 
For  consideration,  you  must  reference  the  dept.  code. 

For  additional  opportunities,  visit  our  web  site  at  lUCOirA  nuilUC 
www.aol.com/careers.  Equal  Opportunity  Employer.  AMcKllA  UHUNt 
No  phone  calls  please.  Principals  only. 
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_ EDITORIAL _ 

FREELANCE  JOURNAUSTS 
National  newsletter  publisher  in 
security  management  field  has  open¬ 
ings  for  experienced  newspaper 
reporters  seeking  extra  income  to  carry 
out  phone  interview  assignments  at 
home  during  daytime  working  hours. 
Send  resume  to  Publisher,  P.O.  Box 
1 90,  Port  Washington,  NY  1 1 050. 

EDUCATION  &  TECHNOLOGY 
REPORTERS 

The  Orange  County  (CA)  Register  is 
looking  for  a  K-12  reporter  to  join  its 
four-person  Education  Team,  plus  an 
Intemet-sowy  reporter  to  write  for  CON¬ 
NECT,  its  weekly  technology  section. 

Our  Education  team  member  has 
responsibility  for  news,  weekend  and 
investigative  stories  in  nine  of  Orange 
County's  27  school  districts.  California 
schools  are  confronting  some  of  the 
most  important  issues  in  education  — 
immigration,  overcrowding,  teacher 
training  —  and  Orange  County  is  a 
snapshot  of  both  the  problems  and 
innovations  that  are  finding  their  way 
into  classrooms  nationwide. 

The  Technology  beat  includes  writing 
for  CONNECT,  a  fast-paced  consumer 
technology  weekly  aimed  at  helping 
readers  navigate  all  that  is  new  in  the 
world  of  computers,  electronics  and 
telecommunications.  Orange  County  is 
home  to  an  exploding  software  and 
personal  computer  industry. 

The  successful  candidates  will  have  a 
minimum  of  5  years  reporting  experi¬ 
ence  on  a  daily  metro,  a  demonstrated 
ability  to  bring  clarity  and  focus  to 
highly  complex  issues,  and  the  desire 
to  work  as  part  of  a  team. 

The  Register  is  a  400,000  circulation 
newspaper  in  the  highly  competitive 
Southern  California  market.  It  won  the 
1 996  Pulitzer  Prize  for  investigative 
reporting  for  a  year-long  series  of 
stories  into  medical  practices  at  the 
University  of  California,  Irvine. 

Please  submit  a  packet  demonstrating 
current  work  as  well  as  a  resume  and 
one-page  statement  of  philosophy  to: 
John  Doussard,  625  N.  Grand  Ave., 
Santa  Ana,  CA  92701 . 

FAX:  (714)  565-3681. 

GAY  NEWS  EDITOR 
TWN,  a  Miami-based  gay  newspaper 
is  seeking  a  bright,  intelligent  individ¬ 
ual  from  a  weekly  background  to  head 
our  newsroom  as  a  writer/editor  with 
page  design  experience.  Lead  our 
small  staff  and  dozen  freelancers.  Pen 
1-5  pieces  a  week,  oversee  staff, 
design  by  QuarkXPress  (PC),  plan  for 
future  issues.  Excellent  salary  &  bene¬ 
fits  package.  Move  to  South  Florida 
and  be  yourself.  Fax  resume  (305) 
756-6932,  mail  clips  TWN,  901  NE 
79  Street,  Miami,  FL  33138  or  call  Bill 
Watson  at  (305)  757-6333,  ext.  8562 
to  schedule  interview. 


RUN  YOUR  AD  ON  OUR  WEB 
http://www.niediainfo.com  via 
shawnolffimediainfo.com 


HELP  WANTED 


EDITORIAL 


EDITORIAL 


BUSINESS  EDITOR 

The  world's  financial  aftenfion  is 
focused  on  the  Pacific  Rim  and  Hawaii 
is  right  in  the  center.  The  Honolulu 
Advertiser  (110,000  daily;  190,000 
Sunday)  is  looking  for  a  strong  editor 
who  is  curious  ab^t  the  "why"  of  busi¬ 
ness  here  and  can  lead  our  reporters  to 
ground-breaking  coverage.  Please 
send  cover  letter,  resume,  and  samples 
to  Managing  Editor  M.J.  Smith,  The 
Honolulu  Advertiser,  605  Kapiolani 
Blvd.,  Honolulu,  HI  96813.  (We  are 
resuming  an  earlier  search,  previous 
applicants  need  not  re-apply). 


HARDWORKING  editor/reporter 
needed  for  financial  newsletter  in  NYC. 
Two  years  of  experience  required. 
Send  resume,  clips  to  Royal  News  Cor¬ 
poration,  1 .50  West  25th  Street,  #902, 
New  York,  NY  10001. 


AAAGAZINE  EDITORS 
Atlanta-based  Shore-Varrone,  Inc.,  a 
rapidly  growing,  award-winning  trade 
magazine  publishing  company  with  5 
trade  shows,  8  magazines,  multiple 
ancillary  products  and  120  employees, 
is  accepting  resumes  for  editorial  staff 
members.  All  positions  require  experi¬ 
ence  in  magazine  or  newspaper  pub¬ 
lishing,  interest  in  business  issues, 
bachelor's  degree  in  a  related  dis¬ 
cipline,  an  entrepreneurial  spirit  and 
strong  organizational,  writing  and 
reporting  skills. 


CHIEF  EDITOR  -  (includes  relocation 
costs  and  stock  options)  automotive 
aftermarket  publication.  Minimum 
requirements:  10  years  editorial  expe¬ 
rience  with  5  years  as  a  chief/ senior 
editor,  3-5  years  supervisory  experi¬ 
ence.  SENIOR  (minimum  5  years  expe¬ 
rience)  or  MANAGING  (minimum  3 
years  experience)  EDITOR  positions- 
interest  in  retail/marketing  issues 
required. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


EDITORIAL 


MANAGING  EDITOR 


If  you  have  the  skills  to  lead  a  first-rate 
news  department  and  are  looking  for  a 
slice  of  "the  good  life*  in  the  midwest,  we 
have  the  opportunity  for  you  as  the 
managing  editor  of  the  Columbus  Tele¬ 
gram.  You  will  be  a  member  of  a 
management  team  providing  the 
opportunity  impact  not  just  the  news 
product,  but  the  success  of  the  entire 
newspaper.  This  is  the  No.  1  position 
in  our  1 2-member  news  department. 
This  1 1 ,000  6-day  daily  newspaper  is 
known  for  its  high  productivity  and 
aggressive  approach  in  local  news  cov¬ 
erage. 


If  you  have  the  talent  to  write  solid 
editorials,  generate  strong  story  ideas, 
design  award  winning  pages  and 
coach  a  staff  to  excellence  we  want  to 
hear  from  you.  Send  cover  letter, 
resume  and  clips  to  Julie  Speirs,  The 
Columbus  Telegram,  P.O.  Box  648,  Col¬ 
umbus,  NE  68602. 


MANAGING  EDITOR 


Our  benefits  include  medical  and 
dental  insurance,  21  vacation/ 
holidays,  401  (k)/ profit  sharing  and  com¬ 
petitive  salaries.  For  immediate  con¬ 
sideration,  send  resume,  salary  require¬ 
ments  and  3  writing  samples  to:  fax: 
(404)  252-4436,  mail:  Shore-Varrone, 
Inc.,  Human  Resources,  ATTN:  EP513, 
6255  Barfield  Road,  Suite  200, 
Atlanta,  GA  30328-4300.  Candidates 
cannot  be  considered  without  salary 
requirements  and  clips.  EOE. 


MANAGING  EDITOR 
22,000-circulation  South  Central  Penn¬ 
sylvania  daily  newspaper  has  an  open¬ 
ing  for  an  energized  community- 
oriented  editor.  The  right  candidate 
has  extensive  newsroom  experience, 
staff  development  skills  and  is  willing  to 
jump  into  a  dynamic  leadership  roll. 
Competitive  salary/benefits.  Resume 
to:  Publisher,  Lebanon  Daily  News, 
P.O.  Box  600,  Lebanon,  PA  1 7042. 


Gannett's  first  newspaper  seeks  an 
experienced  editor  with  great  ideas, 
high  standards  and  the  drive  to  pro¬ 
duce  an  exciting  newspaper  each  day. 
This  is  the  No.  2  newsroom  position  at 
the  Star-Gazette  (35,000  AM  daily, 
50,CXX)  Sunday)  in  the  scenic,  family- 
oriented  Finger  Lakes  region  of  Upstate 
New  York.  Creativity,  strong  people 
skills  and  demonstrated  talent  in 
packaging  and  presentation  are  essen¬ 
tial.  Must  be  able  to  help  staff  balance 
daily  coverage  with  hard-hitting 
longer-term  projects.  Well-rounded 
experience  at  or  near  the  top  of  a 
mid-size  or  larger  daily  newspaper  is 
essential.  To  apply,  send  a  resume 
(irKluding  three  references),  samples  of 
your  best  work,  a  week's  worth  of  your 
newspaper,  and  a  letter  outlining  your 
strengths  to  Charles  W.  Nutt,  editor, 
Star-Gazette,  201  Baldwin  Street,  P.O. 
Box  285,  Elmira,  NY  14902.  The  Star- 
Gazette  is  an  Equal  Opportunity 
Employer. 


MANAGING  EDITOR 
We  are  seeking  a  Managing  Editor  for 
a  M-F,  9,000  circulation  daily.  Will  be 
starting  Sunday  edition  soon.  Strong 
skills  as  editor,  page  designer  and 
supervisor  a  must.  QuarkXPress  skills  a 
plus.  Located  in  Benton,  AR  just  25 
miles  southwest  of  Little  Rock.  A  grow¬ 
ing  market  and  great  community  for 
family.  Good  benefits.  Send  resume  to 
Rebecca  Winbum,  publisher,  P.O.  Box 
207,  Benton,  AR  7201 8. 


May  fax  resume  to 

Rebecca  Wnbum  @  (501 )  31 5-1230. 


MANAGING  EDITOR 


Community-minded  managing  editor 
for  6,200  PM  daily  in  Midwest  that 
places  a  premium  on  enterprise, 
initiative  and  aggressive  reporting. 
Managing  editor  is  responsible  for 
day-to-day  operation,  reporting  to 
publisher.  Excellent  writing,  editing 
arKi  design  skills  required.  Must  be  a 
coach  and  team  builder  with  strong 
planning  and  organizational  skills. 
Must  have  working  knowledge  of 
QuarkXPress  and  Photoshop  on  Moc. 
Management  experience  preferred. 
Starting  salary  of  $30,000.  Send  letter 
and  resume  in  confiderKe  to 
beejay50@juno.com 


THE  ENGLEWOOD  SUN  HERALD  in 
Englewood,  FL  is  searching  for  an 
entry-level  full-time  general  assignment 
reporter  to  cover  the  Southwest  Florida 
community  of  Englewood.  We  are  the 
fastest  growina  doily  paper  in  the  state 
and  are  looking  for  someone  who 
match  the  pace.  Some  experience 
required,  but  will  consider  exceptional 
recent  graduates.  Send  resumes  to 
Chris  Porter,  Englewood  Sun  Herald, 
167  W.  Dearborn  Street,  Englewood, 
FL  33423. 


MANAGING  EDITOR 
Small  chain  in  North  Florida/South 
Georgia  seeks  leader  with  experience 
at  small  town  weekly  newspapers.  Must 
become  part  of  a  family-oriented  com¬ 
munity  that  offers  o  great  quality  of 
life.  It  has  a  university,  a  USAF  base 
and  many  rivers  and  lakes.  Send 
resume,  samples  to  Roc  Roberts,  8922 
86th  St.,  UveOak,  FL  32060. 


MANAGING  EDITOR  with  passion  for 
local  news  to  edit  national  award¬ 
winning  weekly.  We  need  someone 
with  the  ability  to  lead  and  develop  our 
four-person  news  staff.  Demonstrated 
skills  in  photography  and  layout  a 
must.  Fantastic  opportunity  to  live  in 
scenic  northwest  Montana.  Send 
resume  and  samples  to  Hungry  Horse 
News,  P.O.  Box  189,  Colunwia  Falls, 
MT59912. 


GENERAL  ASSIGNMENT  REPORTER 


The  Bismarck  Tribune  seeks  talented, 
strong  and  versatile  reporter  with 
highly  developed  writing  skills  who  vdll 
quickly  adapt  to  the  local  culture  and 
recognize  and  exhaust  every  news 
story.  Opportunities  abound  at  this 
progressive,  Lee  Enterprises  newspaper. 
This  is  not  an  entry  level  position  but 
will  consider  talent  over  experience.  Com¬ 
petitive  wages  and  benefits. 


MEDICAL  MAGAZINE  EDITOR 
Tufts  University's  Office  of  Communica¬ 
tions  is  seeking  an  editor  for  Tufts  Med¬ 
icine,  the  alumni  magazine  of  Tufts 
School  of  Medicine  that  is  published 
three  times  each  year.  Successful  can¬ 
didates  will  hove  the  ability  to  concep¬ 
tualize  and  produce  a  dynamic  maga¬ 
zine  in  concert  with  the  goals  of  the 
university,  the  dean  of  the  School  of 
Medicine  and  the  Tufts  Medical  Alumni 
Association.  The  mission  of  the  maga¬ 
zine  is  to  boost  alumni  pride  and 
philanthropy  to  the  institution.  Specific 
job  responsibilities  include  serving  as 
the  primary  writer  for  the  publication, 
editing,  overseeing  its  production  and 
monitoring  its  annual  budget.  Five 
years'  experience  in  news-writing 
(science  and/or  medicol  writing  a 
plus),  publications  editing  and  prod¬ 
uction  required.  This  is  a  hands-on 
position.  Please  send  cover  letter,  two 
copies  of  resume  ond  five  writing  sam¬ 
ples  to  Virginia  Marcotte,  Tufts  Univer¬ 
sity  Human  Resources,  200  Harrison 
Avenue,  Boston,  MA  02111. 


Send  resume  and  clips  to  Libby  Simes,  HR 
Manager,  The  Bismarck  Tribune,  P.O. 
Box  1 498,  Bismarck,  ND  58502. 


Tufts  University  is  an  affirmative  action, 
equal  opportunity  employer  and  actively 
seeks  candidates  from  diverse  back¬ 
grounds. 


TheHearst  Corporation 


NEW  MEDIA  EDITOR 


The  Houston  Chronicle  News  Media  department  has  an  exciting 
opportunity  for  an  individual  with  a  minimum  of  two  (2) 
years  multi-media  andlor  on-line  exp.  Responsibilities  to  in¬ 
clude  gathering,  editing,  display  and  production  of  digital  fea¬ 
tures,  managing  the  news  staff  and  responsibility  for  staff  devel¬ 
opment  and  news  direction.  Requirements: 

•  BAorBSdegree 

•  Three  (3)  years  minimum  reporting  and  editing  exp, 

•  Digital  graphic  &  photo  editing  exp.  a  plus;  design 
skills  a  must 

•  Two  (2)  years  minimum  managementlsupervisory 
experience 

The  Houston  Chronicle  offers  a  competitive  salaiy  and 
benefits  package.  For  consideration,  please  submit  your 
resume  and  salary  history  to:  _ 


The  Houston  Chronicle 
New  Media  Kditor 
801  Texas  Avenue 
Houston,  TX  77002 
Attn:  Employment  Dept. 

An  Equal  Opportunity  Employer 
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HELP  WANTED 


_ EDITORIAL _ 

THE  FAYEHEVILLE  OBSERVER-TIMES, 
a  75,000  daily  in  North  Carolina,  is 
looking  for  a  copy  editor  who 
understands  packaging  and  points  of 
entry  and  has  the  ability  to  write  crisp 
headlines  and  edit  copy  with  attention 
to  detail.  Send  resume  and  work  sam¬ 
ples  to  Mike  Amholt,  managing  editor, 
Fayetteville  Observer-Times,  P.O.  Box 
849,  Fayetteville,  NC  28302, 


MUNICIPAL  REPORTERS 

If  you  are  the  best  and  the  brightest 
reporter  coming  out  of  your  university, 
we  vnant  to  hear  from  you.  If  you  are  a 
talented  reporter  with  a  small  daily,  we 
want  to  hear  from  you.  We  will  take  a 
chance  on  you  if  you  have  the  potential 
to  be  a  great  reporter.  We  are  The 
Mercury,  a  Pulitzer  Prize-winning 
30,000  daily  and  Sunday  newspaper 
in  Pottstown,  PA,  outside  of  Philadel¬ 
phia,  We  are  a  Guild  newspaper,  and 
offer  excellent  wages  and  benefits. 
Send  resume,  clips  and  references  to: 

Walter  L.  Herring 
Editor 

The  Mercury 
24  N.  Hanover  Street 
Pottstown,  PA  1 9464 


MUSIC  EDITOR/WRITER 
New  Times  has  an  immediate  opening 
for  a  full-time  music  editor  at  its 
award-winning,  1 40,000  circulation 
weekly  newspaper  in  Phoenix,  Strong 
writing  skills  essential.  Job  entails  plan¬ 
ning/editing  music  section,  hiring 
fremance  reviewers,  and  writing  a 
local  music  column  as  well  as  reviews 
and  feature-length  pieces.  Send  cover 
letter,  resume  and  five  best  clips  to: 
Christine  Brennan,  P.O.  Box  5970, 
Denver,  CO  80217. 

NEWS  COLUMNIST 
Phoenix  New  Times  seeks  a  news  col¬ 
umnist  who  combines  an  authoritative 
yet  elegant  voice  with  formidable 
reporting  skills.  First-person  whimsy  is 
out-well-sourced,  fact-driven  commen¬ 
tary  is  in.  Must  be  capable  of  compet¬ 
ing  for  the  cover  with  our  long-form 
investigative  and  feature  writers.  We 
provide  the  time,  space  and  resources 
to  do  definitive  work;  you  provide  the 
scoops.  We  care  little  about  vdiat  you 
THINK.  We're  most  interested  in  what 
you  KNOW.  Send  a  cover  letter,  a 
resume  and  your  best  clips  to: 

Jeremy  Voas,  editor 
Phoenix  New  Times 
1201  E.  Jefferson 
Phoenix,  AZ  85034 
No  phone  calls,  please 

WRITERS/COPY  EDITORS  for  CNN 
Interactive.  Required:  Five  years  news¬ 
paper,  broadcast  or  wire  experience; 
extensive  knowledge  of  national  and 
international  news.  Ability  to  turn  out 
high  volume  of  copy  on  variety  of  sub¬ 
jects,  based  on  CNN  and  wire  reports. 
We're  open  24  hours  a  day,  seven 
days  a  week.  Internet  knowledge 
helpful  but  not  reguired.  Send  resumes, 
non-returnable  clips  to  Mike  Revzin, 
CNN  Interactive,  One  CNN  Center, 
Atlanta,  GA  30348. 

No  calls,  please. 


_ EDITORIAL _ 

ZONE  6  DAILY,  45K  circulation  has 
openings  for  Metro  Editor,  Reporter, 
and  Copy  Editor.  Must  have  college 
degree  and  newspaper  experience.  If 
interested,  send  resume  with  salary  his¬ 
tory  to  Box  081 64,  Editor  &  Publisher. 

NEWS/SPORTS  DESIGNERS 
WANTED 

Voted  Indiana's  Blue  Ribbon  Newspa¬ 
per  four  consecutive  years.  The  Times 
of  Northwest  Indiana  is  seeking  visual 
journalists  for  nightly  news  desk.  Dis¬ 
play  editor  candidates  should  have  a 
working  knowledge  of  QuarkXPress, 
the  ability  to  tell  stories  clearly  through 
their  design,  a  basic  foundation  of 
copy  editing  skills  and  the  stamina  to 
succeed  in  a  hectic,  heavily  zoned 
news  environment. 

Send  resume  and  design  samples  to 
Night  Editor  Paul  Mullaney  at  below 
address.  You  can  send  E-mail  to 
mullaney@howpubs.com,  but  no  phone 
calls,  please. 

APSE  Top  10  sports  department  seek¬ 
ing  creative,  aggressive  designer  with 
thorough  knovnedge  of  QuarkXPress. 
We  are  looking  for  someone  who  can 
whip  out  pages  on  deadline  one  day, 
and  the  next  make  a  feature  page  pop. 
Position  will  entail  work  on  daily  sec¬ 
tion,  special  sections  and  weekly  four- 
age  prep  pullout.  We  work  hard, 
ove  fun  and  do  great  work  along  the 
way. 

Send  resume  and  clips  to  Sports  Editor 
David  Campbell.  No  phone  calls, 
please. 

THE  TIMES 
601  W.  45th  Street 
Munster,  IN  46321 

The  Times  is  an 
Equal  Opportunity  Employer 


NOW  ADDING  POSITIONS:  Prize¬ 
winning,  fast-growing  mid-size  daily 
on  the  Texas-Mexico  border  has  open¬ 
ings  for  a  graphics  artist,  a  copy  editor 
and  a  reporter.  Experience  preferred; 
Spanish  language  skills  helpful.  Reply 
with  resume  and  samples  to  Paul  Binz, 
managing  editor.  The  Monitor,  P.O. 
Box  760,  McAllen,  TX  78505. 

PAGE  DESIGNER/COPY  EDITOR 
The  Odessa  American  (28,000  circula¬ 
tion  daily,  34,000  Sunday,  in  the 
warm  Southwest)  has  an  immediate 
opening  for  a  copy  editor  who  can 
design  pages,  edit  copy  intelligently 
and  write  accurate,  enticing  headlines 
under  deadline  pressure.  Send  resume, 
samples  to  Janet  Terry,  Odessa  Amer¬ 
ican,  222  E.  4th  Street,  Odessa,  TX 
79762.  Fax:  (915)  334-8641. 


PROJEaS  EDITOR 

The  News-Sentinel  is  seeking  a  writer/ 
editor  to  oversee  special  projects.  The 
successful  candidate  will  be  an  experi¬ 
enced  journalist  who  is  able  to  handle 
multiple  projects  while  working  with 
photo  and  design  to  get  the  stories  into 
the  paper.  This  editor  will  write  some 
project  stories  and  work  with  reporters 
and  editors  across  the  newsroom  on 
others.  The  News-Sentinel  is  an  award¬ 
winning  afternoon  Knight-Ridder 
newspaper  in  northeast  Indiana.  To 
apply,  send  a  resume  and  your  three 
best  clips  or  editing  projects  to  Carolyn 
DiPaolo,  The  News-Sentinel,  P.O.  Box 
1 02,  Fort  Wayne,  IN  46801 . 

Equal  Opportunity  Employer 

PAGE  DESIGNER  wanted  for  regional 
AM  daily  in  Shenandoah  Valley  of 
Virginia.  Position  requires  creativity,  flex¬ 
ibility  and  knowledge  of  QuarkXPress. 
It  involves  rotating  work  on  local,  state, 
national  and  international  pages. 
Highly  competitive  salary  and  benefits. 
Send  resume  and  samples  of  work  to 
Joe  Strohmeyer,  managing  editor. 
Northern  Virginia  Daily,  P.O.  Box  69, 
Strasburg,  VA  22657;  or  fax  to 
_ (540)  465-9388 _ 

PAGE  EDITOR  -  Excellent  opportunity 
for  copy  editor  to  switch  to  entry-level 
page  designer  at  one  of  the  best- 
photographed  small  dailies  in  the 
country.  Design  several  section  fronts 
each  day,  including  the  front.  We  will 
hone  your  photo,  type  and  design 
skills.  Must  demonstrate  above-average 
layout  ability,  background  and  interest. 
Tell  us  why  you  are  the  person  for  tfiis 
position.  We  offer  excellent  photos, 
well-written  stories  and  an  ample 
newshole.  Send  cover  letter,  clips  of 
your  layouts  only,  resume  and  salary 
expectations  to  Fred  Smith,  managing 
editor.  The  Herald,  216  E.  Fourth 
Street,  Jasper,  IN  47546. 

POP  CULTURE/ENTERTAINMENT 
REPORTER;  Are  you  looking  for  on 
exciting  challenge  at  one  of  Califor¬ 
nia's  emerging  newspapers?  The 
Bakersfield  Californian  has  an 
immediate  opening  for  a  pop  culture/ 
entertainment  reporter  in  our  team- 
oriented  newsroom.  Your  focus  will  be 
staying  on  top  of  a  wildly  diverse  enter¬ 
tainment  scene  and  pop  culture  trends, 
although  we  have  torn  down  the  walls 
separating  Metro,  Business  and 
Features,  giving  beat  reporters  an 
opportunity  to  ^ine  in  a  variety  of 
areas.  Applicants  will  be  expected  to 
have  a  diverse  knowledge  of  music,  as 
well  as  a  warking  knowledge  of  arts 
and  live  theater.  Applicants  should  be 
hard  workers  with  3  to  5  years  of  daily 
newspaper  experience  and  must  be 
willing  to  think  out  of  the  box.  Send 
cover  Tetter,  resume,  references  ond  a 
minimum  of  5  work  samples  to  Logan 
Molen,  features  editor.  The  BakersKeld 
Californian,  P.O.  Box  440,  Bakersfield, 
CA  93302,  or  respond  to: 

lmolen@bakersfield.com 


When  faxing  your  ad,  please  remember  to  include  the 
billing  address,  category  under  which  the  ad  is  to  be 
placed,  as  well  as  the  amount  of  times  the  ad  is  to  appear. 
Thank  you. 

E&P  Classified  Dept.  Fax:  (212)  929-1259 


PRESENTATION  EDITOR 
No,  this  isn't  a  job  at  a  place  where 
team  leaders  hove  found  a  new  way  to 
say  page  designer.  Instead,  we're  look¬ 
ing  for  an  honesf-to-qoodness  pres¬ 
entation  coordinator  vmo  con  help  us 
redesign  a  street-sales  edition,  a 
Weekend  section,  and  other  sections; 
help  with  packaging  stories;  oversee  2 
graphic  artists;  be  a  liaison  among 
photo,  news  and  design;  and  then 
some.  The  ideal  candidate  has  a  good 
eye,  a  clear  vision,  a  respect  for 
readers,  an  ability  to  work  well  with 
others,  and  at  least  a  couple  of  years' 
experience  in  newspaper  design.  What 
we  have  to  offer:  a  friendly,  pod-free 
newsroom,  a  competitive  two- 
newspaper  small  city  environment,  an 
hours'  drive  north  of  Baltimore;  and  up 
to  $33,400  a  year.  Send  resume,  work 
examples  to  Managing  Editor  Deena 
Gross,  The  York  Dispatch/Sunday 
News,  P.O.  Box  2807,  York,  PA 
17405. _ 

SENIOR  REPORTER  -  CAPE  COD 
Experienced,  senior  reporter  needed 
for  award  winning  weekly  regional 
newspaper.  Must  be  able  to  generate 
enterprise  stories,  cultivate  sources  and 
exercise  independent  judgment.  Can¬ 
didates  should  possess  excellent  writing 
skills  and  demonstrated  knowledge  or 
town  and  state  governmental  pro¬ 
cesses;  background  in  environmental 
writing  a  plus.  Send  resume  and  clips 
to  Human  Resources,  CNC,  P.O.  Box 
39,  Orleans,  MA  02653. 


REGION  REPORTER 

The  Bismarck  Tribune  seeks  regional 
reporter  that  digs  deeper  than  the  sur¬ 
face  to  find  the  right  facts  and  fresh 
voices  to  tell  a  story.  The  successful 
applicant  will  possess  an  eagerness  to 
take  risks  when  telling  a  story  and  plioy 
a  key  role  on  the  region  desk  by  provid¬ 
ing  quick,  strong  and  fair  reporting. 
The  region  reporter  will  find  and  pro¬ 
duce  daily  news  and  section  front 
stories  from  rural  North  Dakota.  Com¬ 
petitive  wages  and  benefits.  Send 
resume  and  clips  to  Libby  Simes,  HR 
Manager,  The  Bismarck  Tribune,  P.O. 
Box  1498,  Bismarck,  ND  58502. 


REGIONAL  FOOTBALL  publications  in 
NY  State  is  looking  for  beat  writer/ 
editor  to  cover  NFL  football  team.  Call 
Brian  or  Dove  J  at  (71 6)  292-0031 . 

RESTAURANT  CRITIC/WRITER 
The  Houston  Press,  a  94,000- 
circulation  news  and  arts  weekly,  is 
looking  for  a  writer  who  finds  plenty  of 
food  for  thought  in  dining  out;  who  can 
express  those  thoughts  in  stylish,  opi¬ 
nionated  column  writing;  who  can 
bring  food  knowledge  and  passion  to 
reviewing  restaurants  both  up-scale 
and  down-home.  Fulltime  position  with 
benefits  requires  a  1 ,500-word  weekly 
restaurant  column,  plus  magazine- 
length  news  or  feature  pieces  on  non¬ 
food  topics.  To  apply,  compose  a  sam¬ 
ple  restaurant  review  and  send  it, 
along  with  resume,  cover  letter  and 
clips  to: 

Editor 

Houston  Press 

2000  West  Loop  South/Suite  1 900 
Houston,  Texas  77027 
The  ham  always  rises. 

Lucy 


44  Editor  &  PuBUSHER  ■  May  24,  1997 


HELP  WANTED 


_ EDITORIAL _ 

ASSISTANT  NEWS  EDITOR 
The  Courier-Post,  a  seven-day  AM 
metro  newspaper  in  the  competitive 
South  Jersey-Philadelphia  market,  is 
searching  for  an  experienced  journalist 
to  be  the  No.  2  for  our  combined  copy 
and  news  desk  as  we  move  into 
pagination.  Applicants  must  have 
excellent  news  judgment,  strong  copy 
editing  and  page  design  skills,  and  the 
drive  to  be  a  leader  v^o  will  help  take 
our  newsroom  into  the  next  century. 
Candidates  will  hove  a  college  degree 
and  5  years  newspaper  experience. 
Experience  using  QuarkXPress  pre¬ 
ferred,  but  not  essential.  The  ability  to 
read,  write  and  speak  English  also 
required.  Please  send  resume,  work 
samples  and  salary  requirements  to 
William  C.  Hidlay,  managing  editor, 
Courier-Post,  P.O.  Box  5300,  Cherry 
Hill,  NJ  08034.  The  Courier-Post  is  a 
Gannett  Newspaper  and  an  Equal 
Opportunity  Employer. 

REPORTER.  Are  you  looking  for  an 
exciting  challenge  at  one  of  Califor¬ 
nia's  emerging  newspapers?  The 
Bakersfield  Californian  has  immediate 
openings  for  experienced  reporters 
seeking  a  place  in  our  team-oriented 
newsroom.  We  have  torn  down  the 
walls  separating  Metro,  Business  and 
Features,  giving  even  beat  reporters  an 
opportunity  to  shine  in  a  variety  of 
areas.  This  is  a  great  news  town  and 
we  love  to  give  our  readers  the  best 
stories  out  there.  Our  reporters  all  work 
off  PowerMacs  with  Internet  access, 
spreadsheets  and  database  software. 
E-mail,  and  Quark  loaded  in  each. 
Take  a  look  at  our  home  page  at 
http://www.bakersfield.com.  Send 
cover  letter,  resume,  references  and 
minimum  5  clips  demonstrating  a 
diversity  of  writing  style  and  subject 
matter  to  Tom  Maurer,  metro  editor. 
The  Bakersfield  Californian,  P.O.  Box 
440,  Bakersfield,  CA  93302.  You  can 
send  E-mail  inquiries  to 

tmaurer@bakersfield.com 

REPORTER 

Do  you  have  the  determination,  dog¬ 
gedness  and  skill  to  unearth  the  facts, 
as  well  as  the  finely-tuned  writing 
sense  to  then  craft  them  into  compelling 
stories?  That's  the  type  of  reporter  Euro¬ 
pean  Stars  &  Stripes,  a  50,000-daily 
based  in  Darmstadt,  Germany,  is  seek¬ 
ing  to  cover  the  U.S.  military  in 
Europe.  Must  be  versatile,  a  skilled 
reporter  and  writer,  willing  to  travel, 
and  able  to  produce  high-quality  jour¬ 
nalism.  Compensation  package  of  at 
least  $45,000  includes  salary  and  tax- 
free  housing  allowance.  Round-trip 
relocation  expenses  paid  under  three- 
year  transportation  contract.  Fax  or 
mail  resume,  cover  letter,  clips  to  Editor 
at  (01 1 -49)  6155-601395  or  The 
Stars  &  Stripes,  Unit  29480,  APO  AE 
09211.  We  are  an  equal  opportunity 
employer.  Applications  must  be 
received  by  June  1 5. 

Life  is  choice  and  there's  no  trouble  when 
you're  living  in  a  germ-free  bubble. 

Snkk 


_ EDfTORIAL _ 

REPORTER 

Join  a  community-minded  daily  with 
an  award  winning  staff  of  local  and 
on-line  reporters.  We  strive  to  publish 
relevant  and  compelling  news  of  peo¬ 
ple  and  places  that  contribute  to  life  in 
the  Susquehanna  Valley  of  central 
Pennsylvania.  Applications  are  being 
accepted  now  for  two  general  assign¬ 
ment  reporter  positions;  one  geared 
toward  business  and  economic  devel¬ 
opment.  The  Doily  Item  is  a  seven-day, 
29,000  circulation  daily  and  is  part  of 
the  Ottaway  Newspaper  Group.  View 
our  on-line  edition  at 
"www.dailyitem.com".  If  you  want  to 
advance  your  community  journalism 
career,  send  sample  stories  and 
resume  to  Human  Resource  Manager, 
The  Daily  Item,  200  Market  Street,  Sun- 
bury,  PA  17801.  No  phone  calls, 
please.  EOE 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  cxipers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Phoenix,  Miami  and 
Houston. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 

New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  80217 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  hod  the 
time  and  the  space. 

THE  STAR-TRIBUNE,  Wyoming's  largest 
and  only  state-wide  daily,  has  an 
immediate  opening  for  an  assistant  news 
editor.  Copy-editing  and  story 
assignment  experience  a  must,  familiarity 
with  Western  issues  and  reporting 
experience  are  pluses.  Potential  openings 
also  exist  for  an  entry-level  photographer 
and  an  entry-level  general  assignment 
reporter.  Apply  to  David  Hipschman, 
editor.  The  Star-Tribone,  170  Star  Lane, 
Casper,  WY  82604. 

e-mail:  dochip@trib.com 


_ EDITORIAL _ 

THE  AUGUSTA  CHRONICLE  has 
immediate  opening  for  a  copy  editor/ 
page  designer.  Applicants  must  hove 
daily  newspaper  experience,  strong 
page  design,  headline  writing  and 
copy  editing  skills,  and  a  goocT  com¬ 
mand  of  grammar  arid  AP  style.  Macin¬ 
tosh  experience  required.  The  job 
requires  night,  weekend  and  holiday 
work.  Pre-employment  drug  screening 
required.  Send  resumes  to  Tom 
Dardenne,  news  editor.  The  Augusta 
Chronicle,  725  Brood  Street,  Augusta, 
GA  30901  or  call  (706)  823-3450 
after  2  p.m.  The  Augusta  Chronicle  is 
an  equal  opportunity  employer. 

THE  BOSTON  HERALD,  a  mojor 
metropolitan  daily  now  undergoing  a 
redesign,  is  seeking  two  design  pro¬ 
fessionals  to  add  dazzle  to  our  new 
look  in  news  and  graphics. 

PAGE  DESIGNER/NEWS:  Design 
page  1  and  work  with  editors  to  chs- 
play  special  news  packages.  Appli¬ 
cants  should  hove  solid  news  judg¬ 
ment,  a  creative  approach  to  story 
presentation,  and  enjoy  working 
cooperatively  in  a  fast-paced,  com¬ 
petitive  environment.  Three  years' 
page-design  experience  preferred; 
cofor  experience  required.  Copy¬ 
editing  background  is  a  plus.  Must 
have  expertise  in  QuarkXPress. 

GRAPHICS  EDITOR:  Supervise  graphic 
artists  on  a  newly-created  graphics 
desk.  Work  with  editors  in  news, 
features,  business  and  sports  to 
develop  and  carry  out  graphics  ideas. 
We  need  an  energetic,  creative  lender 
to  help  us  produce  smarter  info- 
raphics  in  all  sections  of  the  paper, 
ive  years'  experience  preferred;  color 
experience  required.  Must  have 
expertise  in  Quark  XPress,  Photoshop 
and  Freehand. 

Send  resume,  tearsheets  and  a  sample 
of  your  paper  to  Linda  Kincaid,  deputy 
managing  editor,  Boston  Herald,  1 
Herald  Square,  P.O.  Box  2096,  Bos- 
ton,MA  02106-2096. _ 

THE  CHARLOTTE  OBSERVER  wants 
copy  editors  who  can  write  headlines 
that  make  readers  say:  Wow!  We 
want  editors  with  strong  word  skills, 
who  work  creatively  as  part  of  a  team; 
who  will  help  make  our  paper  more 
relevant  to  readers.  Pagination, 
supervisory  experience  a  plus.  Send 
resume  to  Roger  Mikeol,  The  Chadotte 
Observer,  P.O.  Box  30308,  Charlotte, 
NC  28230-0308. 

Fax:  (704)  358-5036 

FIELD  SERVICE  TECHNICIAN 

FIELD  SERVICE  TECHNICIAN 

VYEB  PRESS  MANUFACTURING 

Experienced  with  Installing,  Servicing 
and  Starting  up  of  printing  equipment 
is  requirecT  Competitive  salary  and 
excellent  benefits  package,  including 
medical,  dental  and  401  (k).  Only  appli¬ 
cant  who  submit  salary  history  wi  ll  be 
considered.  Send  resume,  salary  his¬ 
tory  and  referefKes: 

Tensor  Group,  Inc. 

626  Executive  Drive 
Willowbrook,  IL  60521 

Attn:  Manager  Field  Service 


WE  ACCEPT 
MASTERCARDA^ISA 


i 


HUMAN  RESOURCES 

MANAGER  OF  EMPLOYEE 
DEVELOPMENT  AND  DIVERSITY 

McClotchy  Newspapers  seeks  a  corpo¬ 
rate  Manager  of  Employee  Devel¬ 
opment  and  Diversity  to  lead  the  train¬ 
ing  and  organizational  development 
efforts  of  the  company.  The  position 
reports  to  the  corporate  Vice  President 
of  Human  Resources  and  is  located  in 
Sacramento,  CA.  Responsibilities 
include  development,  design  and 
implementation  of  training  programs 
for  all  levels  employees;  analyzing  busi¬ 
ness  and  organizational  needs  and 
facilitating  change;  and  steering  the 
company's  on-going  commitment  to 
diversity.  Comprehensive  experience 
with  program  design,  conflict  man¬ 
agement,  group  development  and 
dynamics,  mentorship  programs, 
strategic  planning,  change  manage¬ 
ment,  facilitation  and  team  building 
desired.  Minimum  qualifications 
include  a  bachelors  in  HR  Manage¬ 
ment,  OD,  Psychology  or  equivalent, 
5-7  years  in  a  training  or  OD  capacity, 
or  equivalent  combination  of  skills  and 
experience.  Newspaper  background  a 
plus.  Must  be  able  to  travel  minimum 
30%.  To  apply  for  this  position,  please 
send  cover  letter,  resume  and  salary 
history  to  McClatchy  Human 
Resources,  2100  Q  Street,  Sacra¬ 
mento,  CA  95816.  EOE. 

INFORMATION  SYSTEMS 

IS/PRODUCnON  DIREaOR 
The  Sun  Herald,  a  Knight-Ridder 
newspaper  in  Biloxi,  MS,  has  an  open¬ 
ing  for  an  experienced  IS  Director  who 
can  also  manage  production  opera¬ 
tions  for  a  growing,  50,000  circulation 
daily. 

Responsibilities  will  include: 

•  Managing  IS  operations 

•  Installing  new  classified  and  news 
systems 

•  Managing  Composing,  Press, 
Mailroom  and  Building  Operations 

•  Serving  as  a  key  member  of  our 
executive  team 

Send  resume  to  Human  Resources 
Director,  The  Sun  Herald,  P.O.  Box 
4567,  Biloxi,  MS  39535. 

EOE-M/F/V/D 

PROGRAJ4MER/ANALYST 

The  Cincinnati  Enquirer  seeks  a  Pro¬ 
grammer/Analyst  in  Production 
Systems.  Experience  with  Systems  Inte¬ 
grators  (Sll)  publishing  systems  and/or 
Tandem  computers  is  required,  as  are 
experience  in  a  publishing  environment 
and  a  background  in  installing,  main¬ 
taining  and  upgrading  computer 
systems.  Sll  skills,  with  a  focus  on 
Classified,  Editorial  or  LASR  systems, 
and  general  System  55  knowledge  will 
be  an  advantage.  The  Enquirer  is  a 
Gannett  newspaper  of  230,000  circula¬ 
tion  daily  and  375,000  Sunday  in  a 
thriving  area  that  is  home  to  16  For¬ 
tune  500  companies  and  that  offers 
excellent  educational,  cultural,  civic, 
social,  sports  and  travel  an>enities.  Our 
newspaper  values  diversity  in  the 
workplace  and  especially  encourages 
those  who  share  our  belief  to  apply. 
Send  a  resume  (including  references) 
and  a  cover  letter  (including  salary  his¬ 
tory)  to  Jeffrey  Roe,  The  Cincinnoti 
Enquirer,  312  Elm  Street,  Cincinnati, 
OH  45202. 

E-mail:  jroe@cincinna.gannett.com 
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HELP  WANTED 


_ MAILROOM _ 

MAILROOM  MANAGER  for  30,000 
circulation  doily  in  northern  New  Eng¬ 
land.  Scenic  rural/suburban  area. 
Near  ocean.  Technical  (Sheridan,  Idab 
or  similar  equipment)  and  managerial 
experience  required.  Send  resume  and 
salary  requirements  to  Foster's  Daily 
Democrat,  attn:  Personnel  Dept.  - 
Mailroom,  333  Central  Avenue,  Dover, 
NH  03820. 

MARKETING 

HUMAN  KINETICS  is  the  world's 
information  leader  in  the  physical 
activity  field  annually  producing  over 
100  products  ranging  from  trade  titles 
on  sports  and  fitness,  textbooks, 
videos,  audio  books,  and  software.  Com¬ 
petitive  salary  and  excellent  employee 
benefits. 

VICE  PRESIDENT  FOR 

SALES  AND  MARKETING 
An  experienced  publishing  pro¬ 
fessional  to  develop  and  implement 
strategic  planning  for  Sales,  Market¬ 
ing,  and  Promotion.  At  least  5  years 
experience  in  leadership  position  in 
book  marketing  and  sales. 

PROMOTIONS  DIREaOR 
An  experienced  professional  to 
manage  our  publicity,  promotion,  and 
trade  show  exhibit  activities.  Excellent 
communication  skills  with  strong  media 
contacts.  Minimum  of  5  years  devel¬ 
oping  publicity  and  promotions 
strategy  for  consumer  and  academic/ 
professional  products  required. 

Please  send  cover  letter  and  resume  to 
Human  Resources,  Human  Kinetics, 
P.O.  Box  5076,  Champaign,  IL 
61825-5076. 


MARKETING  DIREQOR 
The  Mobile  Register  has  an  opening  for 
a  Marketing  Director  to  start-up  a  first¬ 
time  marketing  department.  A  qualified 
candidate  must  have  newspaper 
marketing  experience,  five  or  more 
years  preferred.  That  experience 
should  include  marketing  associated 
with  news,  advertising  and  circulation. 
A  college  education  including  market¬ 
ing  is  also  preferred.  Please  send  your 
resume  to  Lee  Stringfellow,  human 
resources  director.  Mobile  Register, 
P.O.  Box  2488,  Mobile,  AL  36652. 

WRITING  MAVEN 

Major  Jewish  not-for-profit  organiza¬ 
tion  in  Manhattan  seeks  strong,  self¬ 
starter  for  busy  marketing  and  commu¬ 
nications  department.  Must  enjoy  creat¬ 
ing  compelling  and  memorable  promo¬ 
tional  materials  —  brochures,  flyers, 
newsletters  and  speeches.  Ability  to 
produce  clear  readable  copy  is  key. 
Enthusiasm  and  unflappability  a  must. 
At  least  5  years  of  solid  promotional 
experience  and  good  people  and 
presentation  skills.  Please  fax  resume 
and  salary  history  to  C.  Troum: 

(212)  836-1622 

Men's  actions  depend  to  a  great  extent 
upon  fear.  We  do  things  either  because 
we  enjoy  doing  them  or  because  we  are 
afraid  not  to  do  them. 

John  Milbum 


MARKETING/RESEARCH 

MARKETING  AND  RESEARCH  AAAN- 
AGER  sought  for  leading  daily  news¬ 
paper  in  highly  competitive  market. 
Candidate  should  be  a  creative  thinker 
who  can  implement  action.  Should 
have  five  plus  years  experience  in  pub¬ 
lic  relations,  marketing,  ad  agency  or 
newspaper  advertising  fields.  Proven 
communication  skills  a  must.  Responsi¬ 
ble  for  corporate  marketing,  promotion 
and  research.  Will  initiate  key  projects 
and  supervise  small  staff.  Oversees 
research  analysis,  corporate  special 
events,  promotions,  special  sections 
and  data  base  marketing.  Excellent 
opportunity.  Motivated  candidates 
should  update  their  resume  and 
forward  it  by  June  2  to  Box  08167, 
Editor  &  Publisher.  Salary  history 
should  be  included. 

NEW  MEDIA 

CREATIVE  PROGRAMMER  needed  for 
Nation's  #1  newspaper  website.  You 
must  be  able  to  program  in  Java, 
Shockwave  and  SQL.  Our  several  sites 
are  all  databased  and  run,  in  part,  off 
of  Cold  Fusion.  Call  Debbie  Dunn- 
Rankin  at  (941)  629-0479  or  e-mail  to 
debbie@sunline.  net. 

PHOTOGRAPHY 

PHOTOGRAPHER  OPENING 

The  Star  Tribune  in  Minneapolis  is  seek¬ 
ing  a  staff  photographer  to  shoot  for 
news,  sports,  business  and  features. 
Must  have  strong  newspaper  photo¬ 
journalism  background.  Must  be  able 
to  work  in  team  environment.  Know¬ 
ledge  of  scanning  process  using  Adobe 
Photoshop  is  a  plus. 

The  Star  Tribune  is  the  17th  largest 
daily  newspaper  in  the  nation,  with  a 
circulation  of  393,740  and  the  12th 
Sunday  newspaper  with  a  circulation 
of  678,001.  The  350-person 
newsroom  staff  has  a  long-standing 
history  of  editorial  excellence  and 
award  winning  journalism. 

If  interested,  send  letter  of  application, 
resume  and  portfolio  (20  images)  to; 

Brenda  Rotherham 
Recruiting  Coordinator 
425  Portland  Avenue 
Minneapolis,  MN  55488 
Phone:  (612)  673-4422 

Apply  by  Wednesday,  June  1 8 

It’s  A  Classified 
Secret! 

We'll  never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  don't  want  your  reply  to  go  to 
certain  newspapers  (or  companies),  seal 
your  reply  in  an  envelope  addressed  to 
the  E&P  Classified  Advertising 
Department  with  an  attached  note 
listing  the  newspapers  or  companies 
you  do  not  want  the  reply  to  reach.  If 
the  Box  Number  you’re  answering  is  on 
your  list,  We'll  discard  your  reply. 


PLANT  A^NAGER 

PLANT  MANAGER 
Web  Printing  Operation 
Experienced  web  plant  manager 
needed  for  our  top-notch  newspaper/ 
commercial  printing  plant  in 
Northfield,  MN. 

Our  fast  paced,  rapidly  growing  and 
independent  operation  is  in  need  of  a 
manager  who  has  a  strong  back¬ 
ground  in  all  phases  of  weo  press 
operations. ..from  prepress  delivery, 
management  to  bidding  and  all  areas 
in  between. 

This  position  requires  a  seasoned 
veteran  who  possesses  the  leadership 
and  skills  to  manage  a  two  shift  (look¬ 
ing  to  expand  to  a  third),  five-day-a- 
week  operation,  employing  more  than 
30  full  and  part  time  staffers. 

Qualified  applicants  must  hove  a  pro¬ 
ven  background  in  printing/publishing 
business.  A  background  in  the  latest 
industry  technology  is  a  plus,  as  we 
are  gearing  up  for  Imagesetting.  This 
position  places  a  strong  emphasis  on 
organizational  skills,  communication 
and  team  work,  plus  quality  control, 
deadline  achievement,  scheduling,  job 
estimating  and  positive  customer  rela¬ 
tions.  Send  resume  and  salary  require¬ 
ments  to  Mainstream  Publicatians,  P.O. 
Box  736,  Northfield,  MN  55057,  c/o 
Louie  Seesz,  director  of  operations,  or 
fox  to  (320)  269-2159. _ 

_ PREPRESS _ 

COMPOSING  ROOM  MANAGER 
A  large  metropolitan  newspaper  has 
an  immediate  opening  for  an  experi¬ 
enced  composing  room  manager.  We 
are  looking  for  an  individual  com¬ 
mitted  to  top  quality  work  with  at  least 
3  years  of  supervisory  experience. 
Excellent  leadership  and  communica¬ 
tion  skills  required.  Experience  in 
typesetting,  ad  makeup  and  page  com¬ 
position  is  highly  desirable.  We  offer  a 
competitive  salary  and  a  comprehen¬ 
sive  benefits  package.  For  considera¬ 
tion,  please  mail  your  resume  stating 
salary  requirements  to  Box  08170, 
Editor  &  Puolisher.  EOE. 

PRESSROOM 

EXPERIENCED  Double  Wide  press 
operators  for  newspaper  in  southeast. 
Seeking  operator  for  Goss  Metroliner 
offset  press.  Excellent  quality  of  life, 
low  cost  of  living  and  a  great  package. 
Send  resume  and  references  ta  The 
Clarion-Ledger,  P.O.  Box  40,  Jackson, 
MS  39205-(X)40,  attn;  Mike  Huffman. 

PRODUCnON/TECH 

AD  PRODUaiON  MANAGER 
Eagle-Tribune  Publishing  Co.  seeks  an 
Ad  Production  Manager  who  has 
strong  leadership,  organization  and 
process  implementation  skills  to  lead 
our  ad  production  department  into  the 
millennium.  Candidates  will  have  in- 
depth  knowledge  of  Macintosh  with 
some  PC  experience.  Person  is  responsi¬ 
ble  for  all  facets  of  ad  production.  Must 
have  working  knowledge  of  QuarkX¬ 
Press,  Photoshop  and  Illustrator  plus 
troubleshooting  applications.  Color 
experience  a  plus.  Our  environment 
includes  Cascades  imageflow  OPI  and 
Dataflow  Ad  management  system.  Full 
benefits  package  included.  Send  cover 
letter  and  resume  to  Dennis  Turmel,  The 
Eagle-Tribune,  P.O.  Box  100, 
Lawrence,  MA  01 842. 


PRODUaiON/TECH 

LEGAL  PUBLISHER  seeking  Production 
Director  for  composition  and  short  run 
printing  departments.  Vice  Presidency 
available  for  right  person.  Send 
resume  and  cover  letter  to:  Municipal 
Code  Corporation,  P.O.  Box  2235, 
Tallahassee,  FL  32316-2235. 

Or  e-mail  to:  lawton@municode.com. 


PRODUaiON  COORDINATOR 
Chicago  Cold  web  offset  commercial 
printing  company  is  seeking  an  experi¬ 
enced  coordinator  to  handle  busy  plant 
scheduling,  customer  service  and  job 
follow  through  to  include  quality  checks 
and  press  OK's.  We  offer  competitive 
salary,  great  benefits  and  room  to 
grow.  Knowledge  of  electronic  pre¬ 
press  coupled  with  a  minimum  of  5 
years  printing  background  is  desired. 
Reply  to  Box  08169,  Editor  &  Pub¬ 
lisher. 


PRODUaiON  MANAGER 
Work  for  the  fastest  growing  newspa¬ 
per  group  in  the  heart  of  the  Rocky 
Mountains. 

This  qualified  individual  will  oversee  all 
advertising  production,  electronic  page 
building,  press  scheduling,  quality  con¬ 
trol  of  printed  products  and  manage¬ 
ment  of  necessary  staff. 

This  position  requires  working  know¬ 
ledge  of  the  Macintosh  production 
environment.  Prepress  image  setters, 
Internet  development,  QuarkXPress, 
System  7.5,  Adobe  Illustrator  and 
Photoshop.  Excellent  verbal  and  written 
communication  skills  a  must.  Strong 
interpersonal  skills  necessary.  Budget¬ 
ing  and  analytical  skills  needed. 

Compensatian  package  includes: 
Salary  plus  bonus,  medical,  health, 
dental  and  vision  coverage,  401  (k) 
company  matching  retirement  fund.  2 
weeks  paid  vacation.  Ski  pass.  Send 
resume  to;  Publisher,  P.O.  Box  6281, 
Vail,  CO  81658. 


PRODUaiON  OPERATIONS 
MANAGER 

Minnesota  Sun  Publications,  a  group  of 
21  weekly  newspapers  located  in  the 
Minneapolis  suburbs,  seeks  a  qualified 
individual  to  manage  the  advertising/ 
editorial  production  process.  Duties 
include  electronic  page  building,  press 
scheduling,  and  quality  control.  This 
position  requires  exceptional 
interpersonal,  budgeting  and  analytical 
skills.  A  strong  working  knowledge  of 
the  Macintosh  production  environment 
as  well  as  current  industry  technology 
trends  is  a  must.  Excellent  Salary/ 
Bonus  and  benefit  package.  Send 
resume  to  include  salary  history  to: 
Human  Resources,  Minnesota  Sun  Pub¬ 
lications,  7831  E.  Bush  Lake  Road, 
Bloomington,  MN  55439.  EOE. 
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CLASSIFIED  ADVERTISING  RATES 

Foreign/Positions  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1997 


LINE  ADS 

)  week-$9.0S  pef  line 

2  week$~$6.00  per  line,  per  Issue. 

3  weel(s-$7.00per  line,  per  Issue. 

4  weeks-$6.0S  per  line,  per  Issue. 


POSITIONS  WANTED 

1  week-$4.50  per  line 

2  weeks-$3.80  per  line,  per  Issue. 

3  weeks-$3.15  per  line,  per  Issue. 

4  weeks-  $2.90  per  lirre,  per  Issue. 


Add  $  1 2.00  per  insertior^  for  box  service.  Add  $6.00  per  insertion  for  box  service. 
Count  os  on  odditionol  iine  in  copy.  Count  os  on  additional  line  in  copy. 

SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline;  Every  Tuesday,  12  noon  (ET)  for  Saturday’s  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion:  1  time.  SI05;  2  to  5  times,  SlOO 
6  to  13  times,  S96:  14  to  26  times  S90;  27  to  52  times  S86. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Name _ 

Company  _ 

Address  - 

City _ 

State _ 

Zip _ 

Phone  _ 

Classification _ 

Authorized  Signature 

No.  of  Insertions:  _ 

Copy:  _ 


POSITIONS  WANTED 

ADMINISTRATIVE 

EDITORIAL 

AVAILABLE  NOW!  Publisher/GM  pro¬ 
fessional,  experienced.  Zones  1  &  2. 
Start-ups,  turnarounds,  linage  gains, 
streamlining,  training.  Reply  to  Box 
08166,  Editor  &  Publisher. 

TENACIOUS  10-Year  news  pro  seeks 
bureau  or  government  reporting  job  with 

30,000  to  100,000-circulation  daily. 

Call  (352)  375-5894 

AWARD-WINNING,  PROFIT-MAKING 
Publisher  seeks  new  challenge.  BA 
Journalism,  experienced  in  all 
departments. 

Prefer  Western  U.S.  near  urban  area. 
Reply  to  Box  08172,  Editor  &  Publisher. 

out  the  best  in  your  staff.  Twenty-four 
years  experience  at  some  of  the  best 
mid-sized  dailies  in  the  nation.  1  con 
help.  Elliot  Tompkin  (765)  640-9005. 

AGGRESSIVE  western  news  service 
seeks  projects,  Zones  7-9.  Web  site: 
http://netnow.micron.net/-iinnews/ 

CIRCULATION 

Contact  Dave  Goins,  Idaho  Indepen- 

PROFESSIONAL 

dent  News,  (208)  336-2870  and/or 
iinnews@micron.net 

Seeking  management  position  in 
Zones  7,  8  or  9.  B.S.  in  Business 
minor  in  Mass  Communications. 

Seven  years  hands-on  experience  — 
Home  Delivery,  Single  Copy,  and 
Sales  Promotion  with  newspapers 
from  10,000  to  75,000  ai^ited. 

Looking  for  daily  in  need  of 
strong  creative  leader. 

GO-GETTER  REPORTER  seeking 
overseas  opportunities.  Motivated  by 

Geography.  Semi-fluent  in  Mandarin, 
basic  German.  Well-traveled.  Done 
freelance  work,  domestic  internships' 
and  overseas  work  already. 

Recent  M.U.  graduate. 

Call  (573)  443-6805. 

FEATURES  AVAILABLE 

Call  (800)  573-5596 

Men  son 

'BARON  WHEH  &  Major  Gridd-Lokke'® 

Topical,  pithy  satire  gem  to  syndicate. 

Box  4644 

Seattle,  WA  98104-0644. 

EDITORIAL 

seeks  assignments:  copyediting,  edit- 

FREELANCE 

ing,  feature  writing,  English/Spanish. 
Sf^ialty:  international  rdations. 

E-nxiil:  ysabelcampbell@interia.es 
Phone:  011  (34-1)864-5363 

Fax:  oil  (34-1)864-4101 

EDITORIAL  ARTIST  -  Works  in  tradi¬ 
tional  Pen  and  Ink  and  Color  Medias. 

Humorous,  Political  and  Conceptual 
topics.  Call  David  Farrar  (or  sample 
(423)  588-0624 

Amount  Enclosed:  $ 


EDITOR  +  lAW  DEGREE  +  MBA  -  ME 
Editorial  department  head  at  lop  mag¬ 
azine  company  seeks  editorial  man¬ 
agement,  new  product  development 
position.  Ran  general-interest,  busi¬ 
ness,  health  publications;  created  and 
launched  magazines.  Overseas  expe¬ 
rience.  Hove  JD/MBA  will  travel.  Con¬ 
tact  George  at  gms777@aol.com. 


HARD-WORKING  Reporter,  editor  and 
copy  editor  working  for  a  GA  tri-weekly 
paper  seeks  job  with  daily  experiertce  at 
a  medium  to  large  newspaper.  Wide 
range  of  reporting  skills.  Call  (770)  509- 
3042  to  receive  resume  and/or  clips. 


RESEARCH 


M.L.S.  GRAD  seeks  position  as  free 
lance  researcher.  Experienced.  Access 
to  Internet,  DIALOG,  and  LEXIS/NEXIS. 
E-mail  raymondv@mail.idt.net 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  writers! 
For  magazines,  newspapers,  books! 
Free  travel!  Jeff  (201 )  575-1005. 
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You  Can’t  Paint  A  Newspaper 
By  The  Numbers 


There  WAS  A  time  warp  in 
E&P's  “help  wanted”  ads 
recently: 

“Executive  editor  — 
60,000  seven-day  A.M.  in 
competitive  market  seeks  aggressive, 
shortsleeve  newsroom  leader  whose 
first  priority  is  tough  local  coverage  . . . 
somebody  who  knows  how  to  print 
the  news  and  raise  hell . . .  only  the 
brave  need  apply  . . . .  ” 

I  haven’t  read  anything  so  refreshing 
since  I  answered  an  ad 
very  much  like  it  30 
years  ago.That  one 
ended:  “No  chickens 
need  apply.” 

I  survived,  but  the 
newspaper,  underfi¬ 
nanced  and  woefully 
outgunned  by  a  much 
bigger  rival,  did  not. 

Is  anybody  printing 
the  news  and  raising 
hell  these  days? 

Research  has  made 
us  timid.  If  you  believe 
what  a  lot  of  cus¬ 
tomers  tell  you  they 
want,  your  newspaper 
is  likely  to  be  a  kind  of 
daily  reassurance  that 
nothing  much  is  hap¬ 
pening.  Advertiser  pressure  has  nar¬ 
rowed  our  definitions  of  news.J-schools 
and  libel  juries  have  curbed  our  hell¬ 
raising. 

Too  often,  the  tough  local  reporting 
is  left  to  alternative  weeklies  and  to  TV 
types  who  haven’t  been  around  long 
enough  to  know  that  sneaking  into 
filthy  meatpacking  plants  is  a  no-no. 

Word  journalism  Ls  moving  into  the 
21st  century  on  three  tracks: 

♦  Cyberspace,  of  course,  will  offer 
galaxies  of  information  limited  only  by 
the  skill  and  patience  of  the  voyager. 

No  one  knows  whether  clicking  and 
scrolling  through  the  Internet  will  sur¬ 
vive  the  next  wave  of  interactive  televi- 


Roesgen  recently  retired  as  publisher 
of  the  Lincoln  (Neb.)  Journal  Star 
and  director  of  editorial  development 
for  Lee  Enterprises  Inc. 


sion,  but  the  Net  is  certainly  a  more  effi¬ 
cient  way  to  access  specific  facts  than 
the  printed  broadsheet  or  the  stacks  at 
your  local  library. 

It  offers  newspapers  more  opportu¬ 
nities  to  broaden  and  deepen  their  rela¬ 
tionships  with  readers  than  could  have 
been  dreamed  of  a  decade  ago. 

♦  Niche  publications  will  continue  to 
blossom,  and  not  just  specialty-interest 
mail  and  rack  shoppers.As  new  presses 
provide  the  ability  to  start  and  stop 

quickly,  even  to 
change  plates  while 
the  press  is  running, 
mass  newspapers  may 
be  tailored  to  individu¬ 
al  tastes. 

Some  newspapers 
are  already  distributing 
targeted  sections  like 
sports  and  business  to 
individual  homes.  It’s 
not  too  hard  to  imag¬ 
ine  adult  carriers  drop¬ 
ping  editions  cus¬ 
tomized  to  the  psycho¬ 
graphic,  demographic, 
even  political  orienta¬ 
tion  of  different  read¬ 
ers  at  houses  identified 
by  colored  stickers  on 
the  doorstep. 

♦  And  then  there  are  the  mass  media, 
general  circulation  newspapers  provid¬ 
ing  common  frames  of  reference  for 
their  communities. 

Maybe  they  won’t  be  as  “mass”  ;is 
they  are  today.  Maybe  a  smaller  number 
of  dedicated  readers  will  pay  bigger 
bucks  to  keep  in  touch  with  news 
selected  by  trusted  professionals,  in  a 
form  that  is  portable,  easily  scanned 
and  useful  for  lining  bird  cages.  Or 
maybe  printed  media  will  be  free, 
fueled  by  mass  advertisers  who  just 
aren’t  getting  the  “hits”  they  need  on 
the  Internet. 

There’s  no  magic  formula  for  making 
those  mass  media  work.  There  are  plen¬ 
ty  of  examples  of  livelier,  feistier  publi¬ 
cations  beating  out  their  stufty  competi¬ 
tors  —  and  just  as  many  examples  of 
the  opposite.  It  doesn’t  help  to  remem¬ 
ber  that  the  Chicago  Times,  which  orig¬ 


inated  the  line  about  printing  news  and 
raising  hell  in  1861,  is  long  gone. There 
are  all  sorts  of  reasons  for  a  newspa¬ 
per’s  success  or  failure.  But  you  can’t 
escape  the  fact  that  people  just  don’t 
value  newspapers  the  way  they  did  30 
years  ago. 

Most  readership  declines  can  be 
blamed  on  three  fundamental  and  irre¬ 
versible  changes  in  our  society: 

♦  We’ve  shifted  from  a  nation  of  read¬ 
ers  to  a  nation  of  watchers.  For  baby 
boomers  and  their  kids,  getting  news 
from  the  tube  is  just  easier  than  getting 
it  from  the  printed  page. 

♦  As  people  have  become  more 
mobile,  our  sense  of  community  —  the 
most  valuable  asset  local  newspapers 
have  —  has  declined.  City  hall  and  the 
school  board  aren’t  as  interesting  as 
they  used  to  be. 

♦  We  demand  more  and  are  more  crit¬ 
ical  of  all  our  institutions,  and  the  big¬ 
ger  and  more  visible  an  institution,  the 
less  respect  it  commands. 

These  handicaps  don’t  mean  we 
shouldn’t  be  doing  everything  in  our 
power  to  attract  the  people  who  do 
read.  (When  you  combine  those 
megabits  on  the  Internet  with  soaring 
book  and  magazine  sales,  you  can  make 
an  argument  that  people  are  reading 
more  than  ever  —  they’re  just  reading 
something  else.) 

As  corporations  struggle  to  under¬ 
stand  the  falling  circulations  of  their 
print  products,  editorial  vitality  some¬ 
times  gets  lip  service. 

Editors  are  hired  to  be  “team  leaders” 
and  community  cheerleaders.  News 
holes  are  cut  without  a  corresponding 
commitment  to  make  every  square  inch 
count.  Staffs  are  reduced  rather  than 
upgraded  with  people  who  know  how 
to  dig.  And  everybody  is  exhorted  to 
“talk  to  the  customer  ”  in  the  vain  hope 
that  we  will  somehow  be  able  to  pro¬ 
vide  every  customer  with  just  the  right 
ingredients  to  be  his  or  her  indispens¬ 
able  source  of  intellectual  sustenance. 

This  is  no  indictment  of  chains. 

Family  papers  were  often  fiefdoms 
passed  down  through  successively  less- 
interested  and  less-competent  genera- 

(See  Shop  Talk  on  page  29) 
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WORLDWIDE 

NEWSPAPER 

INFORMATION: 


PAfTTI 

•  Section  l-U.S.  Dailies. 

•  Section  ll-U.S. 

Weeklies  and  Special 
Newspapers. 

•  Section  III -Canadian 
Newspapers. 

•  Section  IV -Foreign 
Newspapers. 


•  Section  V- News, 
Picture  and  Syndicated 
Services. 

•  Section  VI  -  Newspaper 
Equipment/Interactive 
Products  and  Services. 


Find  the  people  you  really  need  with  comprehensive 
lists  of  names,  titles,  areas  of  responsibility,  address, 
phone  and  fax  numbers.  Data  for  sections  I  and  III 
include  area  population,  circulation,  subscription 
rates,  advertising  rates,  special  editions/sections, 
mechanical  specifications  and  more. 

PAFTT  2  -  WHO'S  WHERE 

This  handy  directory  lets  you  look  up  newspaper 
industry  personnel  by  name.  Look  for  people  from 
general  interest  daily  and  weekly  newspapers  as  well 
as  syndicates  and  groups.  You'll  find  titles,  company 
affiliation  and  phone  numbers  for  the  most  influential 
people  in  the  industry. 

CD-ROM 

•  Improved  Exporting  Functionality 

•  Improved  Windows  Performance 

This  4th  issue  on  CD-ROM  is  the  best  yet!  A  fully 
indexed,  searchable  database  allows  you  to  pull  out 
Year  Book  information  with  the  criteria  you  select.  The 
simple,  menu-activated  search-and-display  makes 
finding  and  compiling  data  easy. 

All  the  data  can  be  exported  to  your  computer  in  a 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF, 
ASCII,  etc.  The  CD-ROM  can  be  purchased  with  listing 
capabilities,  too.  Customize  mailing  lists  for  each  of 
your  projects.  The  Year  Book  CD-ROM  includes  all 
the  Year  Book  data  for  U.S.  Dailies,  U.S.  Weeklies, 
Canadian  Newspapers,  Foreign  Newspapers, 
Mechanical  Equipment  and  Who's  Where  sections  ... 
names  of  contacts  and  their  areas  of  responsibility, 
plus  other  critical  information  about  newspapers, 
newspaper  suppliers  and  service  companies. 
(Network  version  available  -  call  for  pricing) 


« 

CMR  computers 


watch  over  430  television 
channels  every  day... 


Alan  Focht. 

%  Data  Operations  Supervisor 
I  Joe  Lyles,  __  _  _  ^ 


Manager  of  Field  Operations 
Combined  16  years  experience 


Our  clients  need  television  advertising  information  that’s  timely  and  accurate.  So  we  use  remote 
computer  sites  in  75  US  markets  to  capture  commercials  24-hours  a  day.  We  also  developed  a  sophisticated 
central  diagnostic  system.  It  continuously  monitors  every  site  and  alerts  CMR  technicians  to  potential 
system  problems— preventing  downtime  before  it  occurs.  But  if  the  forecast  calls  for  a  blizzard,  flood 
or  hurricane,  our  engineers  have  even  developed  a  plan  to  weather  those  problems,  too. 


COMPETITIVE  MEDIA  REPORTING 


For  more  information  please  contaa  the  Referral  Line  at  1-888-267-4555. 
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